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Abstract: Rural tourism is an interpretation of the development of culture-based and environmentally sustainable tourism and involves various
stakeholders including local communities. Data were analyzed using the SEM-PLS, sample Research respondents numbered 192 including
farmers, tourism industry players, village leaders, NGOs, academics and the government. The findings of this study are that c ommunity
involvement in sustainable rural tourism has a positive and significant impact on efforts to build a comparative advantage of village tourism.
Meanwhile, community involvement does not have a significant effect on efforts to build competitive advantage. Government inv olvement in
sustainable rural tourism has no significant effect on efforts to build a comparative advantage of village tourism. Meanwhile, government
involvement has a positive and significant effect on efforts to build a competitive advantage in rural tourism. The involveme nt of the private
sector and non-governmental organizations has a positive and significant effect on sustainable rural tourism and the competitive advantage of
rural tourism. Meanwhile, the involvement of the private sector and non-governmental organizations has no significant effect on the comparative
advantage of rural tourism. The role of the Government involvement, the private sector must be linked with the non -governmental organizations
self-help so that it has a positive impact towards the development of sustainable rural tourism.
Key words: sustainable rural tourism, comparative advantage, competitive advantage.

* * * * * *
INTRODUCTION
The growth of tourism in recent years confirms that this sector is one of the most powerful drivers of economic growth and development
at present. The pattern of mass tourism has been largely abandoned for the pattern of intention tourism or quality tourism.
Rural tourism is an interpretation of the development of tourism that is based on culture and environment sustainable and inv olves
various stakeholders including the local community, and the development of rural tourism has indeed taken place since World War II.
Factors that affect the development of rural tourism can be bilateral, namely in terms of tourism (demand) and the organizer (supply)
(Afonso, 2020; Lee and Jan, 2019). The development of rural tourism is in line with the Indonesian government's development policies
that prioritize rural development by rolling out significant village funds. Rural development aims to improving the welfare o f the
community and overcoming the problem of unemployment through employment opening by encouraging the growth of economic activit y
in the countryside (Xiong et al., 2020). The development of rural tourism will not be separated from the support of other sta keholders
such as the role of government, the tourism industry and the role of non-governmental organizations moving rural tourism into economic
and social activities to improve the welfare of the wider community (Sook et al., 2014).
Jaafar et al. (2020) suggested that the development of rural tourism must be community based and involve various community
resources. Communities must play an integral role in tourism development and propose an approach that emphasizes the need for
community control and management over the development of local tourism. Previous researchers suggested that local people are people
who are familiar with tourists through their local cultural activities. Therefore, their involvement and support is very impo rtant for the
success and development of rural tourism (Shibin et al., 2020). However, many tourism authorities and stakeholders ignore this important
fact and oppose the idea of local community involvement in the development of rural tourism (Ma et al., 2020; Fang, 2020). In addition ,
there is a lack of participation among local people in rural tourism due to paternalism, racism, clientelism, lack of experti se, and lack of
financial resources that hinder the process of community participation (Dogra and Gupta, 2012; Ma et al., 2020). Therefore, it is very
important to involve local communities and their support is related to the development of sustainable rural tourism.
Furthermore according to Kubickova, M. (2016), in developing countries, the private sector cannot get compensated to produce
additional benefits for tourism. However, the extra benefits will have an impact on competitiveness. This is where the externality argument is
used to justify government involvement. Croes (2014); Carvache-Franco et al. (2019) has pointed out that the provision of public goods is
crucial for tourism competitiveness, making it a convincing argument for government intervention. In some countries the role of nongovernmental organizations (NGOs), in improving the welfare of the community, especially rural communities is very high. There are several
roles that can be played by NGOs in tourism development, such as: as a facilitator, as an initiator of community-based tourism development,
as a trainer and provider of information sources, as a collaborative partner of the area manager, as a supervisor of government performance.
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In the development of rural tourism comparative advantage becomes very important because excellence in the context of village
potential is something unique (not man-made) owned by the countryside such as natural beauty, culture and customs. Regarding
comparative advantage in service products is a relatively new concept. In Bali each village has the potential for excellence, it's just that it
needs to be explored and empowered such as the natural beauty of culture, customs and local wisdom to be organized and offered in rural
tourism activities. In addition to comparative advantage that relies on unique resources, competitive advantage is the concern of every
company in order to compete and dominate the market. Competitiveness reflects the strength of the company in the market, by
controlling more of the market share than other companies. In the tourism sector competitiveness is a very important strategy . The
