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Abstract: The Paper investigates innovation management in hotels classified in the Aqaba Special Economic Zone Authority: hotel classification
and management as a moderator. In order to arrive for the result in factor analysis we used the SPSS version 20 in analyzing 23 items of the
Likert scale, before performing axial component analysis, the data’s suitability for factor analys is was evaluated. Through by Rotation Sums of
Squared Loadings result; we have four items by rotated component matrix was detected the strong loading axial factors. Creati vity is one of the
most common and prevalent terms in management literature nowadays, moreover, it has become one of the foundations of success and
competition between organizations in terms of their ability to excel, create and innovate, which grants the necessity of deve loping their concepts
and administrative methods to set the scene for workers for creativity, and transfer of accumulated knowledge and options.
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INTRODUCTION
The goals management system focuses on both superiors and subordinates. The system provides managers with information about
employees, and the method of their performance periodically and continuously. It also helps subordinates to make decisions correctly
through a correct information base, and through the system’s focus on individual motivation, this leads to improving the level of
performance, and it is measured by linking it to results. Thus, there is an opportunity for creativity and innovation.
The process of creativity and innovation requires senior management to look at the long-term future and to make adequate plans for it
based on sound, logical thinking. The long-term view or long-term planning should not be considered a waste of time, as some
individuals who tend to practical aspects may think, so they demand daily roles more than the future view.
Since the time the administration takes to think is also a type of giving and investing, may be on a higher and more profitab le level,
basic steps will arise in the future that secure work, preserve roles, and raise everyone to the best level. In total, it is not a waste of time
or energies but rather a deliberate and productive intensification. The challenges that hinder the creativity of workers can also be dealt
with through many strategies, including providing support with regard to developing creative ideas, spreading the spirit of taking risks
among workers, giving individuals the freedom to express their thoughts and ideas, encouraging constructive competition betwe en
individuals and groups, encouraging interaction with others outside the group, encouraging individuals to use creative means to solve the
problems facing them, reducing excessive supervision of workers, improving the general environment in organizations and makin g it
more open, exchanging experiences, and accepting other opinions (Griffin and Page, 1996; Qin and Yu, 2015). Tourism and hospitality
management innovation studies have been wideranging as researchers have sought to recognize the creative nature ofvarious
organizations and business practices, including product, service innovations, prcess innovations, management innovations, management
innovations and institutional innovations. Innovation in management is described as the development and introduction of a state-of-theart management method, procedure, structure or technique that is intended to advance organizational objectives.
Creativity in management is related to new ideas in the field of management, product development, Human capital, Integration
Capability, Relative advantage, Staff related innovation, Product innovation, and all known functions of management. In short ,
administrative creativity is: “Every idea, procedure, or product presented by employees, junior or senior, that is characterized by renewal
and addition, and brings administrative, economic, or social benefits for the organization, individuals or society" . There is a close
relationship between innovation and excellence, and there are recent approaches to innovation that are always linked to achieving the
system of excellence for business organizations. This can be done by developing the skills of creators to ensure their abilit y to transform
their ideas into innovative projects, as they are pillars of excellence in quality, leadership and performance development. Despite the
fertility of the terms defining creativity and innovation, controversy still exists around differences.the objective of the s tudy is to explore
a positive relationship between (creativity associated with employees, integration, comparative advantage, product innovation) and
innovation management in hotels classified in the Aqaba Special Economic Zone authority .
LITERATURE REVIEW
The topic of creativity is receiving wide attention these days, especially since modern societies are moving in a steady pace to
advance in a very fast and changing world facing many economic, social and scientific problems. The need for creativity has b ecome
urgent in various areas of human activity; no matter how small the idea is since it produces distinctive production ( Griffin, 1997;
Gottfredson and Aspinall, 2005; Rodríguez-Victoria et al., 2017). Creativity is one of the most common and prevalent terms in
management literature nowadays, moreover, it has become one of the foundations of success and competition between organizatio ns in
terms of their ability to excel, create and innovate, which grants the necessity of developing their concepts and administrative methods to
set the scene for workers for creativity, and transfer of accumulated knowledge and options (Ottenbacher and Gnoth, 2005). The need for
creativity appears as a result of the conditions imposed by changes in the organization's environment, such as technological changes ,
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changing consumer tastes, or the difference between the organization’s actual performance and its desired performance, as it tries to
bridge or reduce the gap through the creativity provided by workers (Pikkemaat and Peters, 2005). Therefore, organizations must pay
attention to the internal business and the way in which they make their employees have a sense of creativity. This requ ires working to
