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Abstract: This paper profiles entrepreneurial behaviour based on demographic variables, using Mtubatuba Local Municipality in South Africa as a 

case. A structured questionnaire survey was used to collect data. The study used a convenience sampling method of the non-probability sampling 

design to select 124 tourism-related entrepreneurs living in different regions of Mtubatuba Local Municipality, KwaZulu-Natal Province of South 

Africa. The results suggest that entrepreneurs’ demographic variables such as ‘age’, ‘gender’, ‘cultural group’, ‘nationality’ and ‘business experience’ 

have significant influence on entrepreneurial attributes.  This study is exploratory in nature and not conclusive, requiring further confirmatory studies. 
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INTRODUCTION  
Mtubatuba Local Municipality is located within uMkhanyakude District Municipality, in the province of KwaZulu-Natal, South Africa. 

Mtubatuba caters for a wide spectrum of tourists and travellers, boasting the presence of iSimangaliso Wetland Park (a World Heritage Site), 
Mfolozi River and St Lucia Town. St Lucia is a tourism and service centre for the surrounding rural area of Mpukunyoni and a scenery belt 
which links the Mtubatuba Town and St Lucia Town (Mtubatuba Municipality, 2017). Its accommodation facilities (hotels, guest houses, and 
bed and breakfasts) compare favourably to the world standards (Nyawo and Mubangizi, 2015). Mtubatuba Local Municipality has many 
tourism-related businesses established by tourism entrepreneurs.  

Globally, there has been much attention to entrepreneurship research, however a significant number of academic papers on this area of 
research have not been published in the tourism and hospitality journals (published studies include Altinay et al., 2012; Aydemir and Ortay, 
2017; Chandler and Ve Lyon, 2001; Li, 2008). The entrepreneur is usually seen as a designer or an innovator of new business ideas. Rusu et 

al. (2015) state that the entrepreneur is engaged or active in entrepreneurial activity with a purpose of becoming self-employed. 
Entrepreneurs are a significant part of the global pursuit for sustained economic development and social progress in the world (Santhi, 2017). 
In recent years, there has been an increasing interest in studying entrepreneurial characteristics, entrepreneurial intentions and entrepreneurial 
behaviour to sustain the culture of entrepreneurship. Previous research (Singh and Singh, 2016) provided valuable information regarding 
entrepreneurship. The aforementioned authors posit that entrepreneurship is used as an instrument to create more jobs and to eradicate 
poverty in the country. This means that, entrepreneurship has been considered as a key element in the process of economic growth, as it helps 
entrepreneurs’ economic independence and improves their social status (Premand et al., 2016; Villasana et al., 2016). Actually, investigating 
entrepreneurial behaviour is of a continuing interest within entrepreneurship discipline. Earlier studies and researchers in the field of 
entrepreneurship focused much on personal characteristics that differentiate entrepreneurs from non-entrepreneurs (such as Pirnar, 2015; 

Santhi, 2017). This study argues that although there are differences between entrepreneurs and non-entrepreneurs, and entrepreneurs have 
attributes that qualify them as entrepreneurs; however, these attributes may be influenced by some demographic variables, causing 
entrepreneurs to behave differently. A study that explores how demographic variables may relate with different entrepreneuria l attributes, as 
suggested in literature, is necessary. Entrepreneurs have a significant part to play in the South African economy and social progress (Pirnar, 
2015). Thus, this paper explores how the entrepreneurs’ demographic variables may relate with documented entrepreneurial attributes, using 
the case of Mtubatuba Local Municipality, KwaZulu-Natal Province in South Africa (Figure 1). There is a dearth of literature in sub-Saharan 
Africa regarding this study focus. This study used tourism-related entrepreneurs as respondents. This study area was chosen based on personal 
interest as one of the authors resides in this local municipality. Also, the researchers chose to focus on tourism-related entrepreneurs due to this 

study area’s reliance on tourism as an economic activity and the presence of many tourism-related businesses in this part of South Africa. 

 

 RELATED WORKS AND RESEARCH PROBLEM STATEMENT 
Tourism is a viable tool to enhance local economies in sub-Saharan Africa, with tourism development strategies being adopted by 

numerous local authorities in South Africa as a significant part of their local economic development initiatives (Abrahams, 2019; 
Ramukumba, 2019; Strydom et al., 2019). Tourism is one of the most rapidly growing industries and an important economic activity in most 
countries worldwide (Solvoll et al., 2015; World Travel and Tourism Council, 2017; Kallmuenzer and Peters, 2018). Mamabolo et al. (2017) 
argue that despite efforts to invest in entrepreneurship, South Africa is challenged by a low entrepreneurial activity and high unemployment 

rate compared to the other sub-Saharan African countries. Kallmuenzer and Peters (2018) affirm that in South Africa, chances are very slim 
for a new Small Medium Enterprise (SME) to survive beyond 42 months. The Global Entrepreneurship Monitor report (GEM, 2014) reveals 
that only about 2.3% of South African owned SMEs have been in existence for over 3-5 years. On the 18 May 2018, Richard Downings, 
made a very touching statement in his speech. He said that “8 out of 10 entrepreneurs who started businesses in South Africa failed within 
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the first 18 months”, especially in rural areas. This is an indication of high failure rate among start-ups. It is however, worthy to note that this 
situation is not only peculiar to South Africa, but is common in the rest of the world (Neneh, 2011). More recently, Iwu et al. (2016) reveal 
that entrepreneurial activities are very low in South Africa compared to other sub-Saharan countries.  

 

 
 

Figure 1. The map of Mtubatuba Local Municipality (Source: AfriGIS (Pty) Ltd.) 

 
Ahmad (2015) posits that entrepreneurial ability is perceived as possession of skills necessary for the starting and nurturing to growth of 

a new enterprise, especially in a competitive environment. Based on the review and synthesis of relevant literature, different attributes are 
associated with entrepreneurs some of which the researchers found very germane to the present study. There is a large number of published 
studies (such as De Raffele, 2011; Pirnar, 2015; Omerzel, 2016; Premand et al., 2016; Villasana et al., 2016; Machín-Martínez and de-
Pabslos-Heredero, 2017; Santhi, 2017) that explore various entrepreneurial attributes.  

The study, based on the literature review, synthesized and adopted attribute clusters, namely: innovative thinking and networking; 
learning and resource acquisition; drive and enthusiasm; the use of technology; visionary and achievement motivation; level of preparedness 
for risk taking; and efficiency and effectiveness as the main attributes associated with entrepreneurs, also in the South Afr ican tourism 

industry. As stated in the introductory part of this paper, entrepreneurs are associated with certain attributes in literature, however there is a 
dearth of literature on how entrepreneurs differ based on demographic variables. This research explores how demographic variables (such as 
age, gender, ethnicity/cultural group, business experience, and nationality, etc.) may relate with documented entrepreneurial  attributes, using 
the case of Mtubatuba Local Municipality, KwaZulu-Natal Province in South Africa.  

 

RESEARCH DESIGN AND METHODS 
Survey research is a frequently used mode of observation in the social sciences (Babbie, 2017), and the constructs to be tested in this 

study are better presented in quantifiable ways; hence, this study was designed as a survey. Survey entails researchers selecting a sample of 

respondents and administering a standardized questionnaire to each person in the sample. In most cases, tourism research needs quantitative 
data for researchers to get the required information (Nkwanyana et al., 2016; Ezeuduji and Mbane, 2017). This research involves a large number 
of respondents (Goeldner and Ritchie, 2012), and a structured questionnaire was used in the sample survey. Questions in the questionnaire were 
set on a 5-point Likert scale: 1 - strongly agree, 2 – agree, 3 – neutral, 4 – disagree and 5 - strongly disagree. The quantitative approach allows us 
to generate statistical data and present them in frequencies, percentages and tables. The type of sampling used in this study was non-probability 
sampling as the research population is unknown (Veal, 2011). The researchers employed convenience sampling in selecting tourism-related 
entrepreneurs doing business in different regions of Mtubatuba Local Municipality, KwaZulu-Natal Province of South Africa.  