concept of competitiveness has been adapted from economic theory and applied to companies and the model proposed by Porter (1980;
1990) has been widely discussed in various industries. The main theme of this model is that companies must find better ways t o compete
by continuously improving products and processes to create competitive advantage. Moreover, competitiveness has been seen as an effort
to produce more quality goods and services that are marketed to consumers.
The aim of the research is to investigate the role of primary or key stakeholders namely local communities, government, private sector
and NGOs in the development of sustainable rural tourism, increasing comparative advantage and competitive advantage.
LITERATURE REVIEW
Rural Tourism
According to Fang (2020), rural tourism is defined as the type of tourism located in rural areas, rural tourism has a different scale and
character functions. If someone wants a vacation in rural tourism, the following characteristics must be contained in the holiday (1) located in
a rural area, (2) based on rural tourism features, (3) owning buildings and settlements on a small scale, (4) relating to local residents, (5)
based on location in villages and small towns, (6) illustrates an economic, environmental and historical pattern.
Recent studies have found that rural tourism can improve the identity of an entire country because it is closely related to ways of l ife,
local production, cultural celebrations and heritage (Ursache, 2015). During their visit to the destination, tourists have the opportunity to
enjoy the facilities and appeal of rural areas and of course get a positive experience that will affect the likelihood of the ir return visit
(Komppula, 2014). The concept of rural tourism with its unique, distinctive and environmentally friendly products can be a new solution
for the development of tourism in the world (Giampiccoli et al., 2020). In response to the shift in tourist interest, Indonesia's tourism
options are growing in the form of village’s tourism in various provinces in Indonesia. The development of a village tourism is not only
beneficial for the emergence of alternative tourism to meet shifting tourist interests, but can also be used as a solution to the problem of
poverty, cultural preservation and environmental preservation. The development of sustainable rural tourism has been defined as tourism
that focuses on appropriate policies and strategies that can guarantee the benefits received and limit the negative impacts o f rural tourism
on rural communities (Ertuna and Kirbas, 2012). There are four dimensions in the development of sustainable rural tourism, namely
social, cultural, economic, and environmental sustainability (Prevolšek et al., 2020).
Stakeholders in Rural Tourism
A review of relevant tourism literature reveals the importance of understanding perceptions of stakeholders in the development of
sustainable tourism in each tourism destination or community. Stakeholders are defined as individuals or groups who can influ ence or be
influenced by the achievement of organizational goals. There is no doubt that rural tourism stakeholders have an important ro le to play in
this success. Cooperation and support between stakeholders is crucial for the sustainability of rural tourism. This will be an effective
strategy for the landscape and rural sector. According to Ezeuduji (2015), stakeholders in a destination can manage rural tou rism
development. Stakeholders in detail are local communities, national and regional governments, national e nvironmental agencies, tourism
authorities, non-profit organizations, and tourism industry players.
Local Community Involvement
Local communities must play an integral role in tourism development where local communities can exercise control over tourism
activities and management of local tourism development (Wardana, 2018). Local communities must be included in rural tourism
strategies, because rural tourism cannot be successful without community support (Falak et al., 2014). Some researchers have stated that
many studies are more concerned with tourist satisfaction and less attention is paid to the role of local communities in rura l tourism
(Fang, 2020; Falak et al., 2014). However, some researchers have pointed out the need for local education and to give more attention to
local resources in rural areas (Fang, 2020). Communication between the host and guest is a component of the rural experience. Local
residents help tourists to discover rural areas and enjoy the experience. They also shared knowledge abou t the history, culture and nature
of the area. Local people act as cultural intermediaries, reducing the distance between tourists and their destinations. In o ther words, local
residents allow tourists to further explore their experiences (Kastenholz et al., 2012).
Success in building tourist destinations is very much influenced by the support and active role of the community, so that tou rism
development needs to involve the community. On the other hand, because tourism is a business activity, consideration s for developing
highly competitive destinations must be taken so that the destination has a comparative and competitive advantage, while a st rategic
planning approach is adopted to ensure the above factors can be achieved. From the references above there is no doubt that community
involvement will correlate with efforts to develop sustainable Rural Tourism because this type of tourism offers old beauty,
environmental sustainability, culture, customs and historical relics. Community-based Rural Tourism Development will automatically
strengthen rural resources as a component of the comparative and competitive advantage of rural tourism destinations.
Government Involvement
The government has a vital role to play in supporting business and rural tourism destinations. The government must determine the needs
of stakeholders for rural tourism. According to Lee and Jan (2019), the government facilitates the development of rural tourism businesses.
The Taiwanese government manages agricultural projects to encourage farmers to enter Taiwan's rural tourism. Kubickova (2016) found
local governments and institutions to have political authority and power for effective management of sustainable tourism development. The
term management is related to two basic concepts: the concept of governance and the concept of administrations.
The concept of governance shows the behavior of authorities and the process of political decision making in formal institutions and
government. The term governance refers to the methods and procedures used by government and non-government organizations together,
working to realize planned objectives (Sandri et al., 2020). Local governments are generally considered the most suitable for coordinating
tourism development at the local level and for encouraging sustainable tourism development programs (Kubickova, 2016). For this reason,
local governments must develop management and communication processes that are appropriate to interest groups (Birkić et al., 2014).
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Private and NGOs. Involvement
A key determinant in the contribution of NGOs towards development is the relationship between them and the state. NGOs may run
parallel activities, play oppositional roles, or they may represent weaker members of society, organizing them to become more influential in
decision making and resource allocation (Clark, 1999). NGOs have distinctive roles and responsibilities in the development process,
sometimes challenging and sometimes complementing the role of the state (Attack, 1999). The role of NGOs, in improving the welfare of the
community, especially rural communities is very high. According to Giampiccoli et al. (2020); Wardana et al. (2020) there are several roles
that NGOs can play in tourism development, such as (1) As a facilitator or liaison between tourism stakeholders, for example: between the
tourism industry and local communities, between managers of protected areas and local communities, and between government and local
communities. (2) As the initiator of community-based ecotourism development in order to be able to expand objectives and obtain greater
conservation impacts by optimizing the role and cooperation with other stakeholders. (3) As a trainer and provider of relevant information
sources related to tourism issues. (4) As partners in the management of protected areas to implement the objectives of tourism development
such as; environmental education programs and natural resource utilization programs. (5) As a supervisor of government performance,
especially departments that handle protected areas to ensure the programs are running properly.
Comparative Advantage
There is little research on comparative advantage in developing countries, especially in service sector. Findings and recommendations
policy can be used by developing countries to increase the competitiveness of their service sector (Liu and Xie, 2020). Comparative advantage is
a concept developed by David Ricardo to explain the efficiency of resource allocation in a country in an open economic system (Falciola et al.,
2020). The steps to realize comparative advantage towards competitive advantage are (1) increasing the application of technology so as to
increase efficiency and productivity. (2) guarantee marketing and price certainty. (3) forming bonds that need each other (Othman et al., 2020).
Competitive advantage
Measuring the relative success of tourism destinations is competitiveness (Fernández et al., 2020; Croes, 2014). Defining the
competitiveness of tourism destinations according to experts is difficult because the competitiveness of destinations is very complex,
influenced by various factors, namely social, economic, cultural and political factors (Yasa et al., 2020).) The competitiveness of a tourism
destination is if the destination is able to increase the volume of visitor arrivals (Dogru et al., 2020.
A more detailed description of the competitiveness of tourism destinations is (1) increased tourist expenditure, (2) has an attraction, (3)
can provide a good experience to tourists, (4) environmental preservation, (5) improve the welfare of local communities. However, the most
accepted definition of tourism competitiveness comes from general economic theory which refers to market mechanisms and components of
the tourism industry that can successfully maintain the attractiveness of tourism destinations (Ferreira et al., 2020). Thus rural tourism is at
least able to offer experiences to tourists relating to local resources owned by the village such as traditional buildings with local cultural
architecture, untouched nature including flora and fauna, efficient transportation of tourists and recreational facilities.
RESEARCH CONCEPTUAL FRAMEWORK
Sook et al. (2014); Xiong et al. (2020) in their research in Kuching proved that there are three dimensions of community involvement:
community participation in decision making, empowerment, and knowledge about tourism have a significant effect on the development of
sustainable rural tourism. However the dimension of knowledge sharing has no significant effect on the development of sustainable Rural
Tourism. In the Resource-Based View Theory (RBV Theory), it is stated that resources are a very important factor for organizations to
achieve sustainable competitive advantage or superior performance (Shibin et al., 2020). The resource-based view holds that sustainable
competitive advantage comes from developing superior capabilities and resources.
RBV Theory focuses on internal organizational resources as a tool to manage processes and gain competitive advantage. Some
conclusions state that in order for a potential resource as a source of sustainable competitive advantage, the resource must be valuable,
scarce, cannot be replicated perfectly, and cannot be substituted. A resource-based view shows that organizations must develop unique and
specific core competencies that enable them to outperform competitors by doing things differently.
In this research the involvement of stakeholders (local communities, government and private sector and NGOs can be categorized as
organizational resources that can provide a positive stimulus to the development of sustainable rural tourism and comparative advantage as a
category of competitive advantage or superior performance. The research conceptual framework can be described as follows:
STAKEHOLDERS

