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Abstract: The study aims to identify the tourist guide’s role and importance, as a 
mediator between demand and supply, between tourists and local collectivities in 
the support of local economy and sustainable tourism, within tourist destinations’ 
areas. The current study was meant to highlight the degree to which tourist guides 
of Romania promote and abide by the sustainability issues in their guiding activity. 
This fact emerges alongside the development and expanding of tourist activities 
and subsequently human pressure on the natural milieu. A close-questions’ 
questionnaire was applied to seventy national tourist guides, with a national 
geographical coverage of over 50%, who participated at the annual national tourist 
guides’ conference of Oradea city in the year 2017. The results showed that, in their 
guiding activity, guides promote host-guest interractions, encourage tourists to buy 
products from locals and care about vulnerable destinations.  
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*  *  *  *  *  *  
 

INTRODUCTION 
The current study comes as a sequel to previous studies concerning the tourist 

guides’ ascending trend evolution and the critical aspects which they are confronted 
with in Romania (Tatar et al., 2017). At the level of Romania 4,335 licensed tour guides 
(Minsistry of Tourism of Romania, 2017) were recorded in the year 2016 which comes 
as a huge leap in this professional activity if compared to merely almost two decacdes 
ago, when only 28 licensed tour guides could be counted in the year 1998.  
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The legislation in force (i.e. Law Order number 637/2004) after the fall of the 
communist system in Romania allowed the proliferation of the number of tourist guides 
which currently envisages more such categories such as national, local and specialized. 
Within previous studies (Tatar et al., 2017) the analysis showed that in the year 2016 
the largest share is held by national tour guides with 75%, followed by the local guides 
with 20% and the specialized ones with 5%. Being an activity in practice even since 
ancient times, in Ancient Greece tour guides were supposed to lead (periegetai) the 
group and explain (exegetai) the natural and man-made heritage (Comănescu, 2012) 
and later on during the Grand Tour, the acompanying guide had also the role of a 
mentor, basic skills that are maintained even today, to which more roles have been 
added such as that of a leader, educator, public relations representative,  host and 

conduit (Pond, 1993). In the current globalisation, McDonalidisation (Shaw & Williams, 
2004) and acculturaltion trend of destinations local tourist guides should come to the 
forefront as representatives of local communities (Lovrentjev, 2015) and sustainably 
conduct tours that protect destinations and leave them unaltered for the future 
generations to enjoy too (Ungureanu, 2013; Gozner, 2012; Ilieș et al., 2008).  

The term of tourist guide was preferred for use in this study in compliance with 
the World Federation of Tourist Guide Association (WFTGA) adopted terminology. The 
current paper is meant to enhance knowledge about the tourist guides’ activity in 
Romania and highlight their interest into providing a sustainable output, thus more 
questions were addressed to the licensed tourist guides who attended the National 
Tourist Guides’ Conference, which is organized in a different city of Romania annually. 
The survey was prepared for and applied to the licensed tourist guides of the National 
Tourist Guides’ Conference of Oradea (i.e. Sustainable Tourism and the Tour Guide) 
held during 19-22nd of February 2017. There were seventy registered national tourist 
guides, with a wide national geographical coverage, who participated at the conference; 
out of them 58 filled in the questionnaire. The study was meant to highlight the degree 
to which tourist guides of Romania promote and abide by the sustainability issues in 
their guiding activity in the context in which the data collection year, 2017 for this study 
was declared the International Year for Sustainable Tourism, as postulated by the 
World Tourism Organisation and the World Federation of Tourist Guide Association. 
Sustainability in tour guiding refers to the tourist guides’ ability to promote local 
economy by the stimulation to consume local products and services and create new 
responsible attitudes and behaviour in vulnerable destinations.  