In some of the places where the study was conducted, the researchers and the tourism-related entrepreneurs had an agreement that the 

questionnaires were to be dropped and later collected after completion (weekly and at times after two weeks). A total of 150 
questionnaires were distributed, however the researchers used 124 questionnaires that were fully completed, for analyses. Thi s sample 
size of 124 entrepreneurs was considered large enough to reach conclusions on the research purpose, especially as t he number of tourism 
entrepreneurs in this locality is unknown and not relatively large compared to the number of those in bigger cities or towns in KwaZulu-
Natal, such as Durban, Pietermaritzburg, or Richards Bay. The respondents were chosen based on convenience and availability, when the 
researchers visited the business areas.  The participants were fully informed of the purpose of the study before they partici pated in the 
study. Furthermore, participants were given assurance of privacy, confidentiality and anonymity with regard to the information provided. 
The questionnaire variables consisted of close-ended questions in a form of matrix questions, to save time for respondents, and to 

increase the comparability of responses (Chawla and Sondh, 2011).    
Data analyses were done using IBM’s SPSS version 25 software for statistical purposes. Descriptive statistics were used to generate 

frequency of respondent’s profile (in percentages), mean scores, and standard deviation. Bivariate analyses (comparing two variables) 
employed Mann-Whitney U test to check for relationships between variables (Bolboacă et al., 2011). For the purpose of data analysis using 
Mann-Whitney U test, variables such as respondents’ ethnic group and age group were re-recoded into two categories. The ethnic group 
variable was recoded from “Black Africans, White, Indian and Coloured” to “Black” (consisting of Black Africans, Indians, and Coloured) 
and “White”, while the age group was recoded from “18 - 29, 30 - 39, 40 - 49, 50 – 59, 60 and above” to “Below 40 years”, and “40 years 
and above”, to allow the performance of the Mann-Whitney U test, and this was conducted at 95% confidence interval. The reliability test 
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(using Cronbach’s Alpha) was conducted to check for the level of internal consistencies of variables used to explain seven entrepreneurs’ 
attribute dimensions (drive and enthusiasm, efficiency and effectiveness, innovation and networking, learning and resource acquisition, level 
of preparedness for risk taking, use of technology, and visionary and achievement motivation). The reliability tests conducted show internal 
consistency among variables used to explain all the entrepreneur success attributes. A cut-off point of 0.7 has been mostly used to denote 
internal consistency in social science research (Bühl and Zöfel, 2005; George and Mallery, 2003; Hair et al., 2005). 

 

RESULTS AND DISCUSSION 

The respondents that participated in the study were tourism-related entrepreneurs in Mtubatuba Local Municipality, South Africa. This 
study aims at profiling entrepreneurial behaviour based on demographic variables. The results in Table 1 show the profile of the respondents.  

Results in Table 1 show that majority of the respondents were South Africans (75%); and female respondents were somewhat in the 
majority (about 58%). The sample consists more of the White racial group (about 53%), suggesting that they dominate the tourism industry 
in this region. About 43% of the respondents were below 40 years old, and about 57% of the respondents were above 40 years old, reflecting 
that the sample is relatively matured. It has been argued that the younger people are more involved in entrepreneurial activities, however, 
most of them failed to demonstrate the level of maturity along the way, and that results in a high rate of failure of businesses (Ramasobana 
and Fatoki, 2017). Most of the respondents are fairly new entrepreneurs (about 70% of the respondents are 6 years or below in the business, 

while about 30% have operated their businesses for more than 6 years). The research findings by Jonker et al. (2009) confirmed that when 
entrepreneurs stay in business for many years, their entrepreneurial skills also increase. The results reveal that the majori ty of respondents are 
owners of accommodation businesses (about 45%). Results in Table 2 through Table 8 show that respondents tend to agree mostly to the 
entrepreneur attributes statements in the questionnaire.  