Figure1. Research Conceptual (Source: Adoption of the model: Sook et al., 2014; Xiong et al., 2020)
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Research Hypothesis
H1: Stakeholders have a positive and significant effect on sustainable rural tourism.
H2: Stakeholders have a positive and significant effect on the comparative advantage of rural tourism.
H3: Stakeholders have a positive and significant effect on the competitive advantage of rural tourism.
H4: Rural tourism has a positive and significant effect on the comparative advantage of rural tourism.
H5: Rural tourism has a positive and significant effect on the competitive advantage of rural tourism.
H6: Comparative advantage has a positive and significant effect on the competitive advantage of rural tourism.
Research Methods
This research was conducted on tourism in Bali Indonesia and is a research with a quantitative approach based on the positivism
principle, that is data and theory testing through hypothesis testing. The villages selected as samples are Jatiluwih Village Tabanan Regency,
Pengelipuran Village Bangli Regency, and Mas Ubud Village Gianyar Regency. These three villages have become an econ of rural tourism
development in Bali. Research respondents numbered 192 including farmers, tourism industry players, village leaders, NGOs, academics and
the government. Data were analyzed using the Structural Equation Modeling (SEM) approach using the Smart PLS version 3 software
application program (Yudatama et al., 2019)
Measurement Model Test (Outer Model Evaluation) Through
Convergent Validity Test
The measurement model test is based on the factor loading or outer loading coefficient of each indicator on each latent variable.
According to Ghozali and Lathan (2012) an indicator is said to be valid if the loading coefficient is above 0.60 and significant at the Alpha
level of 0.05 or has a t-statistics value greater than 1.96. Tables 1 and 2 show that the factor loading of all indicators above 0.60 and all
shows a significant level of significance, (PV = 0,000).
Table 1. Factor Loading Indicators X1, X2, X3 (Data source: Results of Data Processing)
Local Community Involvement (X1)
Indicators
Loading Factor
PV
x.1.1
0.726
0.000
x.1.2
0.665
0.000
x.1.3
0.619
0.000
x.1.4
0.789
0.000
x.1.5
0.699
0.000

