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Abstract: A geosite inherits geological heritage which brings rural entrepreneurship
potentials. This study aims to investigate the relationships between social norms,
subjective norms, perceived behavioural control (PBC) and entrepreneurial intention
of villagers of Bukit Peramun geosite in Belitong Geopark, Indonesia. Structural
Equation Model with Partial Least Square is employed to analyze the questionnaires
from 100 local residents surrounding the geosite. The study finds that social norms
have positive and significant effect on subjective norms, but no direct effect on PBC.
Both PBC and subjective norms have positive and significant effect on
entrepreneurial intention. It means that the community’s views directly influence the
families’ and close friends’ views about the importance of entrepreneurship spirits
and actions. Subsequently, the families’ and friends’ view would affect individuals’
perceptions on their entrepreneurial capabilities, which then influence their
entrepreneurial intentions to do businesses and be entrepreneurs. These findings
illuminate factors that influence entrepreneurial intention of villagers surrounding a
geosite. This research has tested and enhanced the application of the Theory of
Planned Behavior on rural entrepreneurship in the context of geopark. Lessons from
this research can be replicated to other rural areas with similar characteristics.
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The Analysis of Entrepreneurial Intention in Rural Area:
A Case Study of Bukit Peramun Geosite in Indonesia

INTRODUCTION

Rural entrepeneurship has been seen as a way to improve rural economic
development (Newbery et al., 2017). Rural entrepreneurs usually develop their business
in close proximity to their residences, at least at the early stage of their entrepreneurial
process (Bosma et al., 2009). With regards to rural economic development, geoparks
have been developed as innovative efforts to preserve national and geological heritage
and serves as local economic and cultural protection (Ardiansyah et al., 2015; Doniz-
Paez et al., 2011; Farsani et al., 2012). UNESCO has set very high criteria for a geopark
to be listed as a global geopark, including the wealth of ecological, archaeological,
historical or cultural value of geosites within geopark (2018). Geoparks should be
managed with integrated concept of environmental protection, education, and
sustainable development involving local communities (UNESCO, 2018), so it can
contribute to poverty eradication, employmnet creation, and environmental
preservation in rural areas of the world (Bentivenga et al., 2019; Farsani et al., 2012).
Accordingly, geoparks have been considered as one of the best forms of sustainable
rural tourism that will provide jobs and productions of goods and services related to
uniqueness of the geoparks ( Bentivenga et al., 2019; Farsani et al., 2012).

Indeed, geoparks have been able to generate novel ideas for business
development for local people, such as geotours, geoproducts, geomuseums, geosports,
georestaurant, geobakeries, hotels and health centers (Farsani et al., 2011).

Indonesia has 15 national geoparks where four of them are recognized as global
geopark among 140 global geoparks in 138 countries (UNESCO, 2018). Currently,
Belitong National Geopark in Indonesia is being reviewed by UNESCO to receive global
geopark status. The status of this geopark is now a UNESCO Global Geopark (UGG)
candidate whose dossier have been accepted by UNESCO since November 2018
(Abdurahman et al., 2019). Belitong Geopark is located approximately 400 km to the
North of Jakarta, the capital city of Indonesia (only 1 hour by plane), and covered
Belitung district and East Belitung district, Bangka-Belitung Island Province.

The geographical boundaries of Belitung island span between 107013’00” -
108051°00” East longitude and 02029’°30”- 03025’00” South latitude. Belitung island has
a total area of approximately 4,800 km2 of land and 13,000 km2 of sea area. The geopark
is situated in the Belitung island which is surrounded by 241 small islands. The name
“Belitong Geopark” was chosen based on traditional and historical consideration and has
been well accepted by the communities of the Belitung island (Abdurahman et al., 2019).

