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Abstract: The aim of this study was to examine the features of rural tourism development to ensure the sustainable growth of 

certain regions of the Kyrgyz Republic. To achieve this goal, a contextual analysis of the tourism segment in the republic was 

conducted using the PESTEL framework. Additionally, a survey of 250 (n=250) respondents with relevant experience was 

carried out. The contextual analysis revealed that despite advantageous geographical location, natural diversity, and rich cultural 

heritage, the Kyrgyz Republic has a poorly developed tourism network, which is attributed to political and economic instability. 

However, survey results showed that starting from 2021, 48% of respondents reported an increase in well-being; among them, 

62% expressed willingness to invest part of their funds in domestic travel. Ecosystem fragility, climate change, and other factors 

have rendered some previously popular tourist routes less viable, shifting visitors' attention to alternative options including rural 

tourism. According to the study findings, advantages of such tourism include raising public awareness of national traditions, 

fostering national identity, and instilling a sense of pride in the nation. Activities such as tasting organic products, mastering 

traditional crafts, and exploring new routes increase rural tourism attractiveness, promoting job creation, infrastructure 

development, and sustainable regional growth. A conceptual model for rural tourism development in the Kyrgyz Republic was 

developed, including the following elements: infrastructure development, rational use of natural and cultural resources, support 

of local communities, marketing and promotion of specific tourist locations, ecological sustainability of rural communities, 

government support and private sector cooperation, as well as measures to improve social protection for citizens involved in rural 

tourism. The results may be used to facilitate sustainable development of rural communities and territories in Kyrgyzstan. 

 

Keywords: infrastructure, national traditions, intergenerational connection, environmental issues, natural diversity, government 
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*  *  *  *  *  *  
 

INTRODUCTION 

Tourism is one of the key sources of gross domestic product (GDP) in many countries worldwide, including 

Kyrgyzstan. A distinctive feature of the tourism sector economy is its diversity and the emergence of new types, 

including rural tourism. The development of green tourism draws public attention to particular problems of remote and 

rural regions of the country, promoting their sustainable development. Kyrgyzstan is at the early stage of developing 

rural tourism as a tool for the sustainable growth of its territories  (Omirzakova & Wendt, 2025).  

Soulard et al. (2024) explored the perspectives of rural tourism stakeholders, emphasizing the transformational 

potential of rural tourism in fostering local pride and community involvement. Their findings highlight the critical role 

of stakeholder engagement in shaping the future of rural tourism.  

By presenting various stakeholder views, they underscore that the development of rural tourism can be a catalyst for 

regional economic growth and cultural preservation. However, the study also critiques the often -fragmented approach to 

tourism development in rural areas, where a lack of coordinated efforts among local governments, businesses, and 

residents can undermine long-term sustainability. In the context of Kyrgyzstan, this finding is particularly relevant, as 

the absence of a cohesive strategy and insufficient cooperation among local stakeholders remains a significant barrier, as 

noted by Momosheva et al. (2024) and Vujko et al. (2024). Similarly, Li et al. (2025) examined the relationship between 

tourist behavior and spatial characteristics in rural tourism, shedding light on how spatial attributes influence tourists' 

choices and experiences. Their study shows that spatial factors, such as accessibility, scenic beauty, and the availability 

of cultural and natural resources, are pivotal in shaping rural tourism's appeal.  
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In Kyrgyzstan, where geographical diversity and natural landscapes are among the country's strongest assets, the 

findings of Li et al. (2024) align with the idea that Kyrgyzstan’s natural features have a great potential to attract tour ists, 

yet the challenge remains in ensuring proper infrastructure and marketing strategies to fully exploit these resource s. As 

highlighted by Almeida & Machado (2020) and Kozhoshev et al. (2022), rural areas often lack the necessary 

infrastructure, which hampers their competitiveness and deters potential visitors. 

On the other hand, Trisia et al. (2024) argue for a new materialist approach to rethinking rurality in rural tourism. 

This perspective emphasizes the interconnectedness between rural landscapes, local communities, and tourism practices, 

challenging traditional views of rurality as merely a backdrop for tourism.  

Their approach stresses that the development of rural tourism should consider the material and socio -cultural 

conditions of rural areas to foster more authentic and sustainable tourism experiences. This idea resonates with the 

current challenges faced by Kyrgyzstan, where Toktoraliev et al. (2025) highlighted the socio-political and economic 

instability, which complicates the preservation of natural resources and the growth of green tourism.   