Government Involvement (X2)
Indicators
Loading Factor
PV
x.2.1
0.844
0.000
x.2.2
0.876
0.000
x.2.3
0.897
0.000
x.2.4
0.813
0.000

Private and NGO’s involvement (X3)
Indicators
Loading Factor
PV
x.3.1
0.854
0.000
x.3.2
0.850
0.000
x.3.3
0.621
0.000

Table 2. Factor Loading Indicators X4, X5, X6 (Data source: Results of Data Processing)
Local Community Involvement (X4)
Indicators
Loading Factor
PV
x.4.1
0.753
0.000
x.4.2
0.788
0.000
x.4.3
0.629
0.000
x.4.4
0.789
0.000
x.4.1
0.753
0.000

Government Involvement (X5)
Indicators
Loading Factor
PV
x.5.1
0.813
0.000
x.5.2
0.850
0.000
x.5.3
0.726
0.000
x.5.4
0.636
0.000
x.5.1
0.813
0.000

Private and NGO’s involvement (X6)
Indicators
Loading Factor
PV
x.6.1
0.684
0.000
x.6.2
0.822
0.000
x.6.3
0.754
0.000
x.6.4
0.711
0.000
x.6.1
0.684
0.000

Convergent validity can also be seen from the Composite Reliability and Average Variance Extracted (AVE) value. Based on the
Composite Reliability value presented in Table 3, it shows that the six constructs have Composite Reliability above 0.6. This means that the
predetermined indicators are able to measure each construct well or it can be said that the six measurement models are reliable. The better
Convergent Validity value is indicated by the higher correlation between the indicators that make up a construct. In this study, the AVE
value of each construct was above 0.5 (Chin, 1998). Therefore there is no convergent validity problem in the model being tested.
Table 3. Construct Reliability and Validity
Variable
X2
X3
X4
X5
X6
x1

Cronbach's Alpha
0.882
0.688
0.782
0.753
0.730
0.811

rho_A
0.899
0.748
0.790
0.760
0.732
0.830

Composite Reliability
0.918
0.823
0.852
0.845
0.832
0.863

Average Variance Extracted (AVE)
0.736
0.612
0.537
0.579
0.554
0.514

Information
X1 = Community Involvement.
X2 = Government involvement.
X3 = Private / NGO involvement
X4 = Sustainable Rural Tourism.
X5 = Rural Tourism Comparative Advantage.
X6 = Rural Tourism Competitive Advantage.

Structural Model Test (Inner Model Evaluation)
The inner model evaluation aims to determine the Goodness of Fit of model with the following methods:
R-Square(𝑅2)
R-Square (𝑅2) shows the strengths and weaknesses caused by variations in exogenous variables to endogenous variables. R-Square value
(𝑅 ) is the coefficient of determination in endogenous constructs. According to Sarstedt and Cheah (2019), the value of R-Square (𝑅2) is 0.67
(strong), 0.33 (moderate) and 0.19 (weak). Table 4 shows that the endogenous variable, namely sustainable rural tourism (X4) has R-Square
𝑅2 at a moderate level (0.463), while the comparative advantage variable of rural tourism (X5) and the competitive advantage of rural
2
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tourism (X6) has R-Square (𝑅2) at a strong level, 0.511 and 0.590, respectively. Thus it can be said that the model formed by the six variables
is quite strong. R-Square values (𝑅2) of each endogenous variable are presented in Table 3 below:
Tabel 4. R-Square (Data source: Results of Data Processing)
Variabele
sustainable rural tourism (X4)
comparative advantage variable of rural X5
competitive advantage of rural tourism (X6)
Information:
X4 = Sustainable Rural Tourism.
X5 = Rural Tourism Comparative Advantage.
X6 = Rural Tourism Competitive Advantage.