 
Table 1. Profile of the respondents (N = 124) 

 

Variable Category Frequency (%) 

Origin South African 
Non South African 

75 
25 

Gender Female 

Male 

58.1 

41.9 

Ethnic group Black (Black Africans, Indians, and Coloured) 

White 

46.8 

53.2 

Age group Below 40 years 

40 years or above 

42.7 

57.3 

Number of years 

in business 

6 years or below 

Above 6 years 

70.2 

29.8 

Type of business Accommodation 
Food and Beverage 

Events Management 
Tour Operation 

Travel Agency 
Tour Guide 

Car rentals 
Resorts 

Consultancy 

45.2 
14.5 

12.9 
7.3 

4.0 
6.5 

6.5 
2.4 

0.7 

 
Table 2. Relationship between entrepreneur’s perceptions of ‘learning and acquiring resources’ and entrepreneur’s demographic variables 

 

Learning and acquiring resources - Statements Mean
a
 

Compared with entrepreneur’s 

 socio-demographic variables
b 

South African entrepreneurs or business owners lack the expertise to develop tourism in South Africa 2.00 **age group – 40 years and above agree more 

Attending business courses before starting tourism  business is important 1.84 ** age group – 40 years and above agree more 

Attending any business courses after starting tourism business is important 1.87 * age group – 40 years and above agree more 

I have the ability to learn from failure 1.83 N.S 

I was able to acquire resources on my own to start a tourism  business 1.87 N.S 

I have a strong skill of acquiring financial resources to run my business  2.04 N.S 

I have the ability to learn new ways of doing things 1.81 N.S 

Reliability Statistics (learning and acquiring resources), Cronbach's Alpha =.754, N of Items = 7, Valid cases = 124 (100%), Excluded cases = 0 (0%), Total = 124 

Notes:
 a
Questionnaire was itemised along a 5-point Likert-type scale ranging from 1, Strongly agree; 2, Agree; 3, Neutral; 4, Disagree; 5, Strongly disagree 

            
b
Mann-Whitney U test significance: N.S, no significant results; *, p < 0.05; **, p < 0.01. 

 
The results in Table 2 indicate that the entrepreneurs who are 40 years old and above agree more to these three entrepreneurial attributes 

statements: ‘South African entrepreneurs or business owners lack the expertise to develop tourism in South Africa’, ‘attending business 
courses before starting tourism business is important’, and ‘attending any business courses after starting tourism business is important’ 

compared with those who are younger in age. However, the entrepreneur’s perceptions of the entrepreneurial attributes – ‘learning and 
acquiring resources’ show no significant relationships with these four entrepreneurial attributes statements: ‘I have the ability to learn from 
failure’, ‘I was able to acquire resources on my own to start a tourism business’, ‘I have a strong skill of acquiring financial resources to run 
my business’, and ‘I have the ability to learn new ways of doing things’ compared with the respondents‘ demographic variables. 
Interestingly, this evidence posits that entrepreneurial success has some relationship with ‘the level of maturity’ of the responding 
entrepreneurs. These results reflect those of Urban (2014), Ahmad (2015), and Premand et al. (2016) regarding positive relationships 
between entrepreneurial abilities and the level of maturity. In Table 3, relationship tests were conducted between entrepreneur’s statements 
on ‘innovative thinking and networking’, and ‘entrepreneur’s demographic variables’. The results in Table 3 show that the respondents who 

are 40 years and above agree more than those who are below 40 years of age with this statement: ‘innovation and networking are important 
aspects for the entrepreneur in daily business operations’. Results also show that the White ethnic group agree more than the  Black ethnic 
group with this statement: ‘I know how to create better products and services in my business’. This provides possible explanations as to why 
many tourism businesses owned by youths and Black ethnic group have less survival rates in South Africa. This gives room for further 
research. Regarding those who are below 40 years of age, the results in this study supports evidence from previous observations (such as 
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Ezeuduji and Ntshangase, 2017a, b) that the tourism entrepreneurs, especially youths, are facing a number of difficulties, including lack of 
expertise to carry out an economic activity, lack of training, and lack of skills in the field of management and marketing.  

 
Table 3. Relationship between entrepreneur’s perceptions of ‘innovative thinking and networking’ and entrepreneur’s demographic variables 

Notes:
 a
Questionnaire was itemised along a 5-point Likert-type scale ranging from 1, Strongly agree; 2, Agree; 3, Neutral; 4, Disagree; 5, Strongly disagree 

                     b
Mann-Whitney U test significance: N.S, no significant results; *, p < 0.05; **, p < 0.01.  