Moreover, Dzhailova et al. (2024) and Akylbekova et al. (2024) emphasize the socio-economic benefits that rural 

tourism could bring to Kyrgyzstan, particularly in addressing economic stagnation, population decline, and 

infrastructure deficits. These benefits, such as job creation and economic diversification, are well -documented in the 

literature. Vujko et al. (2024) further underline the potential of rural tourism to empower marginalized groups, such as 

women, by providing new employment opportunities in rural regions. However, challenges related to strategic planning, 

resource management, and financial support remain significant barriers, as highlighted by Hu et al. (2025), who pointed 

out the limited financial capacity of rural communities to invest in tourism infrastructure.  

The importance of digital solutions and innovative marketing strategies is also underscored by Bachtiar & 

Bernanthos (2024), who found that social media plays a crucial role in the promotion of rural tourism. Given that 

tourists are increasingly seeking unique, immersive experiences, the development of a digital presence could 

significantly enhance the visibility and attractiveness of Kyrgyzstan’s rural tourism offerings. This aligns with the 

observations made by Abdelrehim & Bshair (2025), who advocate for the adoption of digital technologies to improve 

rural tourism promotion and engagement with potential tourists. Kyrgyzstan's vast natural and cultural resources could 

be better marketed through online platforms, drawing attention to local traditions, eco-friendly stays, and organic 

tourism experiences, all of which have gained popularity in recent years. However, despite these potential advantages, 

the findings from the literature highlight that rural tourism in Kyrgyzstan is not without its difficulties. Dou et al. (2024 ) 

point to regional development strategies and government programs that support the integration of tourism with 

agriculture, but the insufficient infrastructure and lack of coordinated efforts often limit the ir effectiveness. As Almeida 

& Machado (2020) note, the absence of proper transport, accommodation, and information infrastructure remains a 

critical barrier to rural tourism development in Kyrgyzstan. The rural tourism sector’s limited reach can be attributed to 

these gaps in infrastructure, making it difficult for Kyrgyzstan to compete with other global tourist destinations. 

Thus, while rural tourism holds great promise for the sustainable development of Kyrgyzstan's rural areas, it faces a 

number of challenges. A more strategic, coordinated approach is required, one that takes into account the socio-political 

context, engages local communities, and addresses the infrastructural gaps that hinder growth. The findings of the 

aforementioned sources provide important insights into how stakeholder engagement, spatial factors, and local conditions 

can shape rural tourism, and they suggest that Kyrgyzstan could benefit from adopting similar strategies. To fully realize 

the potential of rural tourism, however, Kyrgyzstan will need to invest in infrastructure, marketing, and digital solutions 

while fostering local and governmental collaboration to build a sustainable, thriving rural tourism sector. 

The aim of this study was to explore the potential of rural tourism as a strategy for promoting the sustainable 

development of rural areas in the Kyrgyz Republic. The objectives of the study were as follows: to analyse the key factors 

influencing the development of rural tourism in the Kyrgyz Republic, with a focus on political, economic, social, 

technological, environmental, and legal aspects; to assess the role of rural tourism in enhancing the well-being of local 

communities, promoting cultural heritage, and supporting national identity; to develop a conceptual model for the 

sustainable development of rural tourism, encompassing infrastructure development, resource management, community 

engagement, and ecological sustainability; to provide recommendations for government policy and private sector initiatives 

aimed at fostering rural tourism and ensuring long-term sustainable growth in Kyrgyzstan's rural areas. 

 

MATERIALS AND METHODS 

The study included an analysis of key factors influencing rural tourism development in the Batken, Jalal-Abad, Issyk-Kul, 

Naryn, Osh, Talas, and Chuy regions of the Kyrgyz Republic. These regions, located in the central part of Central Asia, vary 

greatly in terms of their geographical features, cultural heritage, and economic conditions, providing a diverse landscape for 

rural tourism development. Batken, for example, is known for its mountainous terrain and agricultural landscapes, while Issyk-

Kul boasts a large lake with great tourism potential. Jalal-Abad and Naryn are rich in cultural heritage and natural beauty, and 

Osh, often referred to as the "Southern capital," is known for its historical significance and scenic landscapes. The Chuy 

region, situated in the north, is known for its fertile valleys and proximity to the capital, Bishkek. 

A PESTEL analysis of these regions was conducted to assess the political, economic, social, technological, 

environmental, and legal factors influencing rural tourism development. This analysis considered the following factors 

affecting ecotourism development in rural areas: political, economic, social, technological, environmental, and legal. The 

study was based on statistical data collected from 2019 to 2023, sourced from official channels including the National 

Statistical Committee of the Kyrgyz Republic (2024). The analysed statistics enabled an assessment of the political context 
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and tactical directions that may impact the development of rural areas. Quantitative data from responses to open-ended 

questions in a conducted survey were also used. A comparative analysis of quantitative and qualitative data helped identify 

influential factors and particularities of rural tourism development across different regions of the country. 

In addition to statistical data from official public sources, quantitative and qualitative data were gathered through a 

survey of 250 respondents who met the following inclusion criteria: age 18 years or older; residence in the Batken, Jalal -

Abad, Issyk-Kul, Naryn, Chuy, or Osh regions for at least six months at the time of the survey; informed consent to 

participate in accordance with Code of Ethics by the American Sociological Association (1997).  

The target sample included participants with experience in farming, tourism, or the social sector. These areas were 

selected due to the respondents’ relevant experience allowing conclusions regarding features and prospects of rural 

tourism development in specific regions. The primary exclusion criterion was refusal to provide informed consent. 

Recruitment was conducted via social platforms WhatsApp, Instagram, Facebook, and Telegram, which are popular 

among various demographic groups in the country. The survey was administered using the Google Forms digital tool, 

with a link posted in an announcement. By following the link, candidates confirmed they met inclusion criteria and 

voluntarily agreed to participate. The survey consisted of 16 questions divided into four semantic categories.  

The first category – “Demographic Information” – asked participants about gender, age, education level, and work 

experience, and was used for additional filtering of respondents who did not meet inclusion criteria. The “Tourism 

Development Factors” section included 4 questions aimed at identifying key factors and trends in rural tourism 

development in the country. The “Challenges of Rural Tourism Development” section invited participants to discuss the 

main obstacles to tourism development in Kyrgyzstan’s rural areas. The final research section – “Development 

Prospects” – contained questions focused on identifying pathways for further rural tourism development for sustainable 

development of specific regions. Responses to closed-ended survey questions were processed using Spearman’s rank 

correlation coefficient. Responses to select open-ended questions were analysed using thematic analysis. 

 

RESULTS 

The PESTEL analysis identified key factors influencing the development of rural tourism in the Kyrgyz Republic. 

These factors are documented in Table 1. Based on the table, it was concluded that the development of rural tourism in 

Kyrgyzstan is determined by a combination of factors, control over which will ensure the creation of new jobs and the 

sustainable development of certain regions. In the political sphere, there is a movement towards the development of new 

types of tourism, including rural tourism. An example of this is the Sustainable Tourism Development Programme for 

2025-2030 (2024), which envisages the promotion of ethno- and ecotourism. Nevertheless, the effectiveness of state 

support can be significantly reduced by internal and foreign political factors such as radical political changes and protests, 

conflicts on the state border, and visa regimes with certain countries that limit tourist flow. 

 
Table 1. Factors determining the development of rural tourism in the Kyrgyz Republic (Source: Compiled by the  

authors based on Dooranov et al., 2024; Habibulloev et al., 2024; Nuraliev et al., 2024; Taranov & Kawabata, 2024) 
 

Factor Content 

Political 

1. Government support for tourism.  

2. Stability of government.  

3. Border issues. 4. 

 International relations. 

Economic 

1. High unemployment rate in rural areas.  

2. Limited access to financing.  

3. Dependence on seasonality.  

4. National currency exchange rate. 

Social 

1. Limited access to internet and mobile communication.  

2. Low digitalization of tourism products.  

3. Potential for development through digital platforms.  

4. Growing interest in “smart tourism”. 

Environmental 

1. Fragility of ecosystems.  

2. Inefficient waste management system.  

3. Increasing demand for ecotourism.  

4. Climate change. 

Legal 

1. Unclear standards for business entities.  

2. Lack of secure land lease rights.  

3. Insufficient legal support for microbusinesses.  

4. Difficulties with licensing and taxation for rural entrepreneurs. 

 

From an economic perspective, Kyrgyzstan is in a phase of stable growth, manifested, among other things, by a 

decreasing unemployment rate. According to the report of the National Statistical Committee of the Kyrgyz Republic 

(2024), in 2023-2024, all regions of the country experienced a small but steady decline in unemployment compared to 

the previous reporting period. Among rural residents, unemployment levels are traditionally higher, leading to 

population outflow to cities or neighbouring countries. The development of certain aspects of rural tourism, such as the 

production of traditional yurts in the village of Kyzyl-Tuu, is one way to address employment problems and improve the 
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welfare of the local population. Social factors, including limited access to the internet and mobile communication, also 

significantly affect the development of rural tourism in certain areas of Kyrgyzstan.  

For example, the tourism potential of the Jumgal district in Naryn region remains untapped due to weak internet 

signals, which make it impossible to search for information, promote tourism products, book guesthouses, and so on.  

Ecological factors influencing rural tourism development include the fragility of ecosystems in certain regions, such as 

Sary-Chelek or Ala-Archa. Some regions struggle to cope with the growing tourist flow due to a lack of sufficient 

garbage containers, untimely waste removal, or inefficient waste disposal. Melting glaciers and climate change also 

make it impossible to realize some tourism opportunities, such as trekking in certain zones. As an alternative, tourists 

may be offered rural tourism that combines opportunities for eco- and event tourism. 

In addition to the factors mentioned above, legal aspects have a significant impact on rural tourism development, 

especially in cases where clear requirements and standards for implementing certain tourism initiatives are lacking. A 

conflict example is the operation of a guesthouse or yurt without obtaining the necessary permits. Some tourism projects 

close due to the absence of state support schemes for the tourism sector. Licensing and taxation difficulties can also be 

obstacles for rural entrepreneurs who have limited access to information and other resources (Chin et al., 2025). 

According to the survey results, more than half (56%) of respondents agree that rural tourism is a promising sector for the 

sustainable development of certain regions of the country. For 37% of respondents, rural tourism is a key factor in regional 

development due to the creation of new jobs. About 29% agreed that rural tourism contributes to the diversification of the 

economy of certain districts, thus becoming an important tool for sustainable development. Rural tourism can become an 

alternative to traditional income sources in Kyrgyzstan, where most people depend on agriculture as their main livelihood. The 

development of tourism allows locals to build guesthouses, organize excursion services, and hold cultural and educational 

events, leading to new jobs and improved quality of life locally (Ostapenko et al., 2023). Several interviews revealed 

successful cases of green tourism development in Kyrgyzstan’s rural areas. One such case is the jailoo-tourism in certain parts 

of Naryn and Issyk-Kul regions. The key feature of this tourism is tourists staying in yurts on summer pastures – jailoo – 

participating in livestock grazing, kumis production, and cooking over an open fire. Interviews noted that jailoo-tourism is 

most developed in places like Son-Kul, Tash-Rabat, and Kol-Suu. Based on interview materials, it can be concluded that 

tourists visit these places to get closer to nature, learn about biodiversity, and discover rural residents’ lifestyles. 

The study also shows that for 49% of respondents, rural tourism provides an opportunity to learn about the customs of 

different regions, preserve cultural heritage, and strengthen intergenerational ties. Kyrgyzstan has a centuries-old nomadic 

history, so travellers can find unique cultural practices and festivals related to nomadic life. This was confirmed in an 

interview mentioning guesthouses in Sary-Mogol, Arslanbob, Kochkor, and Tamga. According to interviewees, visitors are 

offered local products to prepare traditional dishes such as beshbarmak, kuurdak, chuchuk, kaymak, and suzmo. The 

interviewee noted that guesthouses are popular partly because tourists can observe and participate in the production of the 

ingredients used in these dishes. Tourists are also invited to participate in various workshops that help preserve generational 

ties through traditional crafts. According to an interview with a guesthouse owner, popular workshops include making felt 

carpets – shyrdak, woven partitions – alash, as well as textile production and embroidery. The research suggests that rural 

tourism creates ideal conditions for immersion in the atmosphere of national crafts. 

More than half (58%) of respondents also agreed that rural tourism development is linked to preserving the country’s 

natural diversity, known for its mountains, lakes, and reserves. This was supported by a case found in an interview about 

“Alay Craft” – a guest centre in Kochkor, Naryn region. Visitors to the centre are offered to learn the traditional craft of 

felting local wool. A distinctive feature of the workshops at “Alay Craft” is the use of eco-friendly methods, including the 

avoidance of synthetic dyes. Thus, the case indicates that rural tourism can be used to promote sustainable development 

ideas, manifested in the rational use of resources and conservation of biodiversity. 

Despite the advantages listed, the vast majority of respondents (79%) agreed that rural tourism is underdeveloped in 

some regions of Kyrgyzstan. Insufficient infrastructure is one of the main problems, especially in remote and 

mountainous areas. Transportation issues, lack of basic utilities, and limited internet access can deter tourists from 

visiting these regions. An illustration of this obstacle is the case of Sary-Mogol, cited in one interview.  

According to the interviewee, the village located at the foot of the Pamirs attracts not only mountaineers but also 

rural tourists. However, the development of the latter is hampered by the fact that 250 km of the road from Osh to Sary -

Mogol is in very poor condition, and mobile and internet connectivity disruptions complicate booking. Given the small 

number of tourists, building new guesthouses and developing rural tourism in this region seems impractical.  Another 

significant problem is the lack of trained specialists who can provide quality services to tourists.  

According to the study results, more than half of the respondents (58%) do not know how to work with tourists, 

organize excursions, or manage hotel services. To address this issue, it is necessary to tr ain local workers, create courses 

on tourism management and hospitality, and support private tourism initiatives.  

Furthermore, promoting Kyrgyzstan as a tourist destination internationally is crucial for the growth of rural tourism. 

It is important not only to increase domestic tourism but also to attract tourists from other countries.  

The further development of tourism will be supported by an increase in the overall welfare of the population. 

According to the survey, about half (48%) of respondents noted a trend toward rising personal wealth, with 62% of them 

demonstrating willingness to spend part of their income on domestic travel. These findings correspond with data from 

the National Statistical Committee of the Kyrgyz Republic (2024), which show that the country’s GDP per capita has 

demonstrated a stable upward trend – from 99,200 soms in 2019 to 187,900 soms in 2023. The report clearly indicates a 

significant increase in GDP – approximately 89 percent over five years.  
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This trend demonstrates growing economic activity and strengthening of the national economy, with noticeable 

improvements across various sectors that contribute to income growth per capita and opportunities for investment in 

segments such as rural tourism and sustainable development. The study of survey and interview results, along with 

subsequent comparative analysis of official statistical data, led to the conclusion that developing rural tourism is a viable 

strategy to ensure the sustainable development of certain regions in Kyrgyzstan. Based on this analysis, a conceptual 

model for the development of rural tourism was also developed, which is presented in Figure 1. 
 

 
Figure 1. Conceptual model of rural tourism development in the Kyrgyz Republic (Source: compiled by the authors) 

 

Based on the above figure, the development of rural tourism in the Kyrgyz Republic is influenced by a set of factors: 

political, economic, environmental, socio-cultural and others. The diversity of factors emphasises the need for 

interdisciplinary interaction in the development of rural tourism in the Kyrgyz Republic. Understanding of the factors of 

interdisciplinary interaction formed the basis of recommendations for the development of rural tourism in the country. The 

key recommendations are presented in Table 2. Based on Table 2, it was concluded that the development of rural tourism in 

Kyrgyzstan requires a comprehensive approach that takes many factors into account. These factors were considered when 

preparing recommendations for the development of rural tourism in specific regions of Kyrgyzstan. 
 

Table 2. Recommendations for the development of rural tourism in the Kyrgyz Republic (Source: compiled by the authors) 
 

Recommendation Description 

Infrastructure 

development 

1. Repair and construction of roads, including gravel roads in mountainous areas. 

2. Support program for the construction and improvement of guesthouses (preferential loans, training in standards). 

3. Installation of mobile towers and development of alternative energy sources (e.g., solar panels). 

Sustainable use of 

natural and cultural 

resources 

1. Development of eco-friendly tourist routes with minimal environmental impact. 

2. Promotion of traditional crafts and local cuisine as part of the cultural tourism product. 

3. Organization of guided tours led by individuals trained in ecology and nature ethics. 

Support for local 

communities 

1. Conducting training in hospitality, marketing, cooking, and foreign languages. 

2. Establishment of women's cooperatives, sewing workshops, and souvenir production. 

3. Implementation of fair income distribution systems from tourism activities. 

Marketing and 

promotion 

1. Creation of a national online catalogue of rural routes and guesthouses. 

2. Promotion of regions via YouTube blogs, Instagram, TikTok. 

3. Engagement of local and international NGOs; organization of photo contests and success story campaigns. 

Environmental 

sustainability 

1. Installation of bio-toilets and waste containers. 

2. Introduction of solar panels, composting systems, and training in green practices. 

3. Launch of environmental awareness campaigns targeting children and youth. 

Government 

support and public-

private partnerships 

1. Provision of grants and tax benefits for rural tourism enterprises. 

2. Development of partnerships between government, NGOs, and businesses. 

3. Introduction of a tourism tax, part of which is allocated to local infrastructure improvement. 

Measures to 

improve social 

welfare 

1. Allocation of tourism revenues for renovation of schools, medical posts, and roads. 

2. Involvement of tourists in volunteer and exchange programs (e.g., Teach & Travel). 

3. Creation of multifunctional village centers (information, culture, healthcare). 

 

The country’s natural beauty, rich cultural heritage, and traditional way of life can create attractive routes for tourists 

(Li et al., 2025). Nevertheless, for this sector to thrive, improvements in infrastructure, support for local communities, 

and the implementation of environmentally sustainable practices are necessary. Furthermore, it is important to consider 

tourism seasonality, proper zoning of territories, and the creation of comfortable conditions for tourists without harming 

the environment. The creation of a competitive and sustainable rural tourism sector in Kyrgyzstan d epends on effective 

cooperation between the government, businesses, and local residents. Human capital development is a key aspect, with 

education and training of local residents playing a decisive role (Ihnatenko et al., 2020). It is necessary to teach not only 

basic service skills but also specialized knowledge in tourism and ecology. Courses, training sessions, and seminars aimed 

Tourism 
development 

Infrastructure 

development 

Sustainable use of 
natural and cultural 

resources 

Community support 

Marketing and 
promotion 

Environmental 
sustainability 

State support and co-
operation with the 

private sector 

Measures to 
improve social 

security 
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at improving service quality, ecotourism, and hospitality will help locals become more professional and improve conditions 

for tourists. The implementation of knowledge at all levels – from youth to older generations – is crucial, especially in rural 

areas where qualified personnel are often lacking. The integration of innovative technologies and digital solutions is also 

essential. Modern tourism relies on mobile applications and internet platforms that allow visitors to plan trips, book 

accommodation, and find local attractions (Ivashko et al., 2020). The tourist experience can be significantly enhanced 

through interactive maps and virtual tours, making travel more convenient and informative. To attract tourists, such 

technologies must be accessible not only in major tourist centres but also in small villages and settlements.  

Environmental standards are critical for the sustainable development of rural tourism (Zhansagimova et al., 2022; Dyomin 

et al., 2021). Kyrgyzstan should maximize its natural potential. Preserving unique natural landscapes and increasing the 

country’s appeal to tourists who prefer environmentally friendly destinations will be possible through the development and 

implementation of “green” tourism standards, such as waste minimization, the use of eco-friendly materials, protection of local 

flora and fauna, and adherence to sustainable use of natural resources. The integration of rural tourism into the country’s 

economy fosters partnerships between various economic sectors. Rural tourism should not develop separately from other 

sectors. Tourism opportunities, such as gastronomic tours, participation in agricultural work, and the purchase of local 

products and souvenirs, expand thanks to connections with agriculture, handicrafts, food industry, and transport infrastructure.  

To create long-term and profitable projects, cooperation with private and public organizations is vital. Sustainable growth 

of rural tourism depends on the creation and maintenance of an open system for monitoring and evaluation. Methods for 

assessing the impact of tourism on the culture, economy, and environment of the region must be introduced.  

Regular surveys and studies involving local residents, entrepreneurs, and tourists help identify problems and find 

effective solutions. This will allow timely adjustments to growth plans and ensure the sector remains sustainable in the long 

term. Labelling and branding play an important role in attracting visitors. As of 2025, Kyrgyzstan has only one type of 

tourist object labelling – Community Based Tourism (CBT) labelling, indicating that a certain tourist object operates 

according to the “Community Based Tourism” philosophy (Sustainