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Marko D. PETROVIĆ*
Geographical Institute “Jovan Cvijić”, Serbian Academy of Sciences and Arts, 9 Djure Jakšića, St., Belgrade 11000, Serbia; South Ural
State University, Institute of Sports, Tourism and Service, 76 Lenin Ave., Chelyabinsk 454080, Russia, e-mail: m.petrovic@gi.sanu.ac.rs

Milan M. RADOVANOVIĆ
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Abstract: The study analyses the role and impact of the event "Danube Fair" (Eastern Serbia) in the tourism progress of the less-advantaged border
area. The aim of this paper is to emphasize the significance of the role of events in the tourism development of rural settings and the attraction of
domestic and foreign visitors with the specific offer of this part of Serbia. The tourism valorization of the event “Danube Fair” was done according to
the geographical and economic criteria, and it was determined that it belongs to the category of regional events. In the paper, special attention was
paid to the analysis of tourists’ satisfaction with this event as a geographical criterion, especially in dependence with the visitors’ origin, since it is
what the positioning of an event on the tourism market depends on, both on the local and on the international level. “Danube Fair” presents the
example of a relatively small-scale event, which can become a basis of tourism growth, with proper valorization and affirmation of local products and
services, and their introduction to the international tourism market.
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* * * * * *
INTRODUCTION
Event tourism represents a significant segment in the overall offer of Serbia. Combined with the natural and anthropogenic tourism
values and better tourism presentation and propaganda, it can contribute to tourists’ better knowledge of the national tourist offer. At the
same time, it can have a positive impact on the construction of new tourism facilities and the reconstruction of old ones, on the structure of
accommodation capacities, on the increase in the number of tourism-related services, as well as on the enhancement of the scope of tourist
movements on the destination (Hiller, 2000; Dwyer et al., 2005). The negative effects of events as tourism products are unused
accommodation capacities, inactivity of tourism organisations, unforeseen losses for organizers, etc. (Olds, 1998; Raj, 2004), as well as the
emigration from the community and the increase of the crime (Barker et al., 2002; Presbury and Edwards, 2005). However, event tourism is a
type of tourism which can certainly contribute to the improvement in the scope of tourist demand for a certain destination (Bjeljac and
Ćurčić, 2003). The purpose of events is to achieve various economic (Hodur and Leistritz, 2007), social (Schlenker et al., 2005; Pasanen et
al., 2009; Robertson et al., 2009), ecological (Egresi and Kara, 2014) and other aims. Since tourism is one of the fastest growing industries
of the global economy, events have become important elements of the tourist offer (Erfurt and Johnsen, 2003).
In the literature, the dominant topics are the economic impacts of the events on the local population, the analysis pr imarily of the tourist
satisfaction on the destination where the event takes place, the management of the event, and wider impacts of the event primarily on the
local population (Moscardo, 2007). The events with the limited duration offer tourists a unique experience, and they can be classified as
mega-events to local ones (Egresi and Kara, 2014). The tourists that attend or participate in the event, who travel in groups, and spend more
and stay longer on the destination, represent the target market (Tang and Turco, 2001; Gibson et al., 2003), whereas the very destinations
where the events take place want to achieve the advantage on the market (Jago et al., 2010). The largest number of researches refers to the
researching of mega-events, such as the Olympic Games or World Championships in Football (Boukas et al., 2012; Grix, 2012; Smith, 2014;
Bell and Gallimore, 2015; Tichaawa and Bob, 2015). The following are the researches that deal with the events with regional character
(O'Brien, 2007; O'Brien and Chalip, 2007), while there is a very small number of researchers who deal with researches of small-scale events
(Egresi and Kara, 2014; Kelly and Fairley, 2018; Malchrowicz-Mośko and Poczta, 2018). However, small-scale events could get a more
important role as secondary attraction on a destination (Nurse, 2001; McKercher et al., 2006; Alves et al., 2010; Egresi and Kara, 2014).
The greatest attention of domestic and foreign visitors is obtained by the events dedicated to cherishing the tradition, folk customs,
folklore, and old crafts. They take place throughout a year, and they are most numerous in summer months. Their main characteristic is the
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ability to attract a large number of visitors and the fast achievement of economic benefits for the destination. Many of them have their regular
visitors who want to experience a specific atmosphere, the diversity of cultural contents and folk craftwork (Getz, 2008; Cudny, 2013).
According to the program content, they can be divided into: artistic, scientific, economic, sports, religious, political -historical,
ethnographical, entertainment, and tourism propaganda. In the recent years, the events that attract most of the att ention of domestic and
foreign visitors are dedicated to the cherishing of tradition, folk customs, folklore, and old crafts. In order to make an e vent a more
successful tourist product, some of its most important elements should be distinguished, such as attractiveness, uniqueness, content, rank,
traditionality, quality of organisation and quantity of visitors, venue and connection with natural and anthropogenic tourism values which
make up the destination, as well as the period and duration of an event (Bjeljac, 2010). Golubac Municipality (Eastern Serbia) has been more
frequently included in the leading tourism destinations of the country and of the wider Podunavlje region (area along the Danube River).
Besides land-marking Golubačka tvrđava Fortress, water sports opportunities on the Danube, numerous natural and cultural-historical
attractions, the tourist offer of the Golubac Municipality includes events such as the Danube Fair and the Youth Festival. In the period from
25th to 28th July 2019, the 12th Danube Fair was held. It is an event of a collage type with high-quality content which greatly contributes to
the enrichment of the cultural life of the community. It belongs to the category of ethnographical events which represent the presentation of
folk customs, beliefs, rituals, folklore, and old ways of people’s economic activities.
In the recent times, event tourism has been one of the most important types of alternative tourism. Since successful events can contribute
to the creation of a destination brand, the attitude of tourists, the visitors of the event on their satisfaction with the tourist experience, can be
one of the parameters for measuring the success of an event (Hadžić and Bjeljac, 2006). The aim of this paper is the tourist valorization of
the event "Danube Fair" as an important tourist potential of Golubac Municipality, of Serbia, and of the wider Podunavlje region. Tourism is
an industry which can have a significant impact on the economic, social, functional and physiognomic structure of rural regions, and it can
also represent the reality, needs, and wishes of tourists on one side, and the motion power, the instrument of the development of rural regions
on the other side (Woods, 2003). That is why the focus of the research is on the significance of the role of events in the tourism development
of rural regions and the attraction of domestic and foreign visitors with the specific offer of this part of Serbia. Besides, the aim of the paper
is to present the example of a relatively small-scale event, which can become a nucleus of the tourism development of the local community,
with adequate valorization and affirmation of local products and services, and their introduction on the international tourism market.
METHODOLOGY
In order to perform the tourist valorization of the observed event, in this paper we will use two groups of criteria for the categorization
and classification of tourism events in Serbia. The geographical group includes the following: content, the origin of the visitors and
participants according to the rank, traditionality, venue, traffic accessibility, time of the year, number of visitors and pa rticipants, artistic
value of the event, the number of accompanying events, determining the organizer of the event, and visitors' satisfaction (Bjeljac, 2006). This
group has the value from zero to five points (Bjeljac, 2006).
The artistic value of an event comprises the assessment of the following: atmosphere, the factors of significance in designing a tourist
product, cultural value, robustness and quality of the program content (Bjeljac and Curcic, 2007; Bjeljac, 2010; Bjeljac and Terzic, 2015) .
From the Hillary du Cross model of tourist valorization (Cross, 2000), the selection of the following indicators has been done for the
valorization of tourist events:
- Atmosphere;
- Known beyond the local area;
- Important national symbol;
- It can tell an interesting story;
- Its characteristics distinguish it from other anthropogenic goods;
- Attractive for special needs;
- The event is associated with the culture;
- The number of attractive anthropogenic values in the close surroundings;
- Educational value;
- Historical value;
- Social value;
- Scientific-research value;
- Rarity on the destination and in the region;
- The potential for current investments and consultation of the key stakeholders (Bjeljac, 2010).
If the sum of rates for the artistic value of an event is 0–20, the event has a small tourist value; if it is 21–40, the event has a medium
tourist value, and if the rate sum is 41–60, the event has a high tourist value. The economic group includes the following: the impact of
capital projects, ecological, economic, media, and political impact, stakeholder relations, as well as the assessment of the collaboration with
tourism organisations. All the criteria were observed before and after the event, and the scale was from zero to four points (Bjeljac and
Ćurčić, 2005; 2007; Bjeljac, 2010; Bjeljac and Terzic, 2015). According to the above mentioned criteria, we can distinguish t hree categories
of events which are attractive for tourist visits, since the sum of the highest values of all the indicators is 116:
- the first category with 97 and more points – events which represent individual tourist value;
- the second category with 73–96 points –events which are an important element of the tourist offer;
- the third category with fewer than 72 points – other events where special attention is paid on the events in underdeveloped regions of
Serbia (Bjeljac, 2010).
The research of tourists’ opinion on the quality of an event is of great importance, primarily when assessing the life cycle of an event.
Namely, the attractiveness of the location, as well as the good position of the location where the event takes place, are greatly influenced by
the introduction of new program contents and the continuous improvement of the quality of services related to the event. Tour ists’
satisfaction with the quality of the event product, i.e. with the success of the event, comprises the assessment of the following factors (Hadžić
and Bjeljac, 2006): atmosphere; tourist activity in the region; quality of the event tourism product; the relation between the visitors and the
local community; safety during the stay on the destination; and social impact of the event. Atmosphere does not refer only to the immediate
surroundings where the event takes place, but also to the experience on the whole destination. It includes natural and cultur al goods, design
and equipment of green areas, facades, beaches, signs, the existence of cycle paths, etc. (Romelić et al., 2006; Stanojlović et al., 2010). The
increase of the tourist attraction of an event is possible due to the higher tourist activity in the region where the event t akes place, since the
tourists are offered a possibility to form a complex tourist product on the destination (Lukić, 2017). In order to determine the quality of
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services, a model was developed to measure the gap between the expectations regarding the quality of services that a tourist may have before
coming to the destination and their perception (rate) of the quality of services after completing their stay on the destination (Parasuraman et
al., 1985; 1988; 1991). In order to overcome the problems in the intercultural contacts of guests and hosts, Reisinger (2009) suggested
organizing various educational programs, both for tourists and potential hosts. Based on various criteria, the visitors form a perception on the
safety of the event venue and the awareness of the local community as a favorable environment for understanding the value of the event,
which determines the social impact of the event (Landry, 1994; Wills, 2001). The research has been performed which comprised 223 visitors
of the observed event. The sample comprised 48.4% of the male respondents and 51.6 female respondents. According to the level of
education, in the sample, there are no respondents with a lower level of education, 59.2% have secondary education, and 40.8% have higher
education. Regarding the tourists' origin, 57.4% of the respondents are from Serbia, whereas 42.6% of respondents are from abroad.
A survey questionnaire in Serbian and English was used for collecting the data, and the research was performed during the event Danube
Fair, from 25th to 28th July 2019. The questionnaire consisted of two parts. The questions in the first part related to the socio-demographic
characteristics of the respondents, whereas the second part contained questions related to the satisfaction of the respondent s with the tourist
product of the event. The respondents expressed the level of their satisfaction (dissatisfaction) on the five-point Likert scale (1 – Strongly
disagree; 5 – Strongly agree). The analysis of the visitors’ satisfaction was observed in correlation with their origin. The research question
was assessed using the multivariate analysis of variance (MANOVA). For processing the data, SPSS IBM Statistics Version 21 was used.
RESULTS AND DISCUSSION
Since the Danube Fair event, according to its content, belongs to the category of ethnographical events (Mackellar, 2006), the main
program of the event is "Etno-sabor" (Ethno-gathering), where cultural artistic societies, folklore ensembles and bands take part, and within
which an exhibition of folk handicrafts is held in the ethno-yard. The rate of this indicator is 5. Ethnographical events, created on the basis of
the memory of the ritual, represent a presentation of folk customs, beliefs, rituals, and old ways of economic activities of the population.
They represent the oldest elements in the development of tourism and comprise the elements that make tourists travel, from the wish to learn
about the new cultures and civilizations to entertainment, relaxation, etc. (Lukić and Andjelković, 2018).
The criterion which points to the diversity and attractiveness of the program that the event includes in the tourist offer is the number of
the accompanying events (Bjeljac, 2006). They enrich the overall program of the event with its entertaining, educational, cultural-artistic,
sport, ethnographical, religious, and other contents. The accompanying programs of the Danube Fair in Golubac are the following: National
championship and Golubac Cup in sailing, Golubac Pot, the competition in buoy fishing and catfish whisk-fishing, Dragon's village, knightly
tournaments, art colony, book promotions, various workshops and concerts. Related to that, the rate of this indicator is 5, since the number of
the accompanying events is higher than 5. The richness and diversity of the basic and accompanying program is the key factor which put
ethnographical events to the first place in the overall tourist offer of Serbia (Bjeljac and Ćurčić, 2010).
To point to the traditionality, i.e. to the continuity of the event organisation, a criterion of the number of years of the event continuity
was distinguished. To be traditional, an event has to have an uninterrupted continuity of at least 5 years in a row, with the known date and
location (Bjeljac, 2006). In 2019, the Danube Fair was held for the 12th time, so the rate for this indicator is 2, since it belongs to the
category of the events with the continuity of 11 to 20 years.
The location where the event takes place is the criterion which points to the connection of the event with the anthropogenic geographical
and natural geographical tourist values and is expressed in the distance from the tourist attractive localities (Allen et al. , 2002). This criterion
represents a significant component of a certain tourist destination. Taking into account that the Danube Fair event is held i n Golubac, which
is 5 km away from Golubac Fortress and from the entrance to Đerdap National Park and 9 km away from the monastery of Tumane, the rate
for this indicator is 4, since it belongs to the category of events with the distance 2 to 10 km from tourist-related attractive localities.
It is very important whether the event is held in the tourist season, pre-season, during holidays, etc. So, the time when it is held and the
number of days of its duration are the criteria which establish the connection of the event with the visitors' free time (Allen, 2000). The
duration of an event is most often 1 to 3 days long, but there are those which last for a week or longer. The time and the duration of a tourist
event are most frequently in a cause-result relation. The rate for this indicator is 3, since the Danube Fair event in Golubac lasts for four days.
Favorable is the time when the event takes place, the last weekend in July, since it is during the summer season of vacations when a large
number of visitors is expected.
Table 1. Tourist valorization of the Danube Fair event according to the geographical criteria
Events according to the content
Rate scale
0
1
2
3
4
5
Events according to the traditionality
Continuity
Rate scale
0-4
0
5-10
1
11-20
2
21-30
3
31-40
4
41+
5
Events according to the number of the accompanying events
The number of the accompanying events
Rate scale
0
0
1
1
2
2
3
3
4
4
5+
5