 
Table 4. Relationship between entrepreneur’s perceptions of ‘business drive and enthusiasm’ and entrepreneurs’ demographic variables 

 

Business drive and enthusiasm - Statements Mean
a
 Compared with entrepreneur’s socio-demographic variables

b 

I feel motivated and energetic to make a difference in the South African 

tourism industry  
1.60 

* age group – 40 years and above agree more 

*Entrepreneurs who are more than 6 years in business agree more 

How to run my business successfully is always in my mind 1.60 N.S 

I think I am one of the best entrepreneurs in South Africa 2.03 *Females agree more than males 

I feel very attached to my business 1.82 N.S 

It would be difficult for me to get rid of my business  1.73 N.S 

It would be easy for me to start another tourism business because of 

experience and energy that I have 
2.06 * age group – 40 years and above agree more 

I always want to achieve greater things 1.81 * Females agree more than males 

Reliability Statistics (business drive and enthusiasm), Cronbach's Alpha =.710, N of Items = 7, Valid cases = 124 (100%), Excluded cases = 0 (0%), Total = 124 

Notes:
 a
Questionnaire was itemised along a 5-point Likert-type scale ranging from 1, Strongly agree; 2, Agree; 3, Neutral; 4, Disagree; 5, Strongly disagree 

                        b
Mann-Whitney U test significance: N.S, no significant results; *, p < 0.05; **, p < 0.01. 

 
The results in Table 4 suggest that those who are more than 6 years in business agree more than those who are less than 6 years in 

business that: ‘they feel motivated and energetic to make a difference in the South African tourism industry’. In accordance with the present 
results, previous studies have advocated that those who had no prior business experience probably inherited the business from their family 
members without any prior experience in managing the business. They have a bigger chance of not doing well in their businesses (Neneh, 
2011; Nene, 2015). Hence, this study agrees that training programs are very important and should be provided to low-skilled tourism 
entrepreneurs for the long-term survival of their businesses (Ezeuduji and Ntshangase, 2017b; Boermans and Willebrands, 2017; Santhi, 
2017; Kallmuenzer and Peters, 2018). Such a lack of business skills is one of the crucial barriers to a firm’s success (Pirnar, 2015; Omerzel, 
2016). The most striking result to emerge from this study is that females are more energetic and confident than males. Females agree more 

than males to these statements: ‘I think I am one of the best entrepreneurs in South Africa’, and ‘I always want to achieve greater things’. 
This is enough evidence to state that females in this study agree more to a strong business drive and enthusiasm than their male counterparts. 
Rasul et al. (2016) opine that these are common characteristics that describe successful entrepreneurs. Again, respondents who are 40 years 
and above agree more than their younger counterparts regarding business motivation.  

 
Table 5. Relationship between entrepreneur’s perceptions of ‘use of technology in the business’ and entrepreneur’s demographic variables 

 

Use of technology in the business - Statements Mean
a
 

Compared with entrepreneur’s  

socio-demographic variables
b 

The most important resource for tourism  business is the Internet  1.67 ** age group – 40 years and above agree more 

Technology has a significant role in the success of the tourism entrepreneur 1.73 *South Africans agree more than non-South Africans 

It helps to get additional technology education and training on an ongoing basis 

as an entrepreneur 
1.66 N.S 

The entrepreneur will struggle if she/he lacks modern technology 
1.84 

** Females agree more than males 

* South Africans agree more than non-South Africans 

The entrepreneur’s competitiveness increases by introducing and using modern 

technologies 
1.77 

** Females agree more than males 

* Entrepreneurs who are 6 years or below in business agree more 

An entrepreneur cannot communicate effectively with his/her customers if 

he/she cannot use technology 
1.87 ** Females agree more than males 

Modern technology is a very important source of information for an entrepreneur 1.75 ** Females agree more than males 

Reliability Statistics (use of technology in the business), Cronbach's Alpha =.830, N of Items = 7, Valid cases = 124 (100%), Excluded cases = 0 (0%), Total = 124 

Notes:
 a
Questionnaire was itemised along a 5-point Likert-type scale ranging from 1, Strongly agree; 2, Agree; 3, Neutral; 4, Disagree; 5, Strongly disagree 

                 b
Mann-Whitney U test significance: N.S, no significant results; *, p < 0.05; **, p < 0.01. 