create the appropriate environment for the creativity process. The results of a study conducted by (Hon, 2011) showed that th e
organization's environment plays an important role in predicting creativity. The culture of novelty and innovation helps in the optimal
utilization of material resources by creating a tangible benefit for the employee so that its effects are reflected on the pe rformance of the
organization, strengthening the system of governance and good management by giving way to p opular participation in decision-making,
and reducing the monopoly of a group of senior government employees that may not, necessarily, meet the needs, aspirations an d
concerns of simple citizens (Parasuraman et al., 1991; Griffin and Page, 1993; Jones,1996; Laurie et al., 2006; Leiponen, 2006).
Promoting the creativity of those creative employees will make them able to apply ideas effectively, and develop government work to
contribute to making their organization the most innovative one in the world, in addition to encouraging them to launch their ideas and
discuss them with their colleagues and superiors, with the aim of converting them into distinct projects that contribute to the efforts of
improving performance and achieving the happiness of dealers. In addition to preparing plans for innovation and excellence based on future
scenarios is important to read the variations in a scientific way, and designing integrated systems to foresee the future.
An analysis of the internal and external environment and identifying available opportunities will undoubtedly enhance the trend towards
a culture of innovation in planning, following up on business, and developing an effective dynamic system to achieve government excellence
as a result of the creative coordination, supporting the quality of work life QWL, and values. The study of the characteristics of the
innovative personality and the focus on the importance of innovation lead to achieving administrative creativity. The perception of creative
problem-solving skills leads to turning creative ideas into organizational plans, the exclusion of traditional methods for solving coordination
problems, figuring up proactive solutions for challenges, and using innovative tools.
Creativity associated with employees
Field studies have shown that there is a relationship between administrative communication and creativity in the different types of
organizations dealt with in the studies (García-Morales et al., 2011). It also demonstrated that creative organizations have shown great
interest in the administrative communication channels that lead to the creativity of their workers.
In theory, one can say that administrative communication is one of the factors that lead to creativity in the organization, as
communication is a means for exchanging ideas, and contributes to finding a common understanding among the members of the organization
for their tasks and functions. These results in the coherence of organizational elements let to a commen of the nature of the goals to be
achieved (Jahmani et al., 2020). One of the things that must be focused on in organizations is Rewards and Incentives: which stimulate
creativity. These are supported by developing a rewards system that fits creativity, and linking the rewards to the creativity systems.
Creativity is giving recognition, appreciation and conducting good performance. From the latter developed the so-called "Reward Power"
which is one of the sources of organizational strength that has an important role in encouraging the creativity process of individuals within
the organization (Jawabreh et al., 2020b; Masadeh et al., 2018).
Integration
The success of some organizations at present times not only depends on the efforts of their corporate boards, but also requires the efforts
and support of their employees. Workers in organizations need support from their managers at work, nevertheless, these managers also need
urgent ideas, skills and opinions of their employees regarding the issues and problems of the organization so that they can take the right
decisions at the right time and before these problems worsen and constitute an impediment in the continuation of these organizations towards
developing and growing for longer periods, therefore human resources, or the so-called intellectual capital, are among the most important
resources they possess, and an important asset of theirs (Montoya-Weissand and Calantone, 1994; Pfeffer, 1994; Johne and Storey, 1998;
Hartline et al., 2000; Mahdav and Pirzas, 2017). The importance of enabling workers to participate in decision-making with managers is
evident in the subordinates' sense of their importance, role and value, which raises their morale and makes them more giving, as it works on
the optimal exploitation of the human potential available within the facility (Cavagnolli, 2011). A study (Bock et al., 2005) demonstrated that
employees often refuse to share their knowledge because they feel uncomfortable doing so, because this may reduce their chances of being
promoted or it may be an unpaid effort.
Innovation Management
Soosay and Hyland, 2004 showed that innovation is an important factor in maintaining the organization's competition in the long run,
since organizations that compete in dynamic markets with fast mobile technologies must meet the risk of competitors overpowering them,
and this can only be achieved through innovation. Innovation is a key to business prosperity, especially after the constant change in the state
of knowledge, technologies and consumer demand. The weakness of the innovation process in developing countries as (Awadi, 2015) sees it is
due to weak management of innovation and lack of optimal investment for developing countries' organizations in their human and intellectual
capital, which made them unable to create, innovate and form added value, which is the opposite of institutions in developed countries whose
human resources are a source of creativity and an essential and effective element in creating added value and achieving and maintaining
competitive advantage. Administrative innovation relates to the social system of the organization (Rifai, 2012). The social system of an
organization refers to everything related to the relationships between individuals who interact together to achieve a specific goal. Administrative
innovation includes rules, roles, procedures, structures related to the process of communication, exchange between individuals, and the
environment. Therefore, the importance of innovation stems from being run by successful administrations according to (Van and Thaens, 2008).
Comparative advantage
Due to the increase in the number of hotels in Aqaba and the increase in the intensity of competition between these hotels, hotels seek to
find methods that help them develop their performance from inside or outside. Therefore, in order for hotels to provide what is better, they
must pay attention to internal marketing towards their employees, as internal marketing has been defined as internally connected marketing
and works towards employees within the organization as it is considered one of the necessary requirements for the success of the
organization's work (Wang et al., 2018). It turned out that among the modern entrances, service organizations and hotel organizations have
become dependent on internal marketing in particular, and if properly implemented, it becomes a basic tool that enables hotels to achieve the
market goals they want to reach (Sethi, 2000; Selden and MacMillan, 2006; Lee and Jang, 2016). Creativity in management is related to new
ideas in the field of management, product development, leadership of work teams, improvement of services to clients, and all known
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functions of management. In short, administrative creativity is: “Every idea, procedure, or product presented by employees, junior or senior, that
is characterized by renewal and addition, and brings administrative, economic, or social benefits for the organization, individuals or society.
Product development
Product innovation as viewed by (Kotler et al., 2002), as providing any good, service, or idea that someone views as a new and
unfamiliar thing, the new product is anything that can be interpreted, added, improved, or developed on product specifications and
characteristics, whether the physical material, or the services accompanying it. Product innovation leads to satisfying the needs or desires of
current or prospective consumers in the targeted market sectors since this product is new to the organization or the market or both of them
(Al-Sumaidaie and Youssef, 2014). Developing new products or services continuously is an essential activity for organizations wishing to
face competition (Ciappei and Simoni, 2005). In light of the intense competition (Cooper, 1999) believes that organizations have options;
either they work to develop their products and services, or exit the market after sometime. The process of providing new goods and services
to organizations according to (Kotler and Armstrong, 2002), enables organizations to effectively meet the needs and desires of customers,
and it is a basis for the development, progress, and success of contemporary organizations (Jawabreh et al., 2020a).
MATERIAL AND METHODS
The current study took place in Aqaba Special Economic Zone Authority; Aqaba covers the total Jordanian coastline (27 km), and hosts
the 12 seaports of Jordan, an international airport and the historical city of Aqaba. The city is known for its beauty and rich culture and
heritage. The ASEZ is regulated by the Aqaba Special Economic Zone Authority (ASEZA), which is mandated with all the authorities to
manage, regulate and operate as a municipality for the ASEZ. It also aims to develop the ASEZ as the epicenter of best practices in Jordan
(Jawabreh, 2017). All hotel classifications were included in the sample frame as the results and information from the current study would be
more generalizable and give a view of the Aqaba hospitality industry as a whole. Because of the time and financial constraints of the
research, not all hotels could be approached. A sample was drawn from the population via a systematic random sampling technique.
Hotels were contacted by telephone to identify potential projects for study and the person best able to respond to the questio ns. The
aims of the research were explained to staff that were also promised a summary of the results from the survey in return for completing the
questionnaire. When staff confirmed that they had developed new hospitality services during the past 3 years and agreed to pa rticipate in
the study, a copy of the questionnaire was mailed to potential respondents. The questionnaire sought information of the following issues:
(a) the factors influencing Management Innovation, (b) Human capital, (c) Integration Capability, (d) Relative advantage (e) Staff related
innovation, and (f) Product innovation. Background information on the respondent and hospitality organizations. Following a pretest with
hospitality Staff, the rating scale changed from a 7- to a 5-point scale, because Staff had trouble discriminating and found it easier to
respond to a 5-point scale. Furthermore, the pretest indicated that hospitality Staff sometimes had problems answering the Likert-type
scales. Exploratory factor analysis and Cronbach’s alpha tests were then used to assess the convergent and discriminant valid ity and
internal reliability of the scales. The first version of the questionnaire was prepared in Arabic and then translated into English. The
appropriateness of the questionnaire was confirmed through the evaluation by academics knowledgeable about and in pretests wi th
hospitality staff in Jordan. Questionnaires were sent out to 150 hospitality staff in Aqaba.
Study hypotheses
1- The creativity associated with employees positively affects the management of innovation in hotels classified in the Aqaba Special
Economic Zone authority
2- Integration positively affects innovation management in hotels classified in the Aqaba Special Economic Zone authority
3- The comparative advantage positively affects innovation management in hotels classified in the Aqaba Special Economic Zone authority
4- Product innovation affects positively the innovation management of hotels classified in the Aqaba Special Economic Zone authority
5- Hotel classification and management will lead to a positive relationship between (creativity associated with employees, integration,
comparative advantage, product innovation) and innovation management in hotels classified in the Aqaba Special Economic Zone authority

Figur 1. The research model

Factor analysis
In order to arrive for the result in factor analysis we used the SPSS version 20 in analyzing 23 items of the Likert scale, before performing
axial component analysis, the data’s suitability for factor analysis was evaluated. In the correlation matrix we detected the presence of many
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coefficients of 0.3 and above. The Kaiser-Meyer-Oklin value was 0.922, and the Bartlett’s Test of Sphericity reached statistical significance,
supporting the factorability of the correlation matrix. Axial components analysis with Varimax rotation was used. Through by Rotation Sums
of Squared Loadings result, we have four items by rotated component matrix was detected the strong loading axial factors.
Reliability
To make sure the reliability of the tool we ar using the Cronbach's Alpha equation to sample the original study, so as to know the stability
of the internal consistency for each field of study, Table 1 explains that:
Table 1. Results for person correlation between paragraph and items, and Cronbach's Alpha
Paragraph
1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23

Factor loading
0.543
0.851
0.329
0.392
0.529
0.870
0.809
0.592
0.597
0.552
0.802
0.820
0.774
0.857
0.861
0.828
0.771
0.855
0.648
0.662
0.885
0.780
0.461

Cronbach's Alpha

0.72

0.74

0.78

0.70

0.72

The first hypothesis: creativity related to employees positively affects innovation management in hotels classified in the Aqaba Special
Economic Zone Authority. To confirm this hypothesis, a simple regression analysis test was performed, as shown in the following table
* Statistically significant at the level of statistical significance (α ≤ 0.05)
Table 2.The results for simple linear regression
Regression coefficients
Domain
β
Std. Error
0.635
0.403
0.398
79.69 0.00* creativity associated with employees 0.635
0.118
* Statistically significant at the level of statistical significance (α ≤ 0.05)
R

R Square

Adjusted R Square

F

Sig*

T
8.92

Sig*
.000*

We note from the Table 2 that there is a positive correlation for creativity related to employees with the innovation management in
hotels, as the correlation coefficient reached (0.635). Also, the results of the regression analysis showed a statistically significant effect of
creativity related to workers, where the value of (P) was (79.693), in terms of A statistic less than (0.00), and this is confirmed by the (T) test.
The results also showed that the explained variance reached (0.398), meaning that the percentage of the creativity effect related to the two
workers was (39.8%), and the beta value was (0.635). This means that there is a positive impact on the creativity associated with the
employees on innovation management in the hotels classified in the Aqaba Special Economic Zone Authority. The challenges that hinder
the creativity of workers can also be dealt with through many strategies, including providing support with regard to developing creative
ideas, spreading the spirit of taking risks among workers, giving individuals the freedom to express their thoughts and ideas , encouraging
constructive competition between individuals and groups, encouraging interaction with others outside the group, encouraging individuals
to use creative means to solve the problems facing them, reducing excessive supervision of workers, improving the general env ironment
in organizations and making it more open, exchanging experiences, and accepting other opinions (Zhou et al., 2018).
The second hypothesis: Integration positively affects innovation management in hotels classified in the Aqaba Special Economic Zone
Authority. To confirm this hypothesis, a simple regression analysis test was performed, as shown in the following table:
Table. 3. The results for simple linear regression
R

R Square

Adjusted R Square

F

Sig*

.4380

.192

.185

28.079

0.00*

Domain
Integration

Regression coefficients
β
Std. Error
.4380
.1010

T
5.299

Sig*
.000*

* Statistically significant at the level of statistical significance (α ≤ 0.05)

We note from the Table 3 that there is a positive correlation for integration with the innovation management in hotels, where the correlation
coefficient reached (0.438). Also, the results of the regression analysis showed a statistically significant effect of the integration, where the value
of (P) was (28.079), in statistical terms less than (0.00), and this was confirmed by (T) test. The results also showed that the explained variance
reached (0.185), meaning that the percentage of the integration effect amounted to (18.5%), and the beta value was (0.438). This means that there
is a positive impact of integration on the management of innovation in the hotels classified in the Aqaba Special Economic Zone Authority. The
importance of enabling workers to participate in decision-making with managers is evident in the subordinates' sense of their importance,
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role and value, which raises their morale and makes them more giving, as it works on the optimal exploitation of the human potential
available within the facility (Al-Sabab, 2017). A study (Bock et al., 2005) demonstrated that employees often refuse to share their knowledge
because they feel uncomfortable doing so, because this may reduce their chances of being promoted or it may be an unpaid effort.
The third hypothesis: The comparative advantage affects positively the innovation management in the hotels classified in the Aqaba Special
Economic Zone Authority. To confirm this hypothesis, a simple regression analysis test was performed, as shown in the following table.
Table 4. The results for simple linear regression
R

R Square

Adjusted R Square

F

Sig*

.336

.113

.105

720054

0.00*

Regression coefficients
Domain

β

Std. Error

T

Sig*

comparative advantage

333.0

.1010

543.3

.000*

* Statistically significant at the level of statistical significance (α ≤ 0.05)

From the Table 4, there is a positive correlation for the comparative advantage with the innovation management in hotels, where the
correlation coefficient reached (0.336). Also, the results of the regression analysis showed a statistically significant effect of the comparative
advantage, where the value of (P) was (15.027), in statistical terms less than (0.00), and this was confirmed by (T) test. The results also
showed that the explained variance reached (0.105), meaning that the percentage of the effect of comparative advantages reached (10.5%),
and the value of beta was (0.336). This means that there is a positive impact of the comparative advantage on innovation management in the
hotels classified in the Aqaba Special Economic Zone Authority. In order for hotels to achieve excellence, diligent work must be done on
developing its services and focusing on external factors; such as the advertisement provided by the hotel service provider, the level of the
prices announced, the experiences of friends, acquaintances, internal influences which include decoration, the surrounding atmosphere,
service methods, the types of services used in the guest rooms, reception halls, banquet halls, parties, conferences and service technologies to
draw a positive picture in clients' minds and achieve satisfaction with those services (Wijethilake et al., 2018 ). This was confirmed by a
study of (Guttentag and Smith, 2017) to pay attention to enhance the guest's mental image through the external and internal influences of
hotel organizations, work to add value and diversity of hotel services and their integration to achieve guest loyalty. Chandrakumara and
Sparrow, 2004 asserts that hotels that want to achieve an advantage over their competitors should design special programs to develop the
quality of hotel services so that the hotel management can have an impact on achieving customer satisfaction, achieve a market share for
hotels, work on reducing operating costs, and improve the reputation of hotels amongst their customers. Harrington, 2004; Ofondu, 2018;
Zubeltu-Jaka et al., 2018 believe that the hotel organization is forced to keep up with its marketing environment by activating the tourism
marketing information system to improve the quality of its services and so that it can locate more and stand in the face of various competitive
forces. McDonough, 2000; Karniouchina et al., 2006 showed that the developments in the field of communications and information
technology led to creating innovations in the process of providing the service through the use of modern technologies, among these innovations
are the design of some rooms in an electronic way so that in the case of a visitor feeling sleepy, the room curtains, TV and lighting will close
automatically. The study conducted by (Dzhandzhugazova et al., 2016) showed that the re-engineering of operations affects positively in
achieving the sustainable competitive advantage of hotels, which would meet the needs and requirements of employees and guests.
The fourth hypothesis: product innovation positively affects innovation management in hotels classified in the Aqaba Special Economic
Zone Authority. To confirm this hypothesis, a simple regression analysis test was performed, as shown in the following table:
Table 5. The results for simple linear regression
R

R Square

Adjusted R Square

F

Sig*

.292

.085

.077

10.981

0.00*

Regression coefficients
Domain

β

Std. Error

T

Sig*

product innovation

00565

00703

30373

.000*

* Statistically significant at the level of statistical significance (α ≤ 0.05)

From the previous Table 5, there is a positive correlation for product innovation with the innovation management in hotels, where the
correlation coefficient was (0.292). Also, the results of the regression analysis showed a statistically significant effect of product innovation,
where the value of (P) was (10.981), in statistical terms less than (0.00), and this was confirmed by (T) test. The results also showed that the
explained variance reached (0.077), meaning that the effect of product innovation was (7.7%), and the value of beta was (0.292). This means
that there is a positive impact of product innovation on innovation management in classified hotels in the Aqaba Special Economic Zone
Authority. With regard to hotels (Laugen et al., 2005) affirmed that there is a strong relationship between the processes of: product
innovation, progress, success, and the achievement of a market share for hotels that are interested in improving and providing what is new to
customers. Moreover, the success of a hotel depends not only on providing funds, but also on the work and role of the administration, its
personnel searched for new services and products. This is the secret of the success of hotels that depends providing high-quality products and
services (Song and Parry, 1997; Ottenbacher et al., 2005; Shin et al., 2019). The quality of services and products plays a critical role in the
success of enterprises in a competitive environment, as it is the key to accessing markets and attracting customers.
Through improving quality and achieving customer expectations, organizations will be able to rea ch their goal and determine the
price for which they are profitable on the one hand, and which satisfies the customer on the other hand. Most organizations, today, focus
on shortening the time required to fulfill customers' requests, so that they can meet the needs that are related to providing the product or
service on the set place and time to achieve their satisfaction and gain a new competitive advantage without compromising qua lity,
(Hussein, 2010). It was found, according to a study by (Hashem, 2014), that the Research and Development Department has an effective
role in creating new products to achieve a competitive advantage for organizations. Organization in a hotel establishment includes:
following the Objective Management System, organizational development methods, and working on managing projects in a flexible manner,
in addition to providing a department for quality and quality control. This leads us to talk about the strategy of organizational creativity in
order. The fifth hypothesis: the classification of the hotel and management will lead to a positive relationship between (creativity related to
workers, integration, comparative advantage, product innovation) and between innovation management in hotels classified in the Aqaba Special
Economic Zone Authority. To ensure the validity of this hypothesis, multiple linear regression test was applied. Tables 6 demonstrate this:
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Table 6. The result for R Square Change
R
0.680

R Square
0.463

Adjusted R Square
0.429

Std. Error of the Estimate
0.47455

R Square Change
0.463

Change Statistics
F Change
df1
13.794
7

df2
112

Sig. F Change
0.000*

* Statistically significant at the level of statistical significance (α ≤ 0.05)
Table 7. The results for multiple regressions
F

Df

74.463

183

Sig*
0.00*

Regression coefficients
β
Std. Error
0.174
0.139
-0.012
0.087
-0.261
0.077
0.599
0.161
0.029
0.135
0.143
0.098
-0.016
0.096

Domain
Chain affiliations
Size
Human capital
Staff related innovation
Integration Capability
Relative advantage
Product innovation

T
1.810
-0.131
-2.988
6.208
0.260
1.708
-0.191

Sig*
0.073
0.896
0.003*
0.000*
0.795
0.090
0.849

* Statistically significant at the level of statistical significance (α ≤ 0.05)

