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Abstract: Tourism becomes a hotly discussed topic because it has a significant impact on the economy, social, and culture. This
study analyzes changes in yard land use to support sustainable tourism based on local culture, namely the culture of harmony. This
research was conducted through two approaches. The first was carried out qualitatively to see changes in depth in the use of Ubud
community yards. The second is done quantitatively with the help of statistics to determine the impact of these changes. Data were
collected through in-depth interviews with people who own land changes and through questionnaires. The selection of informants
was based on recommendations from the traditional village leadership using the snowballing method. A total of 38 land owners have
filled out the questionnaire correctly. The results of the qualitative research explained that most land-use changes were in palemahan
0r teba, which were initially used as a breeding place, remove dirt, and gardening functioned as a place to stay for tourists. The
quantitative results explain that land changes based on a culture of harmony have a positive impact on the economy, social, culture,
and environment. The results of this study support the development of sustainable tourism which is an important issue in today's era.
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INTRODUCTION
Sustainable tourism is an issue that is very interesting and is still being debated today. Various impacts of climate change
on tourism practices are increasing (Becken and Hay, 2007; Gössling and Scott, 2008) and sustainability is also increasingly
important in running a tourism business (Font and Harris, 2004; Murphy and Price, 2005; Swarbrooke, 1998; Weaver, 2006).
Sustainable tourism includes environmental, economic and socio-cultural responsibilities (Kapera, 2018). These three
responsibilities are the basis for building green tourism, requiring all tourism industry players such as tourists, companies,
communities, and government to be actively involved (Sadguna et al., 2020; Astawa, 2018e; Liu et al.,2017). The involvement
of stakeholders in various countries in implementing the green concept is still diverse. This is influenced by several factors,
such as various economic, socio-cultural, political and security factors (Mika, 2015).
The results of the study provide an explanation that socio-cultural factors are very important in developing destination areas
that have cultural orientation (Mika, 2015; Astawa et al., 2018a) and other factors such as economic factors and environmental
factors are also taken into account in sustainable tourism (Schönborn et al., 2019). Several countries view the tourism industry
as a good way to increase the economy and job vacancies (WTO, 2016). However, many also sacrifice natural, site or cultural
resources for the benefit of tourists (Blancas et al., 2018). This negative impact encourages the issue of sustainability is very
important to do so that the target of tourist satisfaction does not sacrifice existing resources and culture. Indonesia is a
developing country that has famous tourist attractions in the world such as Ubud, where culture is the cornerstone of tourism.
When culture is recognized as a product in the tourism industry, it will raise new challenges from all organizations involved
in the tourism industry (Bradley, 2018). The vision and mission of the organization or company management must adapt to
the existing environment and culture (Piketty, 2014). The adjustment of local culture into organizational culture is a new
challenge that must be considered because there will be friction between internal and external interests related to existing
cultural values so that sustainable tourism goals cannot be achieved (Agyeiwaah et al., 2017).
Culture influences management practice (Rajiani and Pyplacz, 2018). The core element in culture is the value in which
the relationship between humans in a society is always influenced by the values that are part of the collective program of
people's minds (Hofstede, 2007; Ranasinghe, 2019; Wróblewski and Kasperek, 2019). In Ubud, the foundation of shared
beliefs and values is the Tri Hita Karana (three causes of happiness/THK) philosophy which tr anscends all aspects of life,
including business and governance. THK philosophy profoundly influences social values, attitudes, and norms in the Ubud
tourism system and its deep relationship with the natural environment which is deeply rooted in this belie f system
(Rahmawati et al., 2019; Sukawati and Astawa, 2017). The belief system of the people of Ubud related to the natural
environment or residential land is divided into three parts, namely the main part, the middle part, and the back part or refe rs
to the asta kosali culture or building layout, where the building for worshiping God is placed at the top (upstream), then
followed by a building for mutual or middle interaction, and finally or tebe used for a garden, pen, and garbage disposal
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(Rahmawati et al., 2019; Sukawati and Astawa, 2017). The results of the data show that in Ubud, the average household
has three or four rooms for rent to guests (Sukawati and Astawa, 2017). Based on this phenomenon, this study analyzes
changes in the use of community yards for sustainable tourism purposes in which there are cultural values that must be
preserved. This research model has not been widely used and most of the approaches are economic (Rahmawati et al., 2019).
MATERIALS AND METHODS
This study uses two approaches, namely qualitative and quantitative (Creswell and Clark, 2017; Astawa et al., 2019d).
In the qualitative stage, an in-depth interview was conducted with the owner of the yards who had changed in Ubud. Prior to
the interview, a letter was first sent via email and post which contained a discussion regarding the concept of changing the
use of the yard that had been developed based on the Astakosali culture (Astawa et al., 2018a). A total of nine people who
were representatives of each community as informants had provided a detailed and clear view of the changes in yard use
and the average interview length was 65 minutes. The selection of these nine informants was based on recommendations
from Bendesa. The data collected is compared with existing theories (Glaser and Strauss, 2017) and coding was done using
Miles and Huberman (1994). Qualitative results are used to make a questionnaire with five Likert scales which consists of
three aspects, namely aspects of God, aspects of human, and natural aspects (Astawa et al., 2018a) and have been tested to
determine the validity and reliability of 30 household heads and the results are valid and reliable.
The quantitative stage is carried
out starting with sending a questionnaire
via email and post to the head of the
household whose data is provided by
the tourist village as many as 82 people.
The collected data will be analyzed with
descriptive statistics (Sugiyono, 2010).