Danube Fair

х
Danube Fair

х

Danube Fair

х
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Events according to the distance from the tourist attractive localities in km
Event venue distance
Rate scale
up to 1
5
2-10
4
11-20
3
21-30
2
31-40
1
40+
0
Events according to the duration
Event duration in days
Rate scale
1
0
2
1
3
2
4
3
5
4
5+
5
Events according to the visitors’ geographical origin
Visitors' origin
Rate scale
The same settlement or municipality
0
Neighboring municipalities
1
From the province or region
2
From Serbia
3
From the regions of the former Yugoslav
4
republics and the neighboring countries
From abroad
5
Events according to the participants’ geographical origin
Participants’ origin
Rate scale
The same settlement or municipality
0
Neighboring municipalities
1
From the province or region
2
From Serbia
3
From the regions of the former Yugoslav
4
republics and the neighboring countries
From abroad
5
Events according to the number of visitors
Number of visitors
Rate scale
up to 500
0
501–1000
1
1001–5000
2
5001–10,000
3
10,001–20,000
4
20,000
5
Events according to the number of participants
Number of participants
Rate scale
up to 10
0
11–50
1
51–100
2
101–500
3
501–1000
4
over 1000
5
Events according to the artistic value
Rate scale
0
1
2
3
4
5
Events according to the visitors’ satisfaction
Rate scale
0
1
2
3
4
5
Event organizers
Rate scale
0
1
2
3
4
5
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The number of visitors and the number of competitors is a criterion which was distinguished with the aim to point to the massiveness
and usability of the tourist offer program (Bjeljac, 2010). The rate for the number of visitors is 4 because the number of vis itors of this event
ranges from 10,000 to 15,000, and the rate for the number of participants is 5 because the number of participants in the Danube Fair in
Golubac is over 1000.
To determine the rank of the event, the important criterion is also the geographical origin of the visitors and participants. The visitors of
the Danube Fair in Golubac are mainly from the former Yugoslav countries and Romania, so the rate for this indicator is 4. The participants
are from Serbia, so the rate for this indicator is 3.
The one-way multivariate analysis of variance was used to determine the differences between the origin of tourists and their satisfaction
with the product of event tourism. The tourists' satisfaction was expressed using six dependent variables: atmosphere, tourist activity in the
region, quality of the event tourism product, the relation between the visitors and the local community, safety during the stay on the
destination, and the social impact of the event. The independent variable was the tourists' origin (from Serbia or from abroad). The
assumption of the homogeneity of the variance and covariance matrix is not violated because the value of Sig, Box's indicator M is 0.035
>0.001. The results of MANOVA test are presented in Table 2.
The preliminary examination assessed the assumptions in the multivariate analysis of variance (normality, linearity, univaria te and
multivariate non-typical points, variance-covariance homogeneity); serious violation was not noticed (Pallant, 2007; Green and Salking,
2014). There were significant statistical differences between the origin of tourist in comparison with the combination of dependent variables,
F (6,216) = 11.306, р - value = 0.000 < 0.05; Wilks’ lambda = 0,761; Partial eta squared = 0.239 (strong impact) (Cohen, 1988, 284–287).
Table 2. Multivariate tests
Intercept

Tourists’
origin

Effect
Pillai’s Trace
Wilks’ Lambda
Hotelling’s Trace
Roy’s Largest Root
Pillai’s Trace
Wilks’ Lambda
Hotelling’s Trace
Roy’s Largest Root