We note from the previous table that the value of the correlation coefficient amounted to (0.647), that the value of the coefficient of
determination (2R) has (0.419), and that the value of the modified coefficient of determination (Adjusted R2) (0.399) indicat es that the
independent variables (creativity related to workers, integration, comparative advantage, and product innovation) were able to explain
(39.9%) of the changes occurring in the dependent variable, and upon entering the variables (hotel classification, hotel size , and hotel
management) these variables were able to change the correlation coefficient to (0.463) and this indicates an increase.
The relationship between the independent variables (creativity related to two factors, complementarity, comparative advantage , and
product innovation) and the dependent variable.
CONCLUSION
Most organizations, today, focus on shortening the time required to fulfil customers' requests, so that they can meet the needs that are
related to providing the product or service on the set place and time to achieve their satisfaction and gain a new competitive advantage
without compromising quality (Hussein, 2010). It was found, according to a study by (Farah and Qanur, 2017), that the Research and
Development Department has an effective role in creating new products to achieve a competitive advantage for organizations.
The results of the regression analysis showed a statistically significant effect of product innovation, where the value of (P) was (10.981),
in statistical terms less than (0.00), and this was confirmed by (T) test. The results also showed that the explained variance reached (0.077),
meaning that the effect of product innovation was (7.7%), and the value of beta was (0.292). This means that there is a positive impact of
product innovation on innovation management in classified hotels in the Aqaba Special Economic Zone Authority.
With regard to hotels, (Laugen et al., 2005) affirmed that there is a strong relationship between the processes of: product innovation,
progress, success, and the achievement of a market share for hotels that are interested in improving and providing what is new to
customers. Moreover, the success of a hotel depends not only on providing funds, but also on the work and role of the adminis tration, its
personnel searched for new services and products. This is the secret of the success of hotels that depend on providing high -quality
products and services (Ottenbacher et al., 2005; Al Shaire, 2014). The quality of services and products plays a critical role in the success
of enterprises in a competitive environment, as it is the key to accessing markets and attracting customers.
Through improving quality and achieving customer expectations, organizations will be able to reach their goal and determine t he
price for which they are profitable on the one hand, and which satisfies the customer on the other hand. Most organizations, today, focus
on shortening the time required to fulfill customers' requests, so that they can meet the needs that are related to providing the product or
service on the set place and time to achieve their satisfaction and gain a new competitive advantage without compromising quality,
Grissemann et al., 2013). It was found, according to a study by (Hashem, 2014), that the Research and Development Department has an
effective role in creating new products to achieve a competitive advantage for organizations.
The value of the coefficient of determination (2R) has (0.419), and that the value of the modified coefficient of determination
(Adjusted R2) (0.399) indicates that the independent variables (creativity related to workers, integration, comparative advantage, and
product innovation) were able to explain (39.9%) of the changes occurring in the dependent variable, and upon entering the va riables
(hotel classification, hotel size, and hotel management) these variables were able to change the correlation coefficient to (0.463) and this
indicates an increase. The relationship between the independent variables (creativity related to two factors, complementarity , comparative
advantage, and product innovation) and the dependent variable. The results of the regression analysis showed a statistically significant
effect of creativity related to workers, where the value of (P) was (79.693), in terms of A statistic less than (0.00), an d this is confirmed
by the (T) test. The results also showed that the explained variance reached (0.398), meaning that the percentage of the crea tivity effect
related to the two workers was (39.8%), and the beta value was (0.635). This means that there is a positive impact on the creativity
associated with the employees on innovation management in the hotels classified in the Aqaba Special Economic Zone Authority. The
challenges that hinder the creativity of workers can also be dealt with through many strategies, including providing support with regard to
developing creative ideas, spreading the spirit of taking risks among workers, giving individuals the freedom to express their thoughts and
ideas, encouraging constructive competition between individuals and groups, encouraging interaction with others outside the group, encouraging
individuals to use creative means to solve the problems facing them, reducing excessive supervision of workers, improving the general
environment in organizations and making it more open, exchanging experiences, and accepting other opinions (Blomberg et al., 2017).
Organization in a hotel establishment includes: following the Objective Management System, Human capital, Integration Capability
Relative advantage, Staff related innovation, Product innovation, in addition to providing a department for quality and quality control.
This leads us to talk about the strategy of Innovation Management creativity.
It makes organizations work to expand existing markets and create new ones, which gives organizations and countries the opportunity
to invest in new sectors that were not entered by previous organizations, contribute to achieving social prosperity and the w ell-being of
members of the innovative community. Among the things that help in innovation processes is knowledge, as knowledge has a great role
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and a clear importance on the efficiency and effectiveness of business organizations activities. The study of ( Su et al., 2015) emphasizes
the importance of knowledge, the results showed that there is a close relationship between knowledge management and innovation, that
knowledge management contributes to achieving innovation for organizations through its impact on different dimensions such as
individuals, processes and products. Among the things that increased the innovation is the quality processes used and confirmed by a
study by (Xu et al., 2018). Quality management applications affect product innovation, process innovation, and management innovation.
There is a close relationship between innovation and excellence, and there are recent approaches to innovation that are always linked
to achieving the system of excellence for business organizations. This can be done by developing the skills of creators to en sure their
ability to transform their ideas into innovative projects, as they are pillars of excellence in quality, leadership and performance
development. Despite the fertility of the terms defining creativity and innovation, controversy still exists around differenc es.
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