R Square
0.463
0.511
0.590

R Square Adjusted
0.452
0.498
0.576

Q-Square (Predictive Relevance)
Q-Square (Predictive Relevance) measures how well the observed value generated by the estimation model and its parameters. Q-Square
value> 0 indicates the model has good predictive relevance. Conversely, if Q-Square <0 indicates the model has poor predictive relevance.
The Q-Square (Predictive Relevance) value can be calculated as follows:
Q2 = 1- (1-R2 1) (1-R22)
Q2 = 1- (1- 0.452) (1- 0.498) (1-0.576).
Q2 = 1- (0.548) (0.502) (0.424)
Q2 = 0.883
Q-Square calculation produces a value of 0.883 or 88.3%, which means that the model has a very good observation value. That is 88.3%,
the relationship between variables can be explained by the model.
GoF (Goodness of Fit) Test
Goodness of Fit (GoF) Index, used in evaluating structural models and overall measurements that can be calculated with the roots of the
AVE average multiplied by the R2 average.
Average R2 = (0.452 + 0.498 + 0.576) 3 = 0.509
Average AVE = (0.736 + 0.612 + 0.537 + 0.579 + 0.554 + 0.514) = 0.589
Average AVE x Average R2 = 0.30
So GoF = root of 0.30 = 0.54772
GoF test criteria are 0.1 (GoF small), 0.25 (moderate GoF), and 0.36 (GoF large), Tenenhaus (2004). So thus the overall evaluation of the
research model can be stated well, then it can be continued with the analysis of hypothesis testing
Statistical tests relationships between variables (estimate for path coefficients)
The results of statistical tests on the relationship of variables (Estimate for Path Coefficients) are path coefficient values that show the
influence of exogenous constructs on endogenous constructs carried out with the Bootstrapping procedure on the Smart-PLS 3 application
program as Figure 2.

Figure 2. Relationships between variables (Source: Results of Data Processing)

Table 5 shows that out of 12 causality relationships, there were four non-significant causality relationships (hypothesis rejected) at α 0.05
with a statistical value < 1.96. On the other hand there are eight significant causality relationships (hypothesis are accepted) at α 0.05 with a
statistical value > 1.96. The relationship that is not significant is between the variables of government involvement with sustainable rural
tourism variables; government involvement with the comparative advantage of rural tourism; the involvement of the private sector and NGOs
with the comparative advantage of rural tourism and the involvement of the community with the competitive advantage of rural tourism.
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Table 5. Path Coefficients Mean, STDEV, T-Values, P-Values (Data source: Results of Data Processing)
Variable
X2 -> X4
X2 -> X5
X2 -> X6
X3 -> X4
X3 -> X5
X3 -> X6
X4 -> X5
X4 -> X6
X5 -> X6
x1 -> X4
x1 -> X5
x1 -> X6

Original Sample (O)
-0.084
0.087
0.168
0.391
0.160
0.187
0.369
0.167
0.451
0.429
0.286
0.005

Sample Mean (M)
-0.075
0.089
0.173
0.379
0.158
0.186
0.371
0.167
0.447
0.443
0.283
0.010

Standard Deviation (STDEV) T Statistics (|O/STDEV|)
0.078
1.085
0.066
1.328
0.058
2.891
0.100
3.894
0.084
1.898
0.088
2.135
0.088
4.181
0.083
1.997
0.079
5.729
0.079
5.463
0.075
3.802
0.073
0.068

P Values
0.279
0.185
0.004
0.000
0.058
0.033
0.000
0.046
0.000
0.000
0.000
0.946

Information:
X1 = Community Involvement.
X2 = Government involvement.
X3 = Private Involvement / L.S.M.
X4 = Sustainable Rural Tourism.
X5 = Comparative Advantages of Rural Tourism.
X6 = Competitive Advantages of Rural Tourism.

DISCUSSION OF RESEARCH RESULTS
Local Community Involvement
The results of research on the relationship of local community involvement variables with the rural sustainable tourism variable, proved
to have a strong correlation. This finding is evidenced by the existence of privates and NGOs that support rural tourism especially in carrying
out the supervisory function. Likewise, the results of research on the relationship of local community involvement variables with the
comparative advantage variable of rural tourism proved to have a strong correlation. This finding is evidenced by the role of the community
in participating in supervision to support the preservation of culture and the environment.
But the results of research on the relationship of local community involvement variables with the competitive advantage of rural tourism
variable proved to have a weak correlation. This finding is proven because there is no specific activity of the local community related to
efforts to develop untouched nature including flora and fauna, and efforts to develop recreational facilities.
Government Involvement
The results of research on the relationship of government involvement variables with sustainable rural tourism proved to have a weak
correlation. This finding is evidenced by the low involvement of the government in managing and conserving the physical environment of the
area which is the hallmark of a tourist village and making infrastructure improvements. Likewise the results of research on the relationship of
government involvement variables with the comparative advantage variable of rural tourism are shown to have a weak correlation. This finding
is evidenced by the low efforts of the government in managing and conserving the physical environment of the area and improving
infrastructure. But instead the results of research on the relationship of government involvement variables with the competitive advantage of
rural tourism variable proved to have a strong correlation. This finding is evidenced by the government's efforts to support the empowerment
of untouched nature including flora and fauna, support for efficient tourist transportation services, and improvement of recreational facilities.
Private and NGOs Involvement
The results of research on the relationship between the variables of private and NGO involvement with sustainable rural tourism
development variables are proven to have a strong correlation. This finding is evidenced by the efforts of private and NGO involvement in
conducting entrepreneurship training, skills training in tourism and, developing joint business groups in the community. But the results of
research on the relationship between the variables of private and NGO involvement with the comparative advantage variable of rural tourism
are shown to have a low correlation. This finding is proven because the involvement of the private sector and NGOs in the development of
rural tourism is not integrated with efforts to manage the culture and the unique environment as a village capital appeal.
On the other hand the results of research on the relationship between the variables of private and NGO involvement with the variable of
competitive advantage of rural tourism are proven to have a strong correlation. This finding is evidenced by the existence of entrepreneurship
training, individual skills training related to integrated tourism businesses with unspoiled nature management efforts including flora and
fauna, efficient tourist transportation and recreational facilities.
Relationship of Sustainable Rural Tourism Development with Comparative Advantage
The results prove that the variable of sustainable rural tourism has a strong correlation with the variable comparative advantage of rural
tourism. This finding is evidenced by the efforts to apply the principles of rural tourism development through increasing awareness and love
of the community for local culture and through increasing cultural facilities and activities, integrated with efforts to improve the comparative
advantage of villages. Efforts to improve comparative advantage relate to efforts to increase employment, improve people's living standards,
manage unique cultures and manage the environment as a village capital appeal.
Relationship of Comparative Advantages with Competitive Advantages of Rural Tourism
The results of the study prove that the comparative advantage of rural tourism has a strong correlation with the competitive advantage of
rural tourism. This finding is evidenced by the efforts to manage a unique and diverse culture and to manage the environment as a village
capital attraction integrated with efforts to manage untouched nature including flora and fauna, efficient tourist transportation and efforts to
improve the quality of recreational facilities
Relationship of Sustainable Rural Tourism Development with Competitive Advantage
The results of the study prove that efforts to develop sustainable rural tourism have a strong correlation with efforts to in crease the
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competitive advantage of rural tourism. This finding is evidenced by an increase in awareness and love of local cult ure and integrated
with efforts to manage untouched nature including flora and fauna, availability of efficient tourist transportation and impro ving the
quality of recreational facilities.