Figure 1. Methodology Design (Source: Creswell and Clark, 2017; Astawa et al., 2019d)

RESULTS DISCUSSIONS
The reality of the use of Balinese
customary land, as reported by the
national news site vivanews.co.id, states
that in 2012 the conversion of land in
Bali reached 3,400 hectares. This means
that the average land use conversion on
the Island of the Gods is more than 3
hectares per day. Conversion of land
functions cannot easily be prevented,
especially in private land ownership, but
the same phenomenon also occurs with
customary land, even though it is still
under the control of Pakraman village.

But this reality then puts the hope of maintaining Balinese land in general in the Pakraman village community
organization through its original authority with autonomy which can manage its own household. To be able to describe the
use of customary lands in Bali based on the results of research in areas where development dynamics are rapidly developing
and the impact of tourism is very strong, namely in the village of Pakraman Ubud and the village of Pakraman Jimbaran.
There are differences in these areas, the main picture is in tourist areas, the use of customary land in tourism destination
areas seems to have shifted its function, like in the village of Pakraman Padang Tegal Ubud, Gianyar.
Local customary lands have experienced a shift in function, which was originally intended for boarding houses, the
village yard land has been widely used as well as places for tourism support businesses such as homestays, art shops, cafes,
and others. The results of qualitative research on land shift seen fro m culture can be explained in the Table 1.
Based on the explanation in table 1 that the sanctity of a place of worship towards God is still well preserved, and gives
the belief that what is in this world is a creation, so that gratitude is manifested in pr eserving the values and functions of
buildings in accordance with the legacy of their ancestors. The belief in the greatness of God gives the people of Ubud the
strength to innovate in maintaining tourism that is integrated with religion. Maintaining cultu ral values that still maintain
harmonization of the relationship with God, harmonization with humans through the provision of a place that is located in
the middle, and harmonization with nature utilizing Tebe space are very much in line w ith sustainable tourism (Astawa et
al., 2019d). The most changes in land use were in palemahan tebe, where it was initially used as a breeding place, throw
dirt, and gardening functioned as a place to stay for tourists which are arranged like a villa that blends with natur e. The
concept of this building is in line with sustainable tourism which supports the creation of a beautiful environment (Kimbu
and Tichaawa, 2018). This concept is an innovation in developing a community-based tourism concept to maintain business
sustainability (Putri et al., 2020; Sumarmi et al., 2020). The results of distributing questionnaires to tourism village
managers show that 66% of tourism village managers have a bachelor's education and the rest have high school education.
The average length of serving as head of the tourism village management is 3 years and has an average age of 47 years as
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much as 75% and the rest of the age is 48 years and over. Judging from the education of the managers, it is very adequate in
carrying out the concept of management in the village and is also supported by a very productive age, so that the concept of
developing yards in tourist villages has the opportunity to run well.
Table 1. The meaning of land use from cultural concepts
Divinity/Parahyangan (Upstream)
Human/Pawongan (Middle)

Informant
Informant.1
Informant.2
Informant.3
Informant.4
Informant.5

Informant.6
Informant.7
Informant.8
Informant.9

Conclusion

Nature/Pelemahan (Tebe)
The garbage dump has been
The shrine for the ancestors is still the same as before Place of communication with family
managed by the village
The cost of land and the demand
Our family temple is well maintained and
Maintain communication with family
for guest accommodation is
ceremonies are carried out regularly
and outsiders
increasing, so I use it for rooms
Do not dare to dismantle despite many requests from Guests who stay with us interact in
No longer have tebe like before,
guests
the central Bale
I pack it like a villa for guests
Ancestral legacy in the form of merajan (family
Humans need space to communicate I have arranged the slum Tebe
prayer place) still remains
and eat together
into a beautiful garden
This place is often referred to as
Tebe still exists but a little area
I keep a sacred place well
menyame beraye (for relatives who in the form of a garden, it is no
come to the house)
longer for throwing garbage
Everyone is afraid to change the layout of the family
Intent interaction between guests and
prayer place because it is following the culture of
Used for buildings such as villas
household members
Ubud people
Humans are born because of God and we should
The concept of siblings occurs in the I made a bungalow for the tebe
respect and worship Him through the family temple middle area
land
The concept of culture in upstream Bali can mean a Fostering human relationships
Tebe becomes the belle now in
head that should be guarded and a sanctified place
requires a presentative place
Ubud for making dollars
The concept of slum and dirty
The concept of cultural values regarding
Humans who are born as social
has now changed its function
parahyangan is a sacred area
humans need a place of interaction
as a residence
- A place to communicate with
- A place for guests to stay
- A sacred place
fellow humans
- As a garden
- There is no change in function
- Having a relationship
- Villa or bungalow
- Well taken care of
- Serving guest
- The impression is rundown
- Trust and belief in the greatness of God
- Maintaining a relationship
and dirty does not exist