As shown in Figure 1, Belitong Geopark’s main geology is dominated by flysh
sedimentary rock, sandstone & clayrock, Permocarbonaged or Kelapa Kampit
Formation (red-green colour in the map) and Tajam Formation (red-green-blue
colour); & granite-granitic rocks (pink to red colour). The granite-granitic rocks are
generally divided into two types. The S-type (Tanjung Pandan granite) which is rich in
tin mineral (cassiterite), and I-type (granitic rocks namely adamelite, granodiorites, etc)
that does not contain tin mineral. Although it is close to Bangka island and both have
granite type rocks, are both tin producers, but the geological conditions of granite on
Belitung are different from those in Bangka. Other characteristics of Belitong’s geology
which is not found on Bangka Island is Belitung tektite or Billitonite rocks or Batu
Satam according to local residents. In sum, Belitong is the first geopark in Indonesia in
the form of islands with major geological geoheritages and their values, including 1) Tor
landscape of granite Belitong; 2) the unique Satam stone/Billitonite rock/Belitung
tektite; 3) The variations of granite, granitic, to quartzdiorite rocks in the south end of
Malaya Tin-Belt; 4). The uniqueness of the the remains and history of old tin mining in

81



Risa BHINEKAWATI, Liza Agustina Maureen NELLOH, Oman ABDURAHMAN

Indonesia; 5) Outcrops of Permoc-carbon sedimentary rocks andt heuniqueness of tin
genesis; 6) Sediment out crops where typical Kerangas ecosystems grow; 7) Landscapes
and of small islands around Belitung island; 8) Biogeography and relation of geological,
biological and cultural diversity (Abdurahman et al., 2019).
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Figure 1. Geological Map of Belitong Island
(Source: Adapted from Belitong Geopark Management Agency: https://belitonggeopark.net/beranda-1)

Meanwhile, a geosite is a ground formation of geological stucture which carries the
characteristics of geological heritage located inside a geopark (Cift¢i & Giingor, 2016).
According to Wimbledon (1996) and ProGEO Group (1998), a geosite is a natural
structure in the forms of group of rocks, minerals or fossils, stratum, ground formation or
geological structure resulting from an event during the creation or evolution of the earth’s
crust, that put a process or formation into existence, that has a need for scientific
documentation and in some cases visual attraction qualities.

As the context of this research, one of geosites of Belitong Geopark called Bukit
Peramun, located in Aik Selumar village has been chosen as a case study. Aik Selumar
village, the area where Bukit Peramun (Peramun Hill) is located, was chosen as a case
study for several reasons. Firstly, there is a research gap on the application of the theory
of planned behavior to explain entrepreneurship development in the context of rural
areas in a developing country (Gries & Naudé, 2011; Kibler, 2013; Wilson & Martin, 2015).

Secondly, empirical evidence is needed to explain how geoparks as a government
policy affect the well-being people through economic participation in geotourism (Farsani
et al., 2011). Thirdly, Belitong Geopark Agency suggested Aik Selumar as an exemplary
case study for the capability to be self-organized in preserving the Bukit Peramun geosite,
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and in generating visits from domestic and foreign tourists despite limited support from
the government. Fourthly, Arsel community was open to be researched. Figure 2 shows
the study location, which is one among 17 geosites in Belitong Geopark.
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Figure 2. Location of Bukit Peramun geosite in Belitung Island
(Source: Adapted from Belitong Geopark Agency: https://belitonggeopark.net/map-2 )

Aik Selumar has a population of 2,736 inhabitants and is endowed with beautiful
landscape, richness in herbal resources, a historical cultural site, a rare species of the
nocturnal animal called “Tarsius” (spectral tarsier). The landscape of Bukit Peramun
has unique characteristics with formations of ancient rocks of around 245 million years
old, which consist of Tanjung Pandan Granite that emerged as a continuation of the
"Jurassic Granite Belt" that stretches from Burma, Thailand, Malaysia, Riau Islands,
Riau Islands, Bangka Island and Belitung Island to Karimata Island. Granite belts are
rows of granite rock formations which are rich in mineral cassiterite (cassiterite) tin
carriers which came to be known as "tin belts" (Abdurahman et al., 2019).