Research Implications
The development of sustainable rural tourism in order to have strong competitiveness must be carried out in an integrated manner by
involving the community, government, private sector and non-governmental organizations. Besides that, in implementing rural tourism
development, it must focus on implementing the principles of sustainable tourism, comparative advantage and competitive advantage. The
results of this study can be used as a basis for developing policies for those who have authority in developing rural tourism.
CONCLUSION
The involvement of local communities in the development of sustainable rural tourism by managing resources as an element of
competitive advantage has an important role. However, community involvement has a low role in fostering the competitive advantage of
rural tourism. Government involvement in the development of sustainable rural tourism and encouraging comparative advantage has an
insignificant role. While the government's involvement in encouraging the competitive advantage of rural tourism has a significant role.
The involvement of private sector and NGOs in the development of sustainable rural tourism and encouraging competitive advantage has
an insignificant role. While the involvement of the private sector and NGOs in encouraging comparative advantage has a significant role.
Recommendation
The results of this study provide the view that the role of community involvement in increasing the competitive advantage of Rural
Tourism must start from efforts to encourage people to understand and implement the principles of sustainable rural tourism development,
understanding and implementing natural and cultural resource management as an element of competitive advantage. Government
involvement is very important in structuring and conserving the physical environment of the area which is the hallmark of a tourist village
and for improving infrastructure including waste and sanitation.
The role of government involvement in the development of rural tourism structurally to improve competitive advantage can be done
through increasing understanding and implementation of the principles of sustainable rural tourism and encouraging efforts to empower the
unique resources of the village so that it becomes an advantage in competing. Private Involvement and Non-Governmental Organizations
have a weak correlation with efforts to manage the comparative advantage of Rural Tourism. Private and Non-Governmental Organizations
in enhancing their role through cooperation with the government or related organizations to conduct entrepreneurship training, individual
skills training related to businesses in tourism and the development of joint business groups with the community.
Appendix 1
1
2
3
4
5
6
1
2
3
4
1
2
3
1
2
3
4
5
1
2
3
4
1
2
3
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Research Variables and Indicators esearch Va Research Variables and Indicators riables
Community Involvement (X1)
The community is involved in identifying problems (x1.1)
The community is involved in the formulation of objectives (x1.2)
Community involved in managing the tourism business (x1.3)
There are non-governmental organizations involved in supporting rural tourism (x1.4)
Communities involved in managing local resources or providing facilities needed in Rural Tourism (x1.5)
Have principles so that development strategies do not deviate (x1.6)
Government Involvement (X2)
The government provides guidance and funding for local community business activities related to village tourism (x2.1)
Arranging and conserving the physical environment of the area that characterizes the tourist village (x2.2)
Carry out repairs and procurement of waste and sanitation infrastructure (x2.3)
Repair and increase the quality of public spaces (x2.4)
Private Involvement / NGOs (X3)
Conducting entrepreneurship training, individual skills training related to business in tourism (x3.1)
Development of joint community business groups (x3.2)
Providing facilities to get financial assistance (x3.3
Sustainable Rural Tourism (X4)
Village tourism can improve the quality of life of communities, improve community identity and have a positive impact (x4.1)
Village tourism can increase awareness and love of local culture and improve cultural facilities and activities (x4.2)
Village tourism can increase employment and can improve people's living standards, (x4.3)
Village tourism does not cause conflict with the interests of the local community, and can protect the environment. (x4.4)
Village tourism can preserve the environment (x4.5)
Comparative Advantage (X5)
Having a culture that is relatively unique and more diverse than other village cultures so that it becomes the capital of village attraction (x5.1)
Having a different environment compared to other villages so that the village becomes an attraction; (x5.2)
Having different types of economic and business and management activities with other tourist villages so that they can provide added value to the
village. (X5.3)
Culture of population that quickly adjusts to the changes that occur (x5.4)
Competitive Advantage (X6)
There are traditional buildings with local cultural architecture (x6.1)
There is untouched nature including flora and fauna (x6.2)
There is cheap transportation for tourists (x6.3)
There are recreational facilities; (x6.4)
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