The guide is preoccupied to maintain the resources of the tourist destination and 
to encourage positive encounters between the host community and tourists (Hu & Wall, 
2012). Sustainability is fostered through the natural and cultural heritage 
interpretation, by monitoring and role-modelling visitor behaviour in these areas 
(Weiler &  Kim, 2011), one of his/her stated role being that of a motivator of responsible 
behaviour (Randall & Rollins, 2009). The tourist guides’ focus is on knowledge 
transmission and skill acquisition, but according to Christie and Mason (2010) a good 
guiding activity should lead to a change in tourists’ attitudes and behavior, a so-called 
transformative tour guiding so as to go beyond the mere presentation of a new 
environment, country or culture. Tourist guides undertake this activity either as a main 
or compelmentary job, some are either retired or semiretired from other professesions 
and often engaged in this activity for lifestyle rather than economic incentives (De Beer et 
al., 2013). A large share of tourist guides are freelancers whereas some are employed by 
tour operators. In many countries this occupation is low remunerated despite its high 
skilled required qualification (Collins, 2000). Within the current research it was showed 
that all respondents (i.e. licensed guides) had higher education studies.  
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METHODOLOGY 
This analysis relies on the data obtained at the national tourist guides’ conference 

of Oradea, Romania during 19-22nd of February 2017. The conference entitled 
Sustainable Tourism and the Tourist Guide was organized in the context of the 
declaration of the year 2017 the year of sustainable tourism by the World Tourism 
Organization. A closed-questions questionnaire was distributed to the participants at 
the conference. The subjects included in the study were represented by the licensed 
tourist guides participating in the aforementioned conference. In order to pursue the 
established research objectives, the present study relies on the sociological survey 
method based on a questionnaire, a quantitative method of data collection and analysis 
(Chelcea, 2007; Bryman, 2012; Bar et al., 2016).  

Regarding data collection, the questionnaire contained 5 items mainly referring 
to the role and importance of the tourist guide in developing and supporting the local 
economy in line with the principle of a sustainable and responsible development of the 
tourist destination areas in which each one operates. Also, socio-demographic data 
were included within the questionnaire, i.e. the age and level of graduate studies. The 
questionnaires were applied by face-to-face meetings which generated higher response 
rates (McGuirk & O'Neill, 2005; Herman et al., 2016), so that out of 70 tour guides 
from across the entire country present at the conference, 58 filled out the 
questionnaire. According to the tour guides’ origin, they came from the main cities of 
Romania and covered more than 50% of the national territory of Romania, according 
to the discussions held with the conference organizers.  

RESULTS AND DISCUSSIONS 
From the respondents’ analysis by age group it was found that the largest share is 

held by the group of young people aged 20-34 years, 45% (26 persons), followed by the 
group of mature tourists, aged between 35-49 years, 33% (19 persons) and older tourist 
guides, over 50 years old, 22% (13 persons). 

The subjects’ analysis which refers to the level of graduated studies reveals their 
uneven distribution, most (35 persons) being graduates of university studies, 
respectively post-graduate (23 persons). It should be noted that there aren’t any guides 
only with high school education in the category of interviewed guides, which indicates 
the necessity of a high professional training in practicing the tourist guide job, which is 
then reflected indirectly in sustaining and developing the local economy in accordance 
with the principle of sustainable environmental development.  

The tourist guide’s role in supporting the local economy  
In order to highlight the guide’s role in supporting the local economy, 

respondents were consulted through two key issues. The first aspect was aimed at 
facilitating contact between tourists and locals, while the second aspect was centered 
on the idea of encouraging the stimulation of the local economy through tour ism. 
Thus, from the analysis of the answers given in relation to the respondents' options in 
facilitating meetings between tourists and locals, most of them (54 persons) agree to 
it, while 2 persons disagreed. The remaining two people did not know how to r espond 
(Table 1). Tourism has turned out to be a tool for economic development in the era of 
globalisation and industrialisation, on the backdrop of the demise of traditional 
industries such as logging, agriculture and livestock breeding (Wang et al., 2018), 
therefore many emerging global destinations rely on tourism as their main means of 
income. That is why the tourist guide has an important role to foster good relations 
among tourists and locals (Tatar, 2013) meant to enhance tourist experience 
satisfaction but to also educate tourists into consuming local products and buying 
locally-produced handicrafts and souvenirs. 
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Table 1. The survey results referring to the role of the tourist guide in supporting the local economy 
 