The area of Bukit Peramun hosts endemic biodiversity, namely Pelilean
(Cephalopachus bancanus saltator), and some fishes which characterise biogeography
of the Belitung island at the last maximum glacial (LMG) age. The unique kerangas
forests and other ecosystem that represent typical relationship between the
environment, biodiversity and culture such as treatment with herbs (Abdurahman et al.,
2019; Abdurahman & Cahyadi, 2019). The plants of Bukit Peramun have been well-
known for herbal medicine made by villagers who inherit the capabilities of formulating
medicines for the plants. The government has given Aik Selumar (Arsel) community the
right to manage 115 Hectares of Bukit Peramun as community forest from 2013. Since
2016 Arsel community started to offer eco-tourism with a motto “sustainability of forest
generates prosperity for community”. In 2018, Bukit Peramun attracted 14.408
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domestic and international tourists (ARSEL-Community, 2018), and was chosen as one
of Indonesia’s 20 best eco-tourism spots by the Indonesia Sustainable Tourism Award.
As an illustration of Bukit Peramun landscape, Figure 3a and 3b show geological
formations located in Bukit Peramun. Subsequently, Figures 3c and 3d display the
process of geomorphology of ancient rocks in the area.

Figure 3. The balancing rock as common Tor landscape in Bukit Peramun (a); Outcrops
of granite on top of Bukit Peramun (b); Erosion produces a rounded form with recesses
(c); Tectonic plus erosion which results in passageways (d) (Photocredits: Abdurahman)

Current research on rural entrepreneurship are mostly being conducted in
developed countries like USA (Newbery & Bosworth, 2014), Malaysia (Dahalan et al.,
2015) and Finland (Kibler, 2013). There are also numbers of research on sustainabile
community-based tourism like in Ghana (Atanga, 2019), in South Africa (Strydom et al.,
2018), Romania (Vijulie et al., 2018), Indonesia (Aswita et al, 2018), and Poland (Idziak
et al., 2015), as well as the roles of geoparks in rural development (Adriansyah et al.,
2015; Dowling & Newsome, 2018; Farsani et al., 2012; Yuliawati et al., 2016).

However, there is still a research gap on entrepreneurship development in rural
areas surounding geosites of geoparks. To fill in the research need, this study aims to
extend previous research in rural entrepreneurship development by adopting the theory
of planned behaviour to investigate the relationships between social norms, subjective
norms, perceived behavioural control (PBC) and entrepreneurial intention of villagers of
a geosite in a Belitong geopark of Indonesia.
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LITERATURE REVIEW AND HYPOTHESIS DEVELOPMENT

In the context of rural development, community-based tourism has been proven to
be a successful sustainable development initiative to enhance the well being of people in
rural areas (Atanga, 2019; Jaafar et al., 2014; Farsani et al., 2011; Idziak et al., 2015;
Strydom et al., 2018; Aswita et al., 2018; Vijulie et al., 2018). Extensive research has also
been done on the roles of geotourism in improving the livelihood of people (Adriansyah et
al., 2015; Dowling & Newsome, 2018; Farsani et al., 2012; Yuliawati et al., 2016).

As discussed in the Introduction, this study aims at filling in the gap on the analysis
of factors that influence entrepreneurship intention of rural people surrounding a geosite
in a geopark. It focuses on variables related to entrepreneurial intentions, including social
norms variable adopted from the entrepreneurial framework conditions (Reynolds et al.,
2005); subjective norms and perceived behavioural control from the theory of planned
behaviour (Ajzen, 1991; Ajzen & Fishbein, 2004), and entrepreneurship intention variable
from rural entrepreneurship research by Kibler (2013). The following sections discuss
hypothesis development on the relationships among variables.

Social Norms, Subjective Norms, and Perceived Behavioural Control

Entrepreneurship is the result of interactions between the person and his/her
social environment, including social norms (Robeyns, 2005). Social norms refer to
collective representation of informal understandings that influence the behaviour of the
members of society (Lapinski & Rimal, 2005). According to Entrepreneurial Framework
Conditions developed by Global Entrepreneurship Monitoring (GEM), social norms
provide the context of social circumstances, opportunities, and perceptions for people in
perceiving their abilities in becoming entrepreneurs that would lead to entrepreneurial
actions (Reynolds et al., 2005). Social norms will influence subjective norms, which refers
to perceptions of closer social environment such as family, friends, and collegues certain
on somebody’s perceptions about his/her actions or behaviour (Ajzen, 1991).

