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Abstract: Self-efficacy in tourist destination can influence the tourists’ level of satisfaction which may depend on how much 
the destination has fulfilled their needs. This research aims at investigating the relationship between gender preference and 
self-efficacy in tourist destination in Karo regency. Female tourists are usually significantly different, in which male’s self-

efficacy tend to be higher than female’s. This research used a qualitative and quantitative method to obtain the varieties of 
perception, such as accessibility, comfort, confidence, and safety. The result reveals self -efficacy isindeed different for local 
male and female visitors; however, the male and female tourists from abroad do not indicate significant difference. The level 
of self-efficacy (LSE) for females is not always lower than males and, even, the activities cannot limit the LSE for males and 
females. The tourists’ activities in the masculine category proved that the females’ SE is hi gher than males. However, the 
males’ SE proved to be higher than females are only found among local people; however, the tourists’s SE between males and 
females look the same. In the development of tourism which is based on the tourists’ SE, preference of gender does not need 
to be considered; however, if it is done on the basis locals’ SE, then the preference of gender is really needed.  
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INTRODUCTION 

Tourism becomes a multi-sector industry that rapidly grows in recent years. Also, tourism becomes a tremendous 

resource of income for many countries (Stratan et al., 2015), especially for developing countries to generate their economy 

(Samimi et al., 2011). Karo regency can be a potential industry in tourism and may improve the economy of the regency, 

which is known for its most popular tourist destinations in North Sumatra Province as well as in Indonesia. It owns a 

variety of natural, cultural, and artificial attractions for tourists. It also has moderate weather, mountains, volcanoes, 

Brastagi city, Lau Kawar lake, Sipiso-Piso waterfall, traditional Lingga Village, among others. However, its tourist objects 

are improperly managed and maintained; all this brings impacts to the local and international tourists’ optimal leisure and 

satisfaction. The perception of visitors and residents is essential in tourism since their good or bad impression affects their 
satisfaction for a tourist destination (Stedman, 2002; Wang and Xu, 2015; Ginting, 2016). Self-efficacy (henceforth SE), in 

this case, can be considered to play a vital role in the stimulation of both good and bad perception (Ginting et al., 2017). 

The SE refers to a person’s belief about his ability to well perform an activity in a place (Bandura, 1997). A person who 

feels satisfied with a place can perform all his activities leisurely (Twigger-Ross et al., 2003). So naturally, if the SE for a 

place is high, then the satisfaction to such place is also high. Some studies suggest that gender has a relationship to SE for a 

place (Propst and Koesler, 1998; Hallak et al., 2014; Hallak et al., 2015; Ghanian et al., 2017), in which male’s SE, 

especially his self-confidence, in outdoor is higher than female’s one. All this is caused by the differences in behavior 

between male and female. Females tend to be more emotional, empathetic, gentle, and sensitive, however, malesare more 

logical, confident, and assertive (Hallak et al., 2014; Ghanian et al., 2017). Since the standard of male’s and female’s SE is 

different, therefore, such standard needs to be further investigated.  

The SE is someone’s belief in his/her ability to do things (Bandura, 1997; Gist and Mitchell, 1992; Gu and Ryan, 2008; 

Wang and Chen, 2015) and can be achieved if an environment has supporting facilities for him/her to do activities or, at 
least,he/she is not interferedin spending their leisure (Bandura, 1997). With reference to tourism, the SE may be achieved if 

tourist destinations can provide a sense of satisfaction for foreign tourists (henceforth FTs) and local tourists (henceforth 

LRs) (Ginting, 2018). Therefore, anoperator of a tourist destination (henceforth TD) is required to manage his destination 

to meet the FTs’ and LRs’ needs and to make them feel satisfied with the TD. 

The SE consists of four aspects, for instance, confidence, comfort, safety, and accessibility (Twigger-Ross and Uzzell, 

1996; Eusuf et al., 2014). A person is stimulated to be confidentt if he/she believes he/she can do his/her activities without 
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any hindrance (Hung and Petrick, 2012). In the context of tourism, confidence can be marked by complete and accurate 

information about the tourist attractions that can be obtained from the information centre, website, or other sources, so that 

an FT or an LR does not hesitate to do their activities there (Ginting et al., 2017). If such information can be easily 

obtained, then the FTs and LRs will be interested in visiting a TD. Comfort can be seen when either FTs or LTs show as 

well as express their satisfaction with the atmosphere of TD they stay. An uncomfortable TD will, for example, reduce FTs’ 

and LTs’ SE and give them a negative impression to the TD (Twigger-Ross and Uzzell, 1996; Ujang, 2017). Comfort can, 
in tourism, be measured by the TD’s surroundingsof physical conditions such as landscape, pedestrian path, and signage 

(Ginting, 2016). Safety is the one which is the most important factor not only in SE but also in tourism. It affects the FTs’ 

and LTs’ decision whether to visit or not a TD and they will avoid a TD if they think the TD is not safe (Amir et al., 2015). 

Safety contributes for tourists to make their SE and, when the SE is proved to be safe, they then do their activities; 

unluckily, no safety in the TD can significantly influence FTs’ and LTs’ decision to come and to spend their days since 

they do not feel comfortable with the TD (Ginting, 2018). In this current research, researchers focused on four variables, 

i.e., accessibility, comfort, confidence, and safety, to reveal the impacts of gender on self-efficacy and to support tourism 

(Table 1). The variables are believed to provide a sense of satisfaction for local and international tourists and residents.  
 

Table 1. Variables of Self-efficacy Principle 
 

Confidence Comfort Safety Accessibility 

- Respondents' perception on 
activities in the research areas 
- Respondents' perceptions on new 

experiences and insights gained 
- Provision of the information center 

- Respondents' perceptions on 
comfort in the research areas 
- Provision of dust bins 

- Provision of public toilets 
- Provision of public seats  

- Respondents' perceptions on 
safety in the research areas 
- Provision of street lights 

- Quality of pedestrian paths 
- Sufficient public transportation 

- Provision of parking lots 

 

MATERIALS AND METHODS 

The study was conducted in Karo regency (henceforth KR) which is widely known for its nature and cultural heritage. 

Five unique TDs, such as Pasar Buah, Bukit Gundaeling, Air Terjun Sipiso-Piso,  Desa Lingga, and Bukit Kubu (Figure 1), 

were chosenon the basis of pilot research by the students of Architecture Department, Universitas Sumatera Utara. Firstly, 

the Pasar Buah (Fruit Market) sells not only fruits but also flowers, souvenirs, and even pets in which all of the itemsare 

locally branded. It is a recommended place to visit when FTs and LTs are visiting Berastagi. The Bukit Gundaling 

(Gundaling Hill) is the highest plateau in KR and the best place to view both of Sinabung and Sibayak mounts. Many 

tourists come to the TD to see its beauty. The Air Terjun Sipiso-Piso (Sipiso-Piso Waterfall) becomes not only the leading 

TD in KR but also one of geo-sites in Toba Caldera Geo-park. It is precisely located in Geoarea of Haranggaol and was 
historically formed from the Toba Caldera supervolcano eruption in 74 thousand years ago. The Desa Lingga (Lingga 

Village) is a historical village having Karonese traditional houses that still stand strong for over 250 years old; 

unfortunately, there are only four traditional houses left in the village. Lastly, the Bukit Kubu (Kubu Hill) is a grassy open 

space facilitated by private party. The TD can be used to play soccer, kite, bubble, and many more. 
 

 
Figure 1. Research Areas (Source: own elaboration) 
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The research used the mixed methods to obtain the respondents’ perception on their SE for TDs in KR (Figure 2). 

The quantitative method employed the questionnaires (Table 2) for 360 respondents. To collect different perception and 

attitudes, the questionnaires were distributed in five samples of research locations and filled by FTs and LTs with the 

ratio of 50:50. As for the paper would only discuss the different perception between male and female respondents, the 

ratio is not 50:50 or 180:180 but 176:192 respectively. 

 In the Pasar Buah, more female respondents were chosen but in the Desa Lingga, more male respondents were 
ditermined. In the qualitative method, the observation in the research areas was conducted with the aims to collect the 

physical data, such as physical characteristics, traditional buildings, facilities, the street circulation, pedestrian paths, 

people activities, among others. Deep interviews with eight stakeholders were also conducted in the areas.  

 
Table 2. Indicators and statements of self-efficacy 

 

No Indicators Statements 

SEF01 

Confidence 

I can do my activity 

SEF02 The best place to do the things I want 

SEF03 Gives new experience and insights 

SEF04 The information that got from this place is same or positive 

SEF05 I would recommend this place to others 

SEF06 There are information center 

SEF07 

Comfort 

I feel comfortable 

SEF08 There are trash bins 

SEF09 There are seat facilities 

SEF10 The condition of public toilets is good and sufficient 

SEF11 
Safety 

I feel safe 

SEF12 There are street lights 

SEF13 

Accessibility 

There are good pedestrian path 

SEF14 There are good public transportation 

SEF15 The condition of the parking lot is good and sufficient 
 

Table 3. Gender, age and  
educational background of respondents 

 

Gender PB BG AS DL BK % 

 
L T L T L T L T L T  

Male 13 15 20 18 21 19 21 24 27 14 53% 

Female 23 21 16 18 15 17 15 12 9 22 47% 

Age 
PB BG AS DL BK % 

L T L T L T L T L T 
 

18-24 10 15 17 14 12 18 4 17 8 15 36% 

25-49 17 18 12 18 19 16 18 12 21 16 46% 

50-64 7 3 5 4 5 2 12 7 5 5 15% 

65+ 2 0 2 0 0 0 2 0 2 0 2% 

Edu 
PB BG AS DL BK % 

L T L T L T L T L T 
 

HS 29 10 31 10 32 14 30 4 27 7 54% 

UG 7 18 5 20 4 21 6 27 9 26 40% 

G 0 8 
 

6 
 

1 
 

5 
 

3 6% 
 

 

The eight stakeholders are local figures, government, 

academics, travel agencies, and hotel association, who are 

directly or indirectly involved in tourism in the regency. The 

results from the questionnaires were then processed 

statistically with SPSS 20 to obtain quantitative data that was 

used in the SE assessment. The results were analyzed 

quantitatively using the percentages and average value in the 
either graphs or tables. The results from quantitative and 

qualitative data which were combined and triangulated to seek 

the convergence were described and interpreted on the basis of 

literature review; after all, the overall conclusion was made. Figure 2. Flow Chart Research 

 

RESULTS AND DISCUSSION 

1. Respondents 

In this study, the respondent's profile was classified into gender, age, and education. Respondent profile is important 

to know because someone with a lower education has lower SE than any other person who has higher education 

(Schwarzer, 2014; Piperopoulos and Dimov, 2015; Stajkovic et al., 2018). Questionnaires were distributed to 360 

respondents in the study area. Each TD was represented by 72 respondents, with a composition of 36 residents and 36 

tourists. There were 192 male respondents and 168 female ones (see Table 3). Most foreign tourists (FTs) came from 
Asia (76%) and Europe (21%). The majority age of respondents was between 25-49 years (46%) (Table 3), followed by 

18-24 years old (36%), 50-64 (15%), and 65+ (2%). With reference to educational background, 54% respondents were 

graduated from high schools (mostly dominated by the local residentswhose educational level was lower than the 

tourists (see Table 3). Around 83% of the local residents were graduated from high schools, and 17% are studying 

undergraduate but none of the local residents have a bachelor's degree. While 25% of tourists have graduated from high 

school, 62% are currently studying for a bachelor's degree, and 13% have a bachelor's degree.  

 

2. Self-Efficacy Principle 

The average score of the questionnaire survey in Table 4 shows differences in the perception of respondents between men and 

women on the SE principle. Mostly the respondents feel comfortable and recommend tourist destinations to others. 

 

3. Confidence  
A good TD is the one in which tourists can perform their activities without any difficulties (Wang and Xu, 2015). All 

respondents, males and females, locals and tourists, claimed to be able to perform their activities properly in the five TDs 

(see SEF01 in Table 4). There were no significantly different opinions between males and females. Although the 

respondents thought they could do activities properly, the residents, especially those living in Bukit Gundaling and Pasar 
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Buah, do not feel that the place is the most appropriate for doing activities (see SEF02 in Table 4). Locals tended to less 

appreciate their place but the tourists did. Locals tend to respond negatively to tourism activities in their place because they 

are more perceive towards the losses they generated than the profits they got (Guo et al., 2014). The respondents stated that 

the TDs’ operators provided enough and good experience and information (see SEF03 in Table 4). 
 