                                 
 

Results in Table 5 indicate that the respondents who are 40 years and above agree more strongly than those who are below 40 years of 
age, with this entrepreneurial attributes statement: ‘the most important resource for tourism business is the Internet’. This  is in line with the 
findings of Mamabolo et al. (2017) and Tichaawa (2017) who argue that the success of an entrepreneur greatly depends on attributes of the 
entrepreneur including the use of technology. Moreover, South Africans agree more than non-South Africans to these statements: 
‘technology has a significant role in the success of the tourism entrepreneur’; ‘the entrepreneur will struggle if she/he lacks modern 
technology’. This concurs with previous studies that recognize technology as a key role player in determining the success of the tourism 

Innovative thinking and networking - Statements Mean
a
 

Compared with entrepreneur’s 

 socio-demographic variables
b
 

Innovation and networking are important aspects for the entrepreneur in daily business operations  1.46 ** age group – 40 years and above agree more 

As an entrepreneur, I depend on my own creativity to develop my business and to make a mark in the industry 1.80 N.S 

I believe that networking is often connected with the notion of friendship to overcome competition 1.63 N.S 

I know how to create better products and services in my business 1.91 
*White ethnic group agree more than 

Black ethnic group 

Sometimes I depend on other business owners to be successful 2.21 N.S 

Networking is one of the way for entrepreneurs to know each other’s product offerings  1.88 N.S 

I believe my business will grow quicker if I form connections with or become a member of 

professional bodies 
1.88 N.S 

Reliability Statistics (innovation thinking and networking), Cronbach's Alpha =.779, N of Items = 7,  

Valid cases = 124 (100%), Excluded cases = 0 (0%), Total = 124 
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entrepreneur and the tourism business (African Development Bank, 2016). Female entrepreneurs tend to support the necessity of the use of 
technology in the business, more than their male counterparts. This shows that female entrepreneurs are more aware than their  male 
counterparts, of the barriers and opportunities that technology can bring in the way of an entrepreneur. Most of the entrepreneurs surveyed do 
not have adequate computer skills and internet access in their businesses.  

 
Table 6. Relationship between entrepreneur’s perceptions of ‘being visionary and having achievement motivation’ and entrepreneur’s demographic variables 

 

Being visionary and having achievement motivation -  Statements Mean
a
 

Compared with entrepreneur’s  

socio-demographic variables
b 

I know where I will be or what I will achieve as a business owner in 5 years’ time 1.65 * Females agree more than males 

Lack of acceptance of personal responsibility for outcomes can hinder the 

entrepreneur’s success 
1.82 N.S 

I enjoy facing and overcoming obstacles to my ideas 1.86 N.S 

Entrepreneurial achievement motivation is one of the key components for 

entrepreneurial success 
1.68 * Females agree more than males 

I know how to set goals and reaching these goals through my own effort 1.87 N.S 

I have love and passion for work in the tourism industry 1.78 ** White ethnic group agree more than Black ethnic group 

Hard work is very important for entrepreneurial success 1.71 N.S 

Reliability Statistics (being visionary and having achievement motivation), Cronbach's Alpha =.780, N of Items = 7, Valid cases = 124 (100%), 

Excluded cases = 0 (0%), Total = 124 

Notes:
 a
Questionnaire was itemised along a 5-point Likert-type scale ranging from 1, Strongly agree; 2, Agree; 3, Neutral; 4, Disagree; 5, Strongly disagree  

                     b
Mann-Whitney U test significance: N.S, no significant results; *, p < 0.05; **, p < 0.01. 