Hence, entrepreneurship may not automatically be functionings because it may
depend on the subjective norms, whether being an entrepreneur is valued by
individual’s family and friends (Gries & Naudé, 2011). Social norms may also influence
somebody’s perception on his/her perceived behavioral control, which refers to
individual’s belief whether he/she possesses the required capabilities and resources to
perform certain behaviour (Kibler, 2013, p. 295). Perceived behavioural control
captures a person’s perception on the likelihood of easiness and successfulness if they
choose to start a business (Kibler, 2013, p. 304). In the capability approach view,
entreprenurial capabilities of a person relates to a person’s freedom to pursue
entrepreneural opportunity and it is based on the level which is afforded by individuals
within their own environment (Wilson & Martin, 2015, p. 161).

Social norms matters in individual decision in becoming an entrepreneur because
individual decisions are usually influenced by his/her interactions with surrounding
environment and their relations with others (Boschma et al., 2010; Sternberg, 2009).
As for the relationship between subjective norms and perceived behavioural control,
researchers have also find the influence of closest people such as family, friends and
community in building somebody’s perception of his/her capability in performing
certain behavior (Lifidn et al., 2011). Such relationships have also been tested by Kibler
(2013) in his study on rural entrepreneurship in Finland.

Based on the above discussions, we develop the following hypotheses:

Hz1: Social Norms positively influence subjective norm

H2: Social Norms positively influence perceived behavioural control

H3: Subjective norms positively influence perceived behavioural control
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Subjective Norms, Perceived Behavioural Control, and Entrepreneurial
Intention

Researchers have conducted studies on the relationship between subjective
norms, perceived behavioural control and entrepreneurial intention, the theory of
planned behaviour (Ajzen, 1991; Ajzen & Fishbein, 2004) in studies on
entrepreneurship (Kibler, 2013; Lifian et al., 2011). They find the perceptions of family,
friends and community will influence people’s perception about their capabilities in
conducting business or being entrepreneurial (Kibler, 2013; LifiAn et al., 2011).
Furthermore, previous research has also confirmed positive relationship between
perceived behavioural control and entrepreneurial intention (Kibler, 2013).

Perceived behavioural control refers to individual’s belief whether he/she
possesses the required capabilities and resources to perform certain behaviour (Kibler,
2013, p. 295). Entrepreneurship intention is a person’s drive or strong intention to start
a new business, or seriously plan to open a new venture in a foreseeable future
(Thompson, 2009). When sombebody believes that he or she has entrepreneurship
capabilities, it is very likely that he or she also has entrepreneurial intention (Kibler,
2013). Accordingly, we can develop the following hypotheses.

H4: Subjective norms positively affect entrepreneurial intention

Hjs: Perceived behavioural control positively affects entrepreneurial intention

Conceptual Framework

Based on the above discussion, we develop the following conceptual framework to
be tested with empirical evidence from this research (Figure 4).

=

Subjective
Norms

Entrepreneurial
Intention

Perceived
Behavioral
Control

H2

Figure 4. Conceptual Framework

METHODS

The aim of this research is to understand factors that influence entrepreneurship
intention by testing the relationships between the variables of social norms, subjective
norms, perceived behavioural control, and entrepreneurial intention.

Before determining the research model, we conducted a preliminary study to see
the validity of variables. To test the hypotheses, the study uses Structural Equation
Modeling - Partial Least Square with SmartPLS version 3.2.7 as the tool of analysis.

As for the selection of geosite, this research expands previous studies conducted
by the Ministry of Tourism of Indonesia (2018) and Abdurahman, et al. (2019) which
reveal that Bukit Peramun ranks 1 of 17 geosites in Belitong geopark. Both studies apply
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the criteria of Global Sustainable Tourism (GST) and Indonesian Sustainable Tourism
Association (ISTA) on the indicators of 1) management of sustainable tourism
destinations; 2) economic use for local communities; 3) cultural preservation by the
public and visitors; and 4) environmental preservation.