Question Yes No 
Do not 
know 

The role of the tourist guide in supporting the local economy 

3. In the guided tour activity, do you choose to 
facilitate meetings between tourists and locals? 

54 2 2 

5. Do you encourage tourists to purchase products 
from local producers in their destination? 

58 0 0 

 
The tourist guide’s role in promoting the sustainable development of 

the tourist destination areas 
 In order to highlight the tourist guide’s role in promoting the sustainable 
development of the tourist destination areas, a set of three questions regarding the 
accessibility of tourist resources for the next generations, the former capitalization and 
possible concerns addressed to the guided tourists were elaborated. 
 After analyzing the answers given by the respondents regarding their desire for the 
tourist resources to be accessible for the next generations it was found that all the 
interviewees (58 persons) agreed to it, there was no negative answer (Table 2).  
 The same idea of preserving, protecting and capitalizing on tourism resources also 
emerges from the analysis of respondents' answers to the question "If the tourist resource 
is vulnerable to the contact with tourists, do you suggest to them alternative attractions?" 
47 people responded positively, while only 8 people responded negatively, the remaining 
3 people did not know how to respond (Table 2). 
 A similar attitude towards the conservation, protection and capitalization of tourist 
resources has been observed to the interviewed tourists and the tourists with whom they 
have been involved over the years. Thus, at the question "Were the led tourists concerned 
about environmental protection?" fourty-four respondents answered positively, while 
there were only two negative responses. Twelve interviewed people on this subject did not 
know how to respond (Table 2).  

 
Table 2. The survey results referring to the role of the tourist guide promoting the sustainable 

development of the tourist destination areas 
 

Question Yes No Do not know 

The role of the tourist guide in promoting the sustainable 
 development of the tourist destination areas 

6. Do you want that the tourist resources 
be accessible to future generations? 

58 0 0 

4. If the tourist resource is vulnerable to 
the contact with tourists, do you suggest to 
them alternative attractions?  

47 8 3 

7.  Did you notice any tourists’ concern for 
the environment in your guiding activity? 

44 2 12 

  
Many rules and policies were issued meant to regulate a sustainable behaviour of 

tourists and many authors (Jacobson & Robles, 1992; Juvan & Dolnicar, 2016; Wang et 
al., 2018) have promoted sustainable ways of taking holidays  through the limitation of 
natural resources (Gossling, 2002), decreasing consumption at the destination (Tsun 
Hung et al., 2013) and buying environmentally labelled products (Esparson et al., 2013). 
Weiler and Black (2014) claim that tour guiding approach towards sustainability 
envisages more dimensions such as enhancing understanding and valuing, influencing 
and monitoring behaviour, fostering post-visit attitudes and behaviours.  
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 Tourists can choose to spend their holidays sustainably by recycling, reducing 
waste and undertaking environmentally friendly activities while hollidaying such as 
walking on pre-designated trails, avoid using off road vehicles to reduce greenhouse gas 
emissions and spend vacations closer to their home (Juvan and Dolnicar, 2016). The 
hosts of tourist destinations worldwide have gradually become aware of the importance 
to protect environmental quality both for their own helath and to maintain destination 
competitiveness to attract more tourists (Wang et al., 2018). Hosts play key roles into 
educating tourist’ behaviour in tourist destinations. Therefore we can state that a 
virtours circle of sustainability in tour guiding involves the tour guides and hosts as key 
elements in  shaping tourists’ behaviour (Figure 1). 
 

 
 

Figure 1. Sustainable approach with key actors for shaping tourists’ behaviour at destinations 

 
CONCLUSIONS 
Highlighting the tourist guides’ role in developing and sustaining the local economy 

is a sine-qua-non condition that is increasingly necessary both locally and nationally. This 
is due to the dynamic and complex nature of tourism over the last period, amid mutations 
in human society, marked by progress in other economic branches and beyond. 

The results’ analysis obtained from the consultations with the tourist guides 
showed their important role in facilitating contacts between tourists and local 
communities, as well as encouraging tourists to buy the specific products of the place. 
In this way, tourism as an economic activity proves to be an essential supporter for local 
economies, while the tourist guide is the mediator between local communities and 
tourists. The role of the tourist guide in promoting the sustainable development of 
tourist destinations emerges from their desire that tourism resources be accessible for 
the next generations (58 people expressing their wish) alongside the idea of preserving 
and protecting vulnerable resources, by choosing alternative attractions where 
necessary (47 respondents). Thus the same preserving and protecting trend of tourist 
resources and the environment have been found by guides among tourists with whom 
they were involved over time. In conclusion, the role and importance of tourist guides 
in the development and support of local economies, in line with the principle of 
sustainable development detaches from their actions meant to facilitate direct contact 
with the local population, encouraging tourists to acquire local products and promote 
host-guest interactions. The consumed tourist resources should be transmitted as 
unaltered as possible to the next generations, by their conservation, protection and 
sustainable valorization during the guided tour process. 
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