Table 4. The perception of male and female respondent on self-efficacy 
 

NO 

BUKIT GUNDALING BUKIT KUBU PASAR BUAH TERJUN DESA LINGGA 

MEAN LOCAL TOURIST LOCAL TOURIST LOCAL TOURIST LOCAL TOURIST LOCAL TOURIST 

M F M F M F M F M F M F M F M F M F M F 

SEF01 3.45 2.94 3.00 3.22 3.37 3.44 3.36 3.45 3.08 3.13 3.27 3.52 3.24 3.20 3.05 3.35 3.48 3.07 3.29 3.58 3.27 

SEF02 3.25 2.63 3.17 3.17 3.22 3.33 3.21 3.36 2.92 2.78 3.13 3.14 3.48 3.13 2.89 3.06 3.14 3.00 2.83 2.50 3.07 

SEF03 3.55 2.88 3.44 3.39 3.33 3.22 3.57 3.50 2.85 3.09 3.67 3.33 3.33 3.07 3.26 3.53 3.38 3.13 3.83 3.75 3.36 

SEF04 3.45 2.63 3.28 3.17 3.37 3.22 3.29 3.64 3.00 3.04 3.40 3.48 3.10 3.13 3.11 3.35 3.29 3.07 3.17 3.33 3.23 

SEF05 3.50 2.81 3.50 3.39 3.70 3.44 3.79 3.82 3.15 3.30 3.73 3.48 3.48 3.47 3.05 3.71 3.48 3.40 3.75 3.75 3.49 

SEF06 2.90 2.50 2.89 2.67 3.41 3.44 3.21 3.50 3.00 2.87 2.47 2.90 2.81 2.53 2.84 2.94 2.67 2.40 3.54 3.08 2.93 

SEF07 3.65 3.00 3.50 3.28 3.59 3.11 3.93 3.77 3.31 3.43 3.47 3.38 3.38 3.33 3.26 3.47 3.43 3.27 3.58 3.58 3.44 

SEF08 3.25 2.50 2.83 2.83 3.44 3.44 3.43 3.45 2.92 2.57 3.00 2.95 3.00 3.13 2.74 3.24 3.00 3.00 2.83 3.17 3.04 

SEF09 3.20 2.56 3.22 2.94 3.48 3.11 3.50 3.32 2.69 2.35 2.93 2.86 3.05 2.87 2.95 3.35 2.90 3.07 2.83 2.67 2.99 

SEF10 2.60 2.44 2.50 2.22 3.37 3.33 3.29 3.41 2.77 2.43 2.27 2.43 2.90 2.80 2.63 2.88 2.48 2.60 2.50 2.25 2.71 

SEF11 3.30 2.69 3.22 3.11 3.48 3.56 3.36 3.64 3.00 3.04 3.27 3.33 3.10 3.20 3.16 3.47 3.00 2.87 3.54 3.58 3.25 

SEF12 2.95 2.25 3.06 2.94 3.22 3.00 3.50 3.14 2.54 2.52 2.53 2.81 2.29 2.47 2.74 3.06 2.90 2.80 3.29 3.08 2.85 

SEF13 3.10 2.44 3.22 2.72 3.30 3.33 3.29 3.09 2.69 2.87 2.27 2.95 2.86 3.07 2.63 3.47 2.71 2.67 3.17 3.00 2.94 

SEF14 3.25 2.63 3.11 2.78 3.41 3.33 2.93 3.32 2.85 2.91 2.53 3.05 2.67 2.73 2.79 3.24 3.19 3.00 3.21 3.25 3.01 

SEF15 2.80 2.31 2.89 2.83 3.33 3.56 3.71 3.73 3.00 2.78 2.33 3.10 2.67 3.13 3.26 3.59 3.19 2.93 2.92 2.83 3.04 

MEAN 3.21 2.61 3.12 2.98 3.40 3.33 3.42 3.48 2.92 2.88 2.95 3.11 3.02 3.02 2.96 3.31 3.08 2.95 3.22 3.16 3.11 

 

Interestingly, the average of female respondents (locals and tourists) tended to have lower SE than male respondents 
did. Females, when in a TD, were more likely to have bad experience than the males do (Yang et al., 2017). The low 

response from females to Yang et.al.’s statement shows that they had more bad experience than men did in the TDs. 

Therefore, it is necessary to improve thesecurity and comfort for women in the TDs. According to respondents,the 

information they obtained from outside is the same as the real information in the research areas (see SEF04 in Table 4). 

Although the responses from males and females tended to be the same but the females’ responseswere higher than 

males, due to the fact that females usually provided better for their tours compared to males (Yoo et al., 2017). 

Therefore, females responded more actively; in contrast to the previous statement, the respondents’ responsesto 

recommendthe TDs to others were positive (see SEF05 in Table 4); responses from male respondents tended to be 

higher than female. A tourist recommending a TD can be caused by good experience he/she got during his/her visits 

(Antón et al., 2017). Female respondents, based on the previous statement (see SEF3 in Table 4), had worse experiences 

than males who were less likely to share their experiences. TD needs to have information centers so they can provide 

clear information and improve visitor knowledge (Shavanddasht et al., 2017; Ginting et al., 2021). 
 The respondents’ responses to the statement in information centre was quite low (see SEF06 in Table 4) because of 

adequate information centre in the TDs except Bukit Kubu that had the information centre because it is managed by the 

private party (Figure 3). An information centre in a TD is essential not only to provide information about the TD for 

tourists, especially new tourists, but also to promote crafts and souvenirs made by local people (Ballantyne et al., 2009). 