Furthermore, Abdurahman et al. (2019) has also applied the methods developed
by Newsome and Dowling (2005) and Brahmantyo (2014) to determine the uniqueness
aspects of geosites, including location, geological characteristics, biodiversity, cultural
diversity, knowledge value, economic value, environmental protection and preservation,
geotourism potential, and the total scores fulfilled by each geosites. Based on those
studies, Bukit Peramun has been seen as the most ready geosite for geotourism in
Belitung, and can be served as a model of other geosites in Belitong geopark.

Sampling and Study Site

The target population of this study is the society of Aik Selumar Village in
Belitung, Indonesia who intend to start a new business. As we are using SEM-PLS as the
tool to analyze the data, we follow the guidelines of (Marcoulides & Chin, 2013;
Marcoulides & Saunders, 2006) that the acceptable numbers of samples are ten times
numbers of arrows pointing at latent variables As we have five arrows, the sampling size
of 70 would be sufficient. However, we also follow Hoyle’s (1995) suggestions that a
sample size of 100 to 200 would fulfill the criteria for path modeling.

For this research we distribute a total of 120 questionnaires, divided evenly in
four sub-villages of Aik Selumar. Three surveyors assisted with data collection, and we
have 100 filled questionnaires which fulfilled the statistical requirement. The profile of
respondents can be summarised in Table 1.

Table 1. Respondents’ Profile

Demographics Total Percentage
Male 45 45%
Sex Female 55 55%
17-25 15 15%
26-30 19 19%
Age 30-40 25 25%
> 40 41 41%
Not finish Elementary School 6 6%
Education Elementary 27 27%
Level Junior High School 37 37%
Senior High School 30 30%
Housewife 29 29%
Current Job Business owner 30 302/0
Farmer 27 27%
Employees/Labourers 14 14%
<IDR 2 Millions (USD 143) 26 26%
Monthly IDR 2-3.5 Millions (USD 143-250) 32 32%
Income IDR 3.5-5 Millions (USD 250 -357) 4 4%
No Answer 38 38%
Measurement

Previous studies have confirmed the measurement of indicators in this study.
Social norms are formulated based on (Reynolds et al., 2005), while subjective norms
and perceived behavioural control are derived from previous studies in theory of
planned behaviour and entrepreneurial intention (Ajzen & Fishbein, 2004; Kibler,
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2013; Lifin et al., 2011). The indicator of entrepreneurial intention is based on Kibler
(2013). The indicators of variables are presented on Table 2. This study uses 5-Points
Likert Scale such as 5 (Strongly agree), 4 (Agree), 3 (Neutral), 2 (Disagree) and 1
(Strongly Disagree) (Sekaran & Bougie, 2010).

Table 2. Variables and Indicators

Code Variables Indicators
At my village, most people consider starting a new
soni . . . .
Social Norms business as a desirable career choice.
(Reynolds, et al., 2005) At my village, those who succeed in starting a new
son2 . . . .
business have a high social status and being respected
sni Subjective Norms My family suggests me to start a new business
sn2 (Ajzen & Fishbein,2004; | My friends advise me to be an entrepreneur
en WK,lbler, 2013; The people whom I respect suggest me to start a new
3 Lifidn et al., 2011) business in the near future
. . If I wanted to, I could easily pursue a career as an
pbc1 Perceived Behavioural entrepreneur
Control For me, starting my own firm and becoming an
pbc2 (Ajzen & Fishbein, 2004; > & lﬁ b &
Kibler, 2013: entrepreneur would be very easy
o ’ ’ If I started my own business and became an
pbc3 Lifi4n, et al., 2011)
entrepreneur, I have chances of success
ei1 . . I want to be an entrepreneur
- Entrepreneurial Intention - - :
e12 - I wish to start a new business in the future
- (Kibler, 2013) -
ei3 In the near future, I plan to open a new business

soni

son2
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RESULTS AND DISCUSSION

Results of Validity and Reliability Testing

To test validity we conducted several tests including covergent validity, discriminant
validity, construct validity (Hair Jr et al., 2017). Convergent validity confirms reflective
indicators on variables. To be valid, the loading factors of each item of indicators that must
exceed 0.5 (Ghozali, 2006). Discriminant validity can be tested by conducting cross loading
analysis to compare the outer loadings among variables. Construct validity is used to
confirm that the tested variables will reflect the overal model (Ghozali, 2006). Figure 5
shows the result of the convergent and discriminant validy. It reveals the loading factors
of all indictors for respective variables all are above 0.5. Moreover, as shown in Table 3, if
we compare the cross loadings of between indicators’ own reflect and other indicators’
reflect it shows that their own reflect are higher than other indicators’ reflect.