 
In Table 6, results indicate that females agree more than males with these entrepreneurial attributes statements: ‘I know whe re I will 

be or what I will achieve as a business owner in 5 years’ time’, and ‘entrepreneurial achievement motivation is one of the key 

components for entrepreneurial success’. Previous research has established that the psychological characteristics associated with 
entrepreneurship is needed for entrepreneurial achievement (Chen et al., 2012). Previous studies such as Neneh (2011) and Chen et al. 
(2012) posit that the individuals who have a great need for achievement possess five important qualities, namely, the individual 
responsibility; moderate risk taker; knowledge of results of decisions; novel instrumental activities and the anticipation of the future 
possibilities. Entrepreneurs from the White ethnic group agree more than those from the Black ethnic group with this entrepre neurial 
attributes statement: ‘I have love and passion for work in the tourism industry’. We can therefore infer that the entrepreneurs from the 
Black ethnic group have less entrepreneurial achievement motivation. Entrepreneurs who have high achievement motivation also have 
attitude and behaviour which support their aims (Sutanto and Eliyana, 2014). Being visionary and having achievement motivation can 

translate into action in order to have a significant impact on the business performance (Neneh, 2015).  

 
Table 7. Relationship between entrepreneur’s perceptions of ‘preparedness for risk taking’ and entrepreneur’s demographic variables 

 

Preparedness for risk taking - Statements Mean
a
 Compared with entrepreneur’s socio-demographic variables

b 

No matter what the odds, if I believe in something, I make it happen 1.88 N.S 

I always fix things that I do not like immediately 1.64 * age group – 40 years and above agree more 

It is good to take some level of risks to succeed as a business owner 1.75 N.S 

I test my abilities by engaging myself in complex tasks 1.81 
* Females agree more than males 

* Entrepreneurs who are 6 years or below in business agree more 

I am always looking for better ways to do things 1.87 N.S 

Wherever I have been, I have been a powerful force for creating change 2.08 N.S 

Taking calculated risks comes with being an entrepreneur   1.89 * South Africans agree more than non-South Africans 

Reliability Statistics (preparedness for risk taking), Cronbach's Alpha =.700, N of Items = 7, Valid cases = 124(100%), Excluded cases = 0 (0%), Total = 124 
 

Notes:
 a
Questionnaire was itemised along a 5-point Likert-type scale ranging from 1, Strongly agree; 2, Agree; 3, Neutral; 4, Disagree; 5, Strongly disagree 

                     b
Mann-Whitney U test significance: N.S, no significant results; *, p < 0.05; **, p < 0.01.  

 
The results in Table 7 show that the respondents who are 40 years and above agree more, compared with those who are below 40 years 

old with this entrepreneurial attributes statement: ‘I always fix things that I do not like immediately’. Females and entrepreneurs who have 
been in business for 6 years or less agree more with this entrepreneurial attributes statement: ‘I test my abilities by engaging myself in 
complex tasks’. South Africans agree more than non-South Africans with this entrepreneurial attributes statement: ‘taking calculated risks 
comes with being an entrepreneur’. Two of the most important attributes for any business to grow are risk-taking and self-organisation 
(Omerzel, 2016; Amin and Hasbullah, 2018). More so, a real entrepreneur cannot put aside whatever problems she/he is facing; the 
entrepreneur must solve that problem (Bruwer and Smith, 2018). These findings strongly support those of Mohamed and Baqutayan (2016), 

and Boermans and Willebrands (2017). They posit that the risk attitude dimension is an important entrepreneur’s attribute for success, as the 
risks-taking behaviour is an example of courage that must be possessed by the entrepreneurs.  

In Table 8, results show that those who are 40 years and above agree more strongly than those who are below 40 years to these 
entrepreneurial attributes statements: ‘I am good at turning resources into profitable outcomes’, ‘I am very concerned if I or my employees 
make mistakes’, ‘I know how to anticipate problems in advance and deal with them before they occur’, and ‘I am constantly seeking to 
improve my business operations’. Again, the White ethnic group agree more than the Black ethnic group; and entrepreneurs who are 6 years 
or less in business agree more with this statement: ‘I am very concerned if I or my employees make mistakes’. Furthermore, females agree 
more than males regarding these statements: ‘I know how to anticipate problems in advance and deal with them before they occur’, ‘I am 
always working hard towards delivering products or services to the customers on time’, and ‘I get myself or my employees regularly trained 
to do things better’.  As far as this study is concerned, it seems that female entrepreneurs are more goal-driven than their male counterparts, 
especially in terms of putting more efforts in delivering better services and products to the customers. Surangi (2016) posits that the 
majority of the female entrepreneurs emphasized the purpose-driven nature and had more evidence of organized networking as a 
powerful weapon for them to succeed in the business world. They are able to create a good environment for them to operate efficiently 
(Omerzel, 2016).  Based on the body of research on personality and entrepreneurship, entrepreneurs have to be efficient and e ffective to 
be able to control their behaviour and navigate business opportunities (Singh and Singh, 2016). 
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Table 8. Relationship between entrepreneur’s perceptions of ‘being efficient and effective’ and entrepreneurs’ demographic variables 
 