Value
.984
.016
63.119
63.119
.239
.761
.314
.314

F
2272.285
2272.285
2272.285
2272.285
11.306
11.306
11.306
11.306

Hypothesis df
6.000
6.000
6.000
6.000
6.000
6.000
6.000
6.000

Error df
216.000
216.000
216.000
216.000
216.000
216.000
216.000
216.000

Sig.
.000
.000
.000
.000
.000
.000
.000
.000

Partial Eta Squared
.984
.984
.984
.984
.239
.239
.239
.239

Table 3. Tests of between-subjects’ effects
Source

Dependent Variable

Correct
ed
Model

Atmosphere
Tourist activity in the region
Quality of the event tourism product
The relation between the visitors and the local community
Safety during the stay on the destination
Social impact of the event
Atmosphere
Tourist activity in the region
Quality of the event tourism product
The relation between the visitors and the local community
Safety during the stay on the destination
Social impact of the event
Atmosphere
Tourist activity in the region
Quality of the event tourism product
The relation between the visitors and the local community
Safety during the stay on the destination
Social impact of the event
Atmosphere
Tourist activity in the region
Quality of the event tourism product
The relation between the visitors and the local community
Safety during the stay on the destination
Social impact of the event
Atmosphere
Tourist activity in the region
Quality of the event tourism product
The relation between the visitors and the local community
Safety during the stay on the destination
Social impact of the event
Atmosphere
Tourist activity in the region
Quality of the event tourism product
The relation between the visitors and the local community
Safety during the stay on the destination
Social impact of the event

Intercep
t

Tourists
’ origin

Error

Total

Correct
ed Total

Type III Sum
of Squares
.496
9.201
.729
.455
.908
45.855
3684.801
2639.694
2736.729
3447.020
3617.213
3192.349
.496
9.201
.729
.455
.908
45.855
154.132
185.956
128.769
212.325
188.213
161.069
3909.000
2847.000
2914.000
3725.000
3870.000
3356.000
154.628
195.157
129.498
212.780
189.121
206.924

df
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
221
221
221
221
221
221
223
223
223
223
223
223
222
222
222
222
222
222

Mean
Square
.496
9.201
.729
.455
.908
45.855
3684.801
2639.694
2736.729
3447.020
3617.213
3192.349
.496
9.201
.729
.455
.908
45.855
.697
.841
.583
.961
.852
.729

F

Sig.

.712
10.935
1.251
.474
1.066
62.917
5283.415
3137.153
4696.925
3587.854
4247.331
4380.180
.712
10.935
1.251
.474
1.066
62.917

.400
.001
.265
.492
.303
.000
.000
.000
.000
.000
.000
.000
.400
.001
.265
.492
.303
.000

Partial Eta
Squared
.003
.047
.006
.002
.005
.222
.960
.934
.955
.942
.951
.952
.003
.047
.006
.002
.005
.222

Using another observation of the dependent variable results (Table 2), after the Bonferroni correction of the level of alpha (0,007), the
statistical significance was obtained for the differences between the tourists’ origin and their satisfaction: tourist activity in the region, F (1,
221) = 4,733, р = 0.001; Partial eta squared = 0.047 (small impact), and social impact of the event F (1, 221) = 18.137, р - value = 0.000;
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Partial eta squared = 0.222 (strong impact). The review of the mean values of the results showed that tourists from abroad show slightly
higher level of satisfaction regarding the following: tourist activity in the region (M =3.68, SD =1.034) compared to the tourists from Serbia
(M = 3.27, SD = .82); and the social impact of the event (M =4.28, SD =.88) compared to the tourists from Serbia (M = 3.37, SD = .83).
The tourists' satisfaction with the event shown in the previous analysis is a very important criterion which was assessed with rate 4. The
most frequent complaints of the visitors are: fair-like character of the event, the lack of toilet utilities, the lack of parking spaces, etc.
To determine the aim of the event, the important criterion is the event organizers. They include local self-government, governmental and
non-governmental organisations, cultural institutions, sport organisations, tourist organisations, legal subjects, etc. (Lukić and Andjelković,
2018). The rate for this indicator is 5, since the organizers of the Danube Fair event are the following: Tourist organisation of Golubac, the
Municipality of Golubac, Tourist organisation of Serbia, the Ministry of Commerce, Tourism and Telecommunication, "Veljko Dugošević"
library from Golubac, cultural-artistic associations, etc.
Table 4. The valorization of the artistic value of the Danube Fair event according to the modified Hillary du Cross Model (Cross, 2000)
Indicators
Atmosphere
Known beyond the local area
Important national symbol
It can tell an interesting story
Its characteristics distinguish it from other anthropogenic goods
Attractive for special needs
The event is associated with the culture
The number of attractive anthropogenic values in the close surroundings
Educational value
Historical value
Social value
Scientific-research value
Rarity on the destination and in the region
The potential for current investments and consultation of the key stakeholders
Total