Table 3. Loading Factor Analysis

Variables Indicators Social Subjective PBC ]@ntrepren.eur
Norms Norm ial Intention
Social Norms soni 0,890 0,377 0,160 0,303
son2 0,848 0,325 0,137 0,158
Subjective sni 0,131 0,679 0,234 0,406
N sn2 0,310 0,891 0,365 0,422
orms
sn3j 0,482 0,896 0,458 0,524
Perceived pbet 0,304 0,414 0,662 0,269
Behavioural pbc2 0,084 0,367 0,835 0,414
Control (PBC) pbc3 0,039 0,263 0,802 0,531
. ei1 0,061 0,338 0,435 0,786
Entrepreneurial cio o o oAL 0.802
Intention 1 374 434 »419 8
e13 0,204 0,527 0,434 0,815

Furthermore, as presented in Table 4, the construct validity assessment shows that
AVE for all latent variables are above 0.5, hence we confirm that construct model is valid.
That means, the independent and mediating variables are valid to explain the change of
dependent variable (Hair Jr et al., 2017).

Table 4. Construct Validity of SEM Model

Variables Average Variance Extracted (AVE)
Social Norms 0,756
Entrepreneurial Intention 0,641
Perceived Behavioural Control (PBC) 0,593
Subjective Norms 0,686

Following the validity testing, we conducted reliability testing. For the indicators
to be reliable, the composite reliability should exceed > 0.7 and Cronbach’s Alpha above >
0.6 (Chin, 1998; Ghozali & Latan, 2015). Table 5 reveals that all Cronbach’s Alpha are
above 0.6; Composite Reliability are above 0.8. Therefore, variables used in this research
are reliable, showing that respondents reveal consistent answers to the questionnaires.

Results of Coeffient Determination

Coefficient of Determination (R2) represents goodness of fit to prove that the model is
globally accepted (Chin, 1998; Henseler et al., 2014). The results of SmartPLS 3 on
Coefficient of Determination (R2) are presented on Table 6. The results indicate a moderate
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relationship between social norms as the exogenous variable on subjective norms and
perceived behavioural control. Hence, as shown in Figure 1, 40.7% of variance of
entrepreneurial intention is explained by subjective norm and perceived behavioural control.

Table 5. Construct Validity and Reliability

Variables Cronbach's Alpha Composite Reliability
Social Norms 0,678 0,861
Entrepreneurial Intention 0,722 0,843
Perceived Behavioural Control (PBC) 0,652 0,812
Subjective Norms 0,771 0,866

Table 6. The Value of R-Square

Variables R-Square Adjusted R-Square
Subjective Norms 0.164 0.156
Perceived Behavioural Control 0.197 0.181
Entrepreneurial Intention 0.407 0.395

Results of Hypothesis Testing

In this research, hypothesis testing is examined through the visual diagrams and
numerical assessments. The visual diagrams are depicted in Figure 5 above and in the
following Figure 6. Figure 3 and Figure 4 reveal direct and indirect path relationships that
show magnitude and significance of the relationships between latent variables. The above
relationships are summarised in the following numerical assessment in Table 7.

Subjective
Norms

Entrepreneurial
Intention

Perceived
Behavioral
Control

Figure 6. Structural Model (Inner Model)

Discussion
The quantitative results of this study reveals that the intention of being
entrepreneurs and doing entrepreneurial work is supported by social norms, subjective
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norms, and perceived behavioral control. The results supports the assertions of
Reynolds et al., (2005) about the impact of social norms on entrepreneurial actions;
Kibler (2013) on the influence of subjective norms and perceived behavioural control of
the theory of planned behaviour (Ajzen & Fishbein, 2004) on entrepreneurial intention;
and Robeyns (2005, 98) about the influence of social context, especially social norms,
in somebody’s decision making and choice on their behaviour.