Higher education has a deeper ability to solve various problems (Dwi Atmanti, 2005). Activities related to the use of the
yard which consist of activities for divinity, for living quarters, for guest houses, and for gardens. This condition is explained
by the perception that has an average value of 4.52 and is close to 5 (Table 2) which means agreeing that the activity is carried
out in activities to maintain culture and support tourism. The condition that gets high support is the room activity for guests
because in the village of Ubud it is synonymous with the most featured homestays. This response is the same as various
previous studies where guests feel happy to stay in people's homes (Astawa, 2018e; Astawa et al., 2018a).
Table 2. Palemahan Perception (Source: Processed primary data, 2020)
Question Items
SD 1
D2
A3
AG 4 SA 5 Amount (wght x freq) Average
Divine activities
5
20
57
380
4.63
Humanitarian Activities
5
40
37
360
4.39
Palemahan
Guest room
2
30
50
376
4.59
Manure and Gardens
6
30
46
368
4.49
Average
4.52
Note: SD (strongly disagree); D (disagree); A (average); AG (agree); SA (strongly agree); wght (weight); Freq (frequency)
Variable

Table 3. Parahyangan Perception (Source: Processed data, 2020)
Question Items
SD 1 D 2 A 3 AG 4 SA 5 Amount (wght x freq) Average
Community activities in believing in God (prayer)
25
57
385
4.70
45
37
365
4.45
Parahyangan Interacting with the community with cultural performances
Introducing nature conservation through religious rituals
32
50
378
4.61
Average
4.59
Note: SD (strongly disagree); D (disagree); A (average); AG (agree); SA (strongly agree); wght (weight); Freq (frequency)
Variable

Table. 4 Pawongan Perception (Source: processed data, 2020)
Question Items
SD 1
D2
A3
AG 4 SA 5 Amount (wght x freq) Average
Accepting guests
5
10
67
390
4.76
Means of Communication
5
30
47
370
4.51
Pawongan
Keeping the relationship
2
10
70
396
4.83
Social interaction
6
20
56
378
4.61
Average
4.63
Note: SD (strongly disagree); D (disagree); A (average); AG (agree); SA (strongly agree); wght (weight); Freq (frequency)
Variable
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The cultural perception of the respondents' Parahyangan aspect gave the highest support of 4.70 (Table 3) from the existing
indicators. This reflects how strong the belief in the values of believing in God which is shown by various rituals and cultural
activities. This condition strengthens that tourism in Ubud is cultural tourism or has strong cultural roots. THK culture has an
important role in building an order of life because it is integrated into religious activities and can affect the performance of
organizations involved in the tourism industry (Astawa, 2013c; Astawa and Sudika, 2014; Astawa et al., 2016f). In Table 4, it is
explained that the value of maintaining the relationship is 4.83 which means that the function of the designated place is culturally
unchanged as a means of social interaction, it's just that the interaction has an increase in the allocation for guests who live with
their families. Every guest who stays overnight is made part of the family so that it will grow a very strong kinship. This concept
is one way to maintain relationships with consumers through their cultural values. This activity really supports sustainable tourism
without sacrificing the existing culture in building tourism (Astawa et al., 2019d; Romão and Neuts, 2017).
The three cultural variables support the yard change activities that are carried out. These results provide reinforcement for
the implementation of sustainable tourism that must contribute to the environment, economy and socio-culture (Romão and
Neuts, 2017). The attributes of changes in the developed yard have been developed and include cultural elements in preserving
nature and supporting the creation of sustainable tourism. The results of this study provide clarity for tourists and other tourism
actors who must pay attention to and participate in preserving the existing culture. The World Tourism Organization (WTO,
2016), now the Nations World Tourism Organization (UNWTO), offers a definition of sustainable tourism development as
"meeting the needs of today's tourists and hosting territories while protecting and enhancing opportunities for the future. It is
considered to lead to the management of all resources in such a way that economic, social, and aesthetic needs are met while
maintaining the integrity of culture, essential ecological processes, biological diversity and life support systems.'' (Liu et al.,
2017; Chávez-Cortés and Maya, 2010). Basically the need to develop and manage these activities for the purpose of not
sacrificing their resources, culture, or nature to achieve sustainability (Blancas et al., 2015). Therefore, the concept of
sustainable tourism development can not only be considered as a holistically future-oriented system, but also an inward vision
that includes all aspects related to the economy, environment, and society, towards achieving its goals (Sharpley, 2000).
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CONCLUSION
The most changes in land use were in palemahan teba which was originally used as a breeding place, disposing of
manure, and gardening due to the urgent need for lodging for tourists who want to know more about community life so that the
land is used as a place to stay for tourists. Shifting the function of land in general will destroy the existing order of life, but in
Ubud, the natural environment is still well preserved, reinforced by local cultural values. The quantitative results explain that
land changes based on a culture of harmony have a positive impact on the economy, social, culture and environment. The
results of this study support the development of sustainable tourism which is an important issue in today's era.
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