Being efficient and effective - Statements Mean
a
 

Compared with entrepreneur’s 

 socio-demographic variables
b 

I am good at turning resources into profitable outcomes 1.74 ** age group – 40 years and above agree more 

I am very concerned if I or my employees make mistakes 1.63 

* age group – 40 years and above agree more 

* White ethnic group agree more than Black ethnic group 

* Entrepreneurs who are 6 years or below in business agree more 

I know how to anticipate problems in advance and deal with them before they occur 1.90 
** age group – 40 years and above agree more 

* Females agree more than males 

I am always working hard towards delivering products or services to the customers on time 1.75 ** Females agree more than males 

I am constantly seeking to improve my business operations 2.17 ** age group – 40 years and above agree more 

I get myself or my employees regularly trained to do things better 1.90 ** Females agree more than males 

I am always making profit in my business 1.91 ** White ethnic group agree more than Black ethnic group 

Reliability Statistics (being efficient and effective), Cronbach's Alpha =.803, N of Items = 7, Valid cases = 124 (100%), Excluded cases = 0 (0%), Total = 124 
 

Notes:
 a
Questionnaire was itemised along a 5-point Likert-type scale ranging from 1, Strongly agree; 2, Agree; 3, Neutral; 4, Disagree; 5, Strongly disagree 

               b
Mann-Whitney U test significance: N.S, no significant results; *, p < 0.05; **, p < 0.01. 

 

CONCLUSIONS  
This study found that the entrepreneurs’ demographic variables such as ‘age’, ‘gender’, ‘cultural group’, ‘nationality’ and ‘business 

experience’ have significant influence on entrepreneurial attributes. These study results are particular to the study area (M tubatuba Local 
Municipality, South Africa) at the time the study was conducted, and cannot be generalized across regions and nations. This study has 
limitation as it made use of convenience sampling (a non-probability sampling method). It therefore implies that one has to be careful in 
interpreting or implementing the results, as the results can be statistically argued to not be representative of the study population 
(Mtubatuba Local Municipality). This study however is significant as it contributes to the body of knowledge regarding how 
demographic variables may influence entrepreneurial attributes.   

The older entrepreneurs studied (40 years of age and above), place more importance than the younger ones on ‘learning and acquiring 
resources’, ‘innovative thinking and networking’, ‘business drive and enthusiasm’, and ‘being efficient and effective’. Female 

entrepreneurs demonstrated stronger possession of entrepreneurial attributes of ‘business drive and enthusiasm’, ‘use of technology in the 
business’, ‘being visionary and having achievement motivation’, and ‘being efficient and effective’ than their male counterparts.  
Entrepreneurs belonging to the White ethnic group demonstrated stronger possession of entrepreneurial attributes of ‘innovati ve thinking 
and networking’, ‘being visionary and having achievement motivation’, and ‘being efficient and effective’ than those in the Black ethnic 
group. South African entrepreneurs place more importance than non-South African entrepreneurs regarding ‘use of technology in the 
business’, and ‘preparedness for risk taking’. Finally, entrepreneurs who have 6 years or longer business experience demonstrated 
somewhat stronger possession of entrepreneurial attributes of ‘business drive and enthusiasm’, ‘use of technology in the busi ness’, 
‘preparedness for risk taking’, and ‘being efficient and effective’.  

Further research is needed in other regions of the world to validate the findings of this study (as this research is explorat ory in nature) 
and shed more light into the probable causal factors regarding these demographic differences in entrepreneurial behaviour. Cultural 
differences across the world regions can also be established using multivariate analyses of data collected from larger sample  sizes, as this 
study is only descriptive employing bivariate analysis. 
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