Table 7. Summary of Research Hypothesis Test

Hypothesis Original | T Statistics P Explanation
Sample (0) |(JO/STDEV])|Values*

Social Norms > Subjective Norm 0,405 3,286 0,001 Supported
Social Norms > Perceived Not
Behavioural Control ~0,010 0,100 0,920 Supported
Bebasionral Contral oo 0,448 4750 | 0,000 | Supported
Perceived Behavioural Control >
Entrepreneurial Intention 0,363 2,904 0,004 Supported
Subjective Norms >
Entrepreneurial Intention 0,387 3,214 0,001 Supported

* Significance at Aplha of below 0.05

Firstly, the results reveal that social norms have a positive effect on subjective
norms. It means that the community of Aik Selumar influence family’s and close
friends’ view that entrepreneurship is a valuable spirit and occupation. Secondly, the
social norms have no direct effect on perceived behavioural control, meaning that the
community of Aik selumar does not direcly influence somebody’s perception about
his/her entrepreneurship capability. Thirdly, the subjective norms have positive
influence on perceived behavioural control, that means the family and friends have
influence on somebody’s perception on his/her entrepreneurial capability. Fourthly,
Perceived Behavioural Control has significant influence on entrepreneurial intention,
meaning that somebody’s perception on his/her own entrepreneurial capability will
affect his/her intention to do business and be an entrepreneur. Lastly, subjective norms
have positive effect on entrepreneurial intention, meaning that family and close friends
affect somebody’s intention to do business and be an entrepreneur.

Overall, it can be concluded that in the case of Aik Selumar village, people have a
better perception about their capabilities of being entrepreneurs when they work with
people close to them. Hence, although the social norms are conducive for
entrepreneurial environment, it only affects the norms personal circles of individuals
like family and friends but does not directly affect individual’s perceived
entrepreneurial capabilities. The study illuminates that the personal circle (subjective
norms) significantly influence individual’s perception on his entrepreneurial
capabilities (PBC), thus, both subjective norms and PBC affect villager’s entrepreneurial
intentions. The study illuminates that collaborations among villagers becomes necessity
if they want to transform their entrepreneurial intention into entrepreneurial actions.

A further interview with the chief of community group revealed that the villagers
have basic capabilities and local resources to pursue their entrepreneurial intention,
however, they still lack skills, access to market and access to finance to transform their
entrepreneurial intention into entrepreneurial actions. Good collaborations among
villagers in the form of community group have attracted government, private sectors and
universities to help develop Bukit Peramun. As the results, Bukit Peramun community
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has been able to develop Bukit Peramun as attractive tourist destination which has been
able to atract national and international tourists. The tourism development in Bukit
Peramun has provided jobs for the villagers, as tour guide with fixed income while
pursuing their entrepreneurial aspirations. Eventually, Bukit Peramun was selected as
role model of eco-tourism by central government and it was awarded as top 20
sustainable tourist destination in 2018 by the Indonesia Sustainable Tourism Association.

CONCLUSION

This study fills in the research needs in explaining the relationship between social
context (social norms), personal context (subjective norms), perceived entrepreneurial
capabilities (perceived behavioral control) and entrepreneurial intention functionings in
the real setting (Gries & Naudé, 2011; Wilson & Martin, 2015). It extends the the findings
of previous research by using the theory of planned behavior to investigate factors that
influence entrepreneurial intention in the context of a geosite of a geopark.

The findings from this research can be applied to the practices of
entrepreneurship development in other rural areas and geoparks. However, this
research has limitations. Firstly, it covers one geosite as a case study. To enhance
generalisability, further studies need to be conducted in more geosites. Secondly, the
study does not test the “attitude” variable of the theory of planned behavior (Ajzen,
1991), which may limit the analysis on the relationship between overall theory of
planned behavior and entrepreneurial intentions. Therefore, further research needs to
be conducted to include more geosites for broader generalisability, and more variables
of TPB for deeper analysis. Finally, it would also be interesting if further research is
conducted to evaluate the pressure of economic development of the geosites on the
forestry, which methods have been developed by Andronache et al., (2019).
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