Rate
5
3
3
4
5
5
4
5
3
2
4
3
5
5
56

Based on the total rate of the indicators of the artistic value of the Danube Fair event in Golubac which is 56 (Table 4), it can be
concluded that the event has a high tourist value, and thus the rate of the artistic value of the event as a geographical criterion in the event
valorization is 5. This is justified by the high rate of atmosphere, the factors significant for designing a tourist product, cultural significance,
capacity, and the quality of the program contents. The total rate value of the geographical indicators for the tourist event Danube Fair in
Golubac is 49 (Table 1), whereas the total rate value of the economic indicators is 38 (Table 5).
Table 5. Economic group of criteria of the tourist valorization of the Danube Fair event
Number of points
Unsuccessful (0)
Capital investments
Before
After
Ecological criterion
Before
After
Media-promotional criterion
Before
After
Socio-political criterion
Before
After
Economic criterion
Before
After
Stakeholder relations
Before
After
Collaboration with tourist organizations
Before
After

Marginal (1)

Good (2)

Very good (3)

Excellent (4)

х
х
х
х
х
х
х
х
х
х
х
х
х
х

Capital investments refer to the built infrastructure related to the needs of tourist event. The rate ranges from very good (3) before the
event to good (2) after the event was held. However, these rates will certainly rise in the next period bearing in mind the plan to build a new
scene for organizing open-air concerts in Golubac, tennis courts, beaches and other facilities which will greatly contribute to the increase i n
the number of visitors during the Danube Fair.
Ecological criteria refer to the positive and negative impact of the event on the environment of the region of the venue, i.e. to the level of
the environment protection. This indicator was rated as very good (3) for both before and after the event, because of the excellent
collaboration of the Tourist organisation of Golubac and the Public utility company of Golubac before and after the Danube Fair. Through
the organisation of ecological discussions, the organizers of the event „Danube Fair” could contribute to the future higher awareness among
the visitors and participants of the necessity of the environment protection.
Media-promotional impact is a criterion that was rated as good (2) before the event and as marginal (1) after the event was held, since it
refers to the presence of the event in the electronic and printed media, promotional activities in the economic meetings and fairs. These
indicators are used to determine how strong the impact of the media and promotion on the event organisation is. Due to the fact that the
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Danube Fair in Golubac is promoted on television only during its taking place, through the live reports in certain programs, and on the
International Tourism Fair in Belgrade which is held once a year, and on the website and Facebook page of the Tourist organisation of
Golubac immediately before the event, these indicators have a relatively low rate.
Since the socio-political criterion refers to the political state in the country where the event is held, and the tourists are given more and
more of high-quality national and regional heritage, the event Danube Fair was rated as good (2) for the state before and after the event,
because it impacts the creation of the positive attitude of the visitors and participants from abroad about Serbia, and of a better mutual
understanding of the population of Serbia.
The economic criterion refers to the direct and indirect financial benefit from the organisation of the event and was rated as good (3)
before the Danube Fair, and as marginal (1) after the event organisation because the profit is mostly obtained by the donations, selling
souvenirs, renting the stalls, accommodation, bicycles, etc., before and during the event, whereas, what is lacking is the financing from the
budget of the local self-government and the state, i.e. of the Ministry of Culture and the Ministry of Regional Development.
Stakeholder relations and the collaboration with tourist organisations got the rate 5 for before and after the Danube Fair in Golubac.
They comprise the impact of all the participants in the organisation of the tourist event and have an important role in the d evelopment of
tourism, bearing in mind that the cooperation of various institutions is necessary for their organisation. As already mentioned, they include
tourist organisations, ministries, local community organisations, etc.
CONCLUSION
The significance of the research of the visitors’ opinions on the quality of the event and their overall satisfaction with the tourist
experience influences the innovation of the events by introducing new program contents, the improvement of the overall qualit y of services
related to the organisation of the event. It also contributes to its attractiveness in a longer period of time and the good positioning of the
destination where the event takes place.