In case of lower females’ responses than males’ onesare in line with the previous statement (see SEF04 in Table 4). This 

is also in line with the main respondents’ statement: “The condition of the information center in Pasar Buah is 

inadequate. Its roof is mossy and loose. In addition, there is also a loose ceramic wall. So the place should have been 

repaired and maintained, but that hasn't been realized yet.” (key respondent from local figure). 

 

 
Figure 3. Information center at Bukit Kubu 

 (Source: own collection, 2018) 
 

Figure 4. Toilet at Bukit Kubu (Source: own collection, 2018) 
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With regard toself-confidence, male respondents are more confident than female are, especially who were visiting Bukit 

Gundaling and Desa Lingga because they thought that they spent masculine activities like picnic and sightseeing. Females 

proved to be more confident in Pasar Buah since their activities looked feminine. This phenomenon is in line with the 

opinion stated by Hallak et al. (2015) in which males are more confident doing masculine activities than women, and vice 

versa. The results were due to the striking differences between males and females of local respondents; for tourists, 

different confidence between males and females women were not conspicuous. For example, in the Sipiso-Piso waterfall, 
female tourists were more confident than male ones are although the TD offered masculine activities like climbing. 

 

4. Comfort  

Someone who is comfortable with a TD would be happy and have a high SE for the destination (Ujang, 2017). Based on 

the survey results, respondents thought they felt comfortable in the destinations (see SEF07 in Table 4); however, the 

responses from female respondents was lower than that of male respondents. The TDs that are not clean will make the 

tourists feel uncomfortable (Alfonzo, 2005). Respondents’ responses to the statement about the trash in the tourism 

areasvaried; however, most respondents reacted negatively (se SEF08 in Table 4)  because of, unfortunately, no adequate 

garbage can. Although females’ responses were more positive than males’ ones, there was no significant differences. 

Similar to previous statements, the statement about the seating facilities in the TDs was also responded fairly negative by 

the respondents (see SEF 9 in Table 4). Providing seats at the destinations were urgently needed to reduce the tourists’ 

fatigue (Zakaria and Ujang, 2015). Interestingly, most female responses are much lower than male ones because physically 
females were weaker than males (Plamondon et al., 2017). Therefore, females were more easily tired and needed more seat 

than males did. Not much differentwith the previous statement, the clean and adequate public toilets were also responded 

negatively by the respondents (see SEF10 in Table 4) since toilets were the most important facilities in the TDs (Ja’afar et 

al., 2012). Unfortunately, in the research areas, toilet facilities were not clean and adequate (Figure 4). This is also in line 

with the main respondents’ statement: “We will lose our appetite if we go to the toilet before eating. Every place has to 

build a restroom, and it is fine to pay for it if it is always well-maintained” (key respondent from Travel Association). Even 

though, public toilet facilities that are clean and have water available will provide comfort for tourists (Simanjuntak 

andSyahputra,  2021). Moreover, the responses from female respondents tended to be lower than the malesdid andthis is 

consistent with the statement by Wright-St et al. (2017) who argued that femaleswere more concerned and more self-care 

than males. Therefore, females needed clean and adequate toilets higher than males did. 

Overall, male respondents felt more comfortable compared to female on the basis of cleanliness and physic; however, 
with reference with hygiene, females were more concerned than males although they were weak. The phenomenon is still 

in line with previous statements stating that the males’ SE is higher than females’ (Hallak et al., 2015; Ghanian et al., 

2017). In case of self-confidence, females’ low response was influenced by the striking differences between them, and 

males; among local repsondents, males were higher than females and among the tourists, the difference was not visible, 

especially in the Sipiso-Piso Waterfall, although the response from female tourists was higher than male ones. 

 

5. Safety  

Security is the most important factor for an attraction because tourists only need to visit a safe TD (Amir et al., 2015). 

