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Abstract: Heritage tourism can be considered as one of the fastest developing 
branches of tourism today but the prerequisite of the success of local authorities in 
this filed is a proactive approach. In the spirit of the above, the aim of the present 
paper is to examine the development documents of the most important settlements of 
Hajdú-Bihar county (Hungary) and to answer the question how the heritage products 
appear in the specific documents concerned. As a result it can be concluded that 
firstly From among the values to be preserved in connection with heritage, the biggest 
emphasis is on the build environment; at the same time – due to the unique historical 
past of the towns – a very significant role is also given to the unique settlement 
structure. Secondly among the possible areas of the utilisation of heritage, the first 
place is occupied by the physical appearance of the settlements (building stock, 
settlement structure); at the same time, an important role is also played in the social 
life of the towns (e.g. the preservation of identity, shaping communities). 
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INTRODUCTION 
Heritage tourism can be considered as one of the fastest developing branches of 

tourism today, which intends to attract new visitors to settlements relying on historical 
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assets. In order to raise the interest of tourists, it is necessary to develop attractions that 
differentiate the given destination from its competitors. At the same time, however, this 
requires a proactive approach by the local authorities: they need to assess the available 
resources, and then develop a suitable strategy relying on them in the interest of their 
utilisation. In the spirit of the above, the aim of the present paper is to examine from 
the above point of view the development documents of the most important settlements 
of a specific territorial unit in Hungary, Hajdú-Bihar county, which is located in the 
eastern part of the country. The questions we primarily seek to answer include how the 
heritage products appear in the specific documents concerned, and what changes can be 

observed over time between the documents prepared in different periods. 
 In the course of our analysis, we have devoted particular attention to exploring 

what extent local authorities consider elements of the built heritage as resources that 
can also be used in the framework of tourism. The paper can be fundamentally divided 
into four main parts. The first chapter explores the theoretical background of the topic 
concerned, which is followed by a discussion of the materials used and the research 
methodology applied. The third chapter includes the analysis of the documents 
concerned, while in the final chapter, a summary of the main findings can be found. 

 
THEORETICAL OVERVIEW 
In connection with the concept of heritage, researchers have formulated different 

opinions in the recent period (Jones et al., 2017). Initially, heritage decisively meant the 
built heritage; however, in recent decades, the meaning of the term became broader, 
and more emphasis has been placed on its close relationship with society, nature and 
culture. In this spirit, according to the phrasing of Prentice (1994), “heritage is an 
inheritance or legacy that is passed from one generation to the next”, while Timothy and 
Boyd (2003) defined heritage as “those elements of past that society wishes to keep.”  

If we examine the possible uses of heritage, we can fundamentally differentiate 
between three areas. In the framework of use for societal purposes, certain elements of 
the historical past are used in the interest of strengthening the local identity and the 
shaping of communities, which is of outstanding significance in the everyday life of the 
given settlement (O'Neill, 2006; McDowell, 2008; Csurgó & Szatmári, 2014; Ilieș et al., 
2018, 2019; Indrie et al., 2019). When used for political purposes, the main effort is aimed 
at supporting an ideological current, notion or the activities of a political party with 
reference to the historical past, legitimizing various political values (Allen, 2010; Husz, 
2014). The third – and actually best known – type is use for economic purposes, in the 
course of which, in the framework of heritage tourism, the effort is aimed at increasing the 
number of visitors to the given area, thereby increasing the revenues of society, as well as of 
the local and the central government (Timothy, 2011; Kozma & Czimre, 2014; Bujdosó et al., 
2015; Gozner et al., 2017; Ilieș et al., 2018; Lincu et al., 2018; Rapidah, 2018; Deac & 
Gozner, 2019; Perez-Galvez et al., 2019;). This branch of tourism has a significant history 
(for example, in the 17th and 18th centuries, many English noblemen travelled to Continental 
Europe in order to view to classic Greek monuments, as well as the treasures of German, 

French, Italian and Dutch cities), but it only became widespread from the 1980s. 
The utilization of heritage, as outlined above, however, also makes it necessary to 

manage it in a planned way: it is not enough only to think of preservation, and in this 
respect but we must adopt a dynamic approach and proactively manage the existing assets 
and create a well-marketable product (Fairclough, 2008; Smith, 2015; Janssen, 2017). 
The creation of the heritage product that satisfies the demands of the individual “target 
groups” is possible in several steps (Figure 1). The historic resources are composed of the 
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wide and quite varied sum of the architectural relics, events, personalities and 
mythologies of the past which are in some way related to the given place. During the 
selection process, the elements of this set of sources are partly selected randomly (what 
remained and what are easily remembered) and partly – and to a greater extent 
consciously – what could be attractive for the potential consumers (thus, in the case of the 
conscious selection the really important factor is not the supply, but the demand side). 
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 Figure 1. The model of the development of the heritage product 

(Source: Tunbridge - Ashworth, 1996, p. 7) 

 
The next stage is constituted by the presentation when the product to be sold is 

assembled from the selected sources and “packaged”. In the course of this, two important 
things need to be taken into consideration. On the one hand, not the physical elements (like 
castle walls and buildings) are set into the centre but those hardly tangible emotions which 
are related to them including pride, nostalgia and fantasy. On the other hand, different 
heritage products may be produced from the same sources suiting the emerging demands. 
The last stage is the targeting when the developed product is forwarded to the consumers. 
 

MATERIALS AND METHODS 
In the course of this research project, we analysed Integrated Urban Development 

and Integrated Settlement Development Strategies. The documents of the former type 
fundamentally played an increasingly important role in the spirit of the Leipzig Charter 
on Sustainable European Cities adopted in 2007, in the second half of that decade 
(Barta, 2009), and in the 2017-2013 programming period only those cities had to 
prepare such a strategy that wanted to receive funding from the urban rehabilitation 
grants available under the Regional Operative Programmes. An Integrated Settlement 
Development Strategy is a medium-term development programme simultaneously 
serving the achievement of the environmental social and economic aims included in the 
settlement development concept (Section 2, point 12 of Act LXXVIII of 1997 on the 
Development and Protection of the Built Environment). In connection with the content 
of the given documents, there were some common elements (e.g. analysis of the 
situation, formulation of overall objective, medium-term thematic objectives, 
neighbourhood objectives, drawing up of anti-segregation programme). The provision of 
law applicable to the preparation of the latter (Government Decree 314/2012 (XI. 8.) on 
the settlement development concept, the integrated settlement development strategy and 
the settlement planning tools and on the specific settlement planning legislation), at the 
same time, contained much more detailed rules in many areas (e.g. it regulated more 
precisely the content of the so-called foundational examinations). In the selection of the 
materials, in addition to their easy accessibility (these documents had to be published by 
the local authorities on their websites), a role was also played by the fact they were 
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prepared with more or less the same content, thereby providing an opportunity for 
comparisons in temporal and spatial terms. Both documents were available in case of 18 
cities; therefore, the paper provides an examination of these (Figure 2). 
 

 
Figure 2. Geographical location of 18 towns in Hajdú-Bihar county examined  

 
Table 1. The points assigned in the course of the analysis of the documents concerned 

 

Items examined points 
Situation-analysis chapter  
   – descriptive part: occurrence of the word “heritage” 1 point/occurrence 
   – descriptive part: occurrence of the word “heritage” in connection with tourism 1,5 point/occurrence 
   – SWOT-analysis: reference to heritage    1 point/occurrence 
   – SWOT-analysis: reference to heritage in connection with tourism 1,5 point/occurrence 
Strategy chapter  
   – reference to heritage in the vision/overall objective 1 point 
   – reference to heritage in connection with tourism in the vision/overall objective  1,5 point 
   – reference to heritage in the description of the thematic objective 0,5 point 
   – reference to heritage in connection with tourism in the description of 
the thematic objective 

1 point 

 
In the course of the analysis, we handled the chapters of the development 

documents dealing with the analysis/evaluation of the existing situation and those 
addressing the creation of strategy separately. In case of the former, we examined the 
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appearance of the expression “heritage” in the textual part, while in the SWOT-analysis 
summarising the most important findings, it was already the examination of the 
occurrence of findings/conclusion related to the built environment that was usually in the 
focus.  The chapter including the development strategy can be fundamentally divided into 
two parts. The plans of the settlements for the next 10 to 15 years are summarized by the 
vision/overall objective, the accomplishment of which is possible by way of the various 
thematic objectives/priorities. In the course of the analysis, we examined the elements 
referring to heritage on these two levels. In case of both the analysis of the situation and 
the strategy chapter, we have made an effort to quantify the occurrences related to 
heritage in the interest of ensuring that the changes over time can be traced well, and we 
also assigned separate points for elements related to tourism (Table 1).  

 
RESULTS 
Based on the examination of the chapters dealing with the analysis of the 

situation, a certain progress can be observed from the 2007-2013 to the 2014-2020 
period (Table 2): the number of points given in the course of the quantification 
increased in every aspect of occurrence. At the same time, no significant increase in the 
number of documents can be observed, since in each of the periods there were 3 
settlements in the development materials in which no reference to heritage occurred in 
any form. This fact refers to the fact that the local authorities concerned placed more 
emphasis on this aspect and included heritage in their completed strategies in a 
prioritized way. It is fortunate that the number of settlements recognizing the 
importance of heritage in tourism increased; at the same time, the proportion of these 
settlements did not reach 50% either the description, or in the SWOT-analysis part. 
 

Table 2. References to heritage in the analysis of the situation-analysis part of the settlement 
development documents prepared in the periods 2007-2013 and 2014-2020 (in brackets: the number 

of the occurrence of the given item: the number of documents in which the given item occurs) 
(Source: Integrated Urban Development Strategies and Integrated Settlement Development Strategies of towns) 

 

 Integrated Urban 
Development Strategy 

Integrated Settlement 
Development Strategy 

Description – general aspect 7.5 (8) 9.5 (7) 
Description – connected to tourism 3.0 (2) 4.5 (3) 
SWOT-analysis – general aspect 16.0 (14) 23.0 (14) 
SWOT-analysis – connected to tourism 7.0 (5) 10.0 (7) 
Total score 33.5 47.5 

    See the method in Table 1 

 
In terms of their form of appearance of heritage, we can fundamentally distinguish 

between three larger groups. The most important rule was played by buildings located in 
the central parts of the cities (from the 13 settlements mentioning heritage in each of the 
two periods, only one in each did not refer to such a building), and in connection with 
these, the development documents primarily considered the preservation of the image of 
the settlement as the most important task. Their special position is shown by the fact that 
six analyses of the situation mention concrete items (Balmazújváros – Semsey Castle, 
Téglás – Dégenfeld-Schomberg Castle, Hajdúböszörmény – Skansen, Hajdúdorog – 
Greek Catholic Church, Biharkeresztes – Reformed Church, Hajdúsámson – Csiha mill) 
in the SWOT analysis as strengths of the given settlement (Figure 3). 

The second place is occupied by the characteristic settlement structure (this occurs 
in the documents of four settlements), in the background of which we can find a unique 
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feature of the region, the existence of the so-called “double infield”1 settlement types 
(Figure 4). In the towns concerned, the population first settled in the centre (where small-
sized plots were created due to fragmentation), and the economic activity (which 
primarily meant livestock farming) was concentrated on the outskirts of the settlement.  
At the same time, however, due to the increase of population, after a certain time the 
settlement parts further out on the periphery were also populated, the plots became more 
fragmented, and economic activity was pushed out to the boundary of the settlement. This 
process resulted in a characteristic internal structure (certain elements of which – such as 
a system of circular roads on the periphery and streets of radial structure – can even be 
observed today), which can be considered as typical in Eastern Hungary.  
 

 
 

Figure 3. Dégenfeld-Schomburg Castle in Téglás (Source: www.degenfeldkastely.com) 

 
The third important factor of cultural heritage was applied folk art, which was 

considered by a single settlement, Nádudvar, famous for its traditional craft of black 
pottery making (Figure 5), as a feature distinguishing it from its competitors.  

In the course of the analysis of the part of the settlement development documents 
pertaining to strategy, as mentioned before, the vision/overall objective summarising the 
10-to-15-year plan of the settlements was examined first. The analysis of the data reveals 
that heritage/tradition receives little attention on this level: from the 18 settlements 
examined, the Integrated Urban Development Strategies mentioned them 6 times, and 
the Integrated Settlement Development Strategies 8 times, while in connection with 
tourism they are only mentioned once in each group of strategies (Box 1).  It can be 
regarded an interesting fact, however, that from these cases, there are only two 
settlements (Nádudvar and Hajdúböszörmény) where the given element of both strategies 
refers to the heritage. In our opinion, this can be explained by the fact that in case of the 
other settlements, heritage can be regarded as an endowment that can be less put to use, 
and therefore, it was not always included in the vision/overall objective, which can be 
considered as one of the most important messages of these documents. 
                                                        
11 In Hungarian: “kétbeltelkes" (also referred to as "szálláskertes") settlements, where the farms and 
farm buildings were on strips of land surrounding the settlement proper, or even farther off 
 

http://www.degenfeldkastely.com/
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Figure 4. Urban structure of town Hajdúböszörmény in 1782 (Source: www.hajduboszormeny.hu) 

  

 
 

Figure 5. Black pottery made in Nádudvar (Source: www.feketekeramia.eu) 
 

 
 

Box 1. Vision of town Tiszacsege (Source: Integrated Urban Development Strategy of town Tiszacsege) 

http://www.feketekeramia.eu/
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The second level of the examination concentrated on the thematic objectives (Box 
2), in the framework of which the settlements defined the most important areas to which 
they wish to devote most attention in the next period of time (7-8 years).  

 

 
 

Box 2. Thematic objectives of town Kaba (Source: Integrated Settlement Development Strategy of town Kaba) 

 
A general examination of this level of the strategies reveals that in their 

development strategies, settlements formulated quite different numbers of thematic 
objectives; the average, however, was similar in the two periods of planning (Table 3).  

The local authorities fundamentally considered the development of tourism as an 
important task: this sector was included as a separate thematic objective in half of the 
development documents prepared. From the point of view of heritage, it can be 
considered as having an outstanding significance that, in contrast with the period 
between 2007 and 2013, when a link between tourism and heritage could only be 
observed in 5 cases, in the Integrated Settlement Development Strategies, heritage was 
already included in 9 out of 10 of the thematic objectives related to tourism as a 
possible force of attraction. One of the exceptions in both periods was Hajdúszoboszló, 
which is fundamentally due to the fact that the town, as the location of one of Central 
Europe’s largest spa complexes, placed the main emphasis in the given thematic 
objective on the development of health, wellness and thermal spa tourism. 

 
Table 3. The appearance of tourism and heritage in the thematic objectives 

(Source: Integrated Urban Development Strategies and Integrated Settlement Development Strategies of towns) 
 

 Integrated Urban  
Development Strategies 

Integrated Settlement 
Development Strategies 

minimum and maximum number of thematic 
objectives 

3 – 10 3 – 10 

average of thematic objectives 6.4 6.4 
the appearance of tourism in the names of the 
thematic objectives (times) 

9 10 

   – of which, reference to heritage in the 
description of the thematic objective 

5 9 

 
In light of the points put forward in the theoretical overview, the question arises in 

what other aspects the issue of heritage arises. An analysis of the titles of the thematic 
objectives allows us to set up 8 larger categories, which can be placed in the three groups 
on the basis of the values (Table 4). Standing out from among them is the built 
environment and its protection (Box 3), as well as tourism (Box 4), from among which the 
former can primarily be explained by way of the fact that heritage, in the thinking of the 
majority of people, means some kind of a historic monument/building. The second large 
group (culture and education, preservation of public identity – Box 5, the shaping of local 
community – Box 6) is fundamentally related to the human side of settlements, and it 
indicates the increasing importance of heritage in the shaping of the life of the settlement. 
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The third group is very complex; in addition to certain areas of comprehensive, summary 
nature (general infrastructure development, general economic development), settlement 
structures related to urban architecture can be found in this group. 

 
Table 4. The appearance of heritage in the thematic objectives in terms of their titles (%) 

(Source: Integrated Urban Development Strategies and Integrated Settlement Development Strategies of towns) 
 

title of the thematic objective proportion of appearance 
the built environment and its protection 27.1 
the development of tourism 23.7 
serving culture and public education 10.2 
the preservation of local identity 10.2 
the shaping of the local community 10.2 
the protection/development of the settlement structure 6,8 
general infrastructure development 6.8 
general economic development 6.8 

 

 
 

Box 3. Connection between heritage and architecture in development strategy of town Téglás 
(Source: Integrated Settlement Development Strategy of town Téglás) 

 

 
 

Box 4. Connection between heritage and tourism in development strategy of Hajdúdorog 
(Source: Integrated Settlement Development Strategy of town Hajdúdorog) 

 

 
 

Box 5. Connection between heritage and local identity in development strategy of Nyíradony 
(Source: Integrated Settlement Development Strategy of town Nyíradony) 

 

 
 

Box 6. Connection between heritage and shaping local community in development strategy of 
Püspökladány (Source: Integrated Settlement Development Strategy of town Püspökladány) 

 
On the basis of the examination of the values of the individual settlements (Table 5), 

we can conclude that three settlements, Hajdúböszörmény, Nádudvar and Balmazújváros, 
can be placed in the first category, and these are the same towns that have the highest 
score in the area of tourism. Hajdúböszörmény is the second most populous settlement of 
the county, and until the administrative reform in the second half of the 19th century, it 
served as the centre of the Hajdú district (it is still mentioned today as the capital of 
Hajdús), and is also the most representative example for “double infield” settlements 
(Figure 4), which are features explaining its special position. The prestigious position of 
Nádudvar can be traced back to its black pottery that is unique in the country (Figure 5), 
in case of Balmazújváros, the outstandingly valuable building stock justifies its favourable 
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position, while the significant size of Debrecen is the reason behind its 4th position. The 
settlements towards the end of the list (e.g. Kaba, Polgár, Nyíradony) are mainly the 
smaller ones in terms of populations (less than 10,000 inhabitants) and without a 
significant historic past (Hajdúsámson is located in the proximity of Debrecen, and its 
quick growth of population is due to large numbers of people moving there from the 
county seat), which is the reason for their low scores. At first sight, the position of 
Berettyóújfalu, a town with a population of approximately 15,000 people, may be 
surprising; however, the settlement only started its real development in the first half of 
the 20th century (it became the seat of Bihar county after Oradea, formerly known as 
Nagyvárad, became a part of Romania as a result of the Trianon peace treaty, and this led 
to some major investments in the town), and it therefore its historical heritage is limited.  
 
Table 5. The appearance of the topic of heritage in the development documents of the settlements 

(Source: Integrated Urban Development Strategies and Integrated Settlement Development Strategies of towns) 

 situation-
analysis 

mission/general 
aim 

thematic 
objective 

total tourism 
in total 

Hajdúböszörmény 12.5 2.0 2.0 16.5 6.5 
Nádudvar 9.0 2.0 5.0 16.0 8.0 
Balmazújváros 9.5 1.0 3.5 14.0 5.0 
Debrecen 6.0 1.0 3.0 10.0 3.5 
Hajdúhadház 5.0 1.5 1.5 8.0 1.5 
Hajdúnánás 6.5 0.0 1.5 8.0 0.0 
Tiszacsege 3.5 1.5 3.0 8.0 4.0 
Püspökladány 3.5 1.5 2.5 7.5 0.0 
Hajdúszoboszló 3.0 1.5 3.0 7.5 1.5 
Hajdúdorog 5.0 0.5 1.5 7.0 1.0 
Biharkeresztes 4.0 1.0 1.0 6.0 2.0 
Komádi 2.0 0.0 3.0 5.0 1.0 
Kaba 3.5 0.0 1.5 5.0 2.5 
Téglás 2.0 0.0 2.0 4.0 1.5 
Polgár 2.5 0.0 1.5 4.0 1.5 
Hajdúsámson 2.0 0.0 1.5 3.5 0.0 
Berettyóújfalu 0.0 0.0 3.0 3.0 2.0 
Nyíradony 1.0 0.0 1.5 2.5 1.0 

  See the method in Table 1 

 

CONCLUSION 
The most important findings of the study could be summarised as follows. Based 

on a comparison of the Integrated Urban Development and Integrated Settlement 
Development Strategies, we can conclude that, as we move forward in time, increasing 
emphasis is given to this area in the development documents of the local authorities, 
and the above progress can be observed in both the chapter devoted to the analysis of 
the situation and in the strategic part of the materials. From among the values to be 
preserved in connection with heritage, the biggest emphasis is on the build 
environment; at the same time – due to the unique historical past of the towns – a very 
significant role is also given to the unique settlement structure.  

Among the possible areas of the utilisation of heritage, the first place is occupied 
by the physical appearance of the settlements (building stock, settlement structure); at 
the same time, an important role is also played in the social life of the towns (e.g. the 
preservation of identity, shaping communities). The primary factors behind the difference 
in the importance attached to heritage are population size and the historical past. 
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