The results of the conducted research point to the existence of significant differences between the satisfaction of the touri sts from Serbia
and the tourists from abroad with the tourist product of the event, especially with the tourist activity in the region and the social impact of the
event. The visitors from Serbia and from abroad point to the higher level of satisfaction regarding the atmosphere, safety during th e stay on
the destination, and the relation between the visitors and the local community, compared to the tourist activity in the region, the quality of the
event tourism product, and the social impact of the event. In the practical sense, the research results point to the fact that in the process of
innovation of the event tourism product, as well as in profiling the tourist offer of Golubac Municipality, the satisfaction of visitors regarding
all the segments of the product and offer, especially those with the most significant differences should be taken into consideration. Even
though ethnographical events in Serbia are mostly of the local character, that is not the case with the Danube Fair in Goluba c. The overall
rate of the tourist event Danube Fair in Golubac, the sum of all the rates of geographical and economic indicators is 87. Thus it can be
concluded that this event belongs to the category of events which represent a significant element of the tourist offer of the place and the
region where it is held. The program of the event also includes the competition in preparing fish stew, so-called Golubac pot, which is similar
to the so-called events of ‘fish pots’ along the Danube in Serbia. For that reason, a sport-cultural-tourist route "The route of fish pots on the
Danube in Serbia" could be created. It would connect various aspects of tourism, such as gastronomic tourism, rural tourism, sports tourism,
and cultural tourism, since its program would contribute to the preservation of old folk customs, folklore, crafts, economic activities, as well
as sport games and various cultural crafts of the rural population in this part of Serbia. In the future, the elements of the event related to the
economic group of criteria should be improved – primarily the capital investments, media-promotional criterion, and the economic benefit. It
would include better economic effects of the event by expanding the content and the offer which would attract a larger number of visitors and
participants, both domestic and from abroad; investments in the traffic infrastructure and tourist substructure; and a better media coverage
and fair presentation, both before and after the event is held.
The problems that occurred during this research relate to the possibility of comparing the event Danube Fair with similar ethnographical
events outside Serbia. In the available literature, mostly sport events have been analysed, from mega-events to sport events of local character.
Also, there is a lack of standardised instrument for the comparison between different events of this type. By removing this shortcoming in the
future, the results of this research could be generalized. In the future, the research could also be directed toward the research of the
sustainability of event tourism in the border zones and their benefits for the economic and social development of the local community and the
protection of the environment in that region. The paper itself encourages further research in terms of innovation and promoti on of events in
order to emphasise their uniqueness, whereas the limitations of the research lie in a small sample of the questionnaire and the analysis of th e
tourists’ satisfaction with the event based on one criterion – tourists' origin.
The activation of ethnographical events such as „Danube Fair“ would certainly enable the presentation of the cultural heritage of Serbia
through learning, connecting and preservation of the tradition, the development of ethnical and cultural identity of the visitors through
learning about the past, the development of multicultural character through presenting the foreign visitors with the cultural differences of the
peoples in Serbia and, generally, the widening of the cultural insights of the visitors. In the further development of the event, it is necessary
to innovate the program of the event in order to improve its attractiveness, preserve the traditional heritage and widen the scope of
promotional activities. In that sense, it is necessary to create a network of similar events which would have a joi nt appearance on the tourism
market. It is important to research the motives for visiting this event among the existing tourists, both foreign and domesti c, and accordingly
change the contents and the overall tourist offer of the destination, i.e. the strategy of the tourism development of this region.
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Bjeljac, Ž., & Ćurčić, N. (2007). Turističke manifestacije na prostoru Zapadnog Pomoravlja. Glasnik srpskog geografskog društva, 87(2), 228-240.
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