Most respondents thought they felt safe while in the research areas (see SEF11 in Table 4). However, the response fro male 

respondents to the statement tended to be lower than that of female ones. This is in contrast to the results of research 

conducted by Yang et al. (2017) in which females were more likely to feel insecure in a TD than males. 
When asked about the street lamps, some respondents responded slightly negative (see SEF12 in Table 4) because of no 

sufficient street lamps in the destinations; others argued street lamps were not so needed since they only stayed there only 

till afternoon. Actually, lamps in the TDs are a must to provide a sense of security for tourists when traveling and stimulate 

themto stay longer (Movahed et al., 2012; Murray and Feng, 2016). A respondent stated: “For the tourism development  in 

KR, the first crucial aspect to improve is accessibility. When we are travelling in the TDs in the afternoon, a crime is surely 

potential to occur. Thus, good accessibility is required where the provision of signs and of evening lamps in the TDs are 

really important” (Respondent: Head of Tourism Planning Program). With regard to the statement of Movahed et al., 

(2012) females did not respond anthusiastically indicating that, although females tended to feel more secure with security-

related facilities, they were more concerned than males. Overall, for security-related statements, responses from both males 

and females were equally positive. Moreover, on average, there was no significant difference between the two sexes. 

 

6. Accessibility 
Accessibility becomes an essential aspect in SE and tourism in which tourists would more easily visit TDs that have good 

accessibility which stimulates them to come to tourist places (Chin et al., 2014); the accessibility is the pedestrian path. The 

physical quality of the pedestrian path is essential in making it easier for tourists to explore tourist destinations (Wibowo et al., 

2021). Accessibility will affect visitors feel comfortable and not comfortable, which will affect visitors' SE (Jaelani et al., 

2020). Most respondents (see SEF13 in Table 4) responded negatively about pedestrian paths in the TDs. Paths were not 

sufficient, had holes and bad surface, and were uncomfortable to walk on (Figure 5). Low responses came from females but 

males had different responses about paths and even in someTDs responses from both sexes were very significantly different 

because females prefered to walk and to relax than males (Pollard and Wagnild, 2017). Therefore, with poor condition of 

pedestrian paths, females felt  uncomfortable and unhappy. Similarly, being asked about the condition of public transport, 

responses from most respondents tend to be negative (see SEF14 in Table 4) because public transports in the TDs were not 
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adequate. Ideally, public transport in tourist areas is significant because it is associated with the ease of tourists to visit a 

tourist attraction (Amir et al., 2015). However, responses from males seemed to be lower than of the females’. Parking 

space would affect tourists’ desire to return to the destinations 

they have ever visited (Snider et al., 2015). Unfortunately, not much 

different from the previous two statements, the statement related to 

the adequate parking lots were also responded negatively by the 
respondents (see SEF15 in Table 4) since parking areas, for instance 

in Bukit Kubu, were not sufficient. The statement is in line with the 

following statement: “Inadequate parking area in Berastagi is a 

crucial problem. No space for loading and unloading local products 

often disturbs tourists. Local police also applied traffic simulation 

to overcome the crowded traffic flow, that is, cars are not allowed 

to pass and park any longer in Brastagi” (Respondent: Hotel 

Manager). Interestingly from all areas of study, for accessibility-

related statements, females tend to be higher than males. Only in 

Bukit Gundaling and Desa Lingga, females were lower than 

males. However, self-efficacy between the two sexes, females’ 

self-efficacy is noted to be lower, so, in this case, such statement 
is not applicable in the research areas (Hallak et al., 2015). 

 
 

Figure 5. Pedestrian path in Pasar Buah  
(Source: own collection, 2018) 

                                                                                                                                                   

CONCLUSION 

Self-Efficacy (SE) refers to a person’s belief about his ability to well perform an activity in a place. In this study, 

gender affects the level of self-efficacy (LSE) in tourist destinations especially for local people. The level of self-

efficacy (LSE) for females is not always lower than males. The tourists’ activities which are categorized as masculine 

proved that the females’ SE is higher than males. However, what needs to be examined more deeply is related to the 

aspects that affect the LSE since theoretically, the males’ SE proved to be higher than females are only found among 

local people. The differences can be influenced by the respondents’ levels of education and age.  

Age and education are influential for SE because, for instance, a person who is old, has lower SE than that of 

younger one; someone with a lower education has lower SE than any other person who has higher education. 
Furthermore, in the development of tourism which is based on the tourists’s SE, preference of gender does not need to 

be considered. However, if the development of tourism is done on the basis locals’ SE, then the preference of gender is 

really needed. The high level of SE will increase visitor satisfaction with the place. The further research will be directed to 

other tourist’s destinations which are especially located in the urban areas in which the results are hoped to be different 

with this research and the preferences of the urban community will certainly differ from that of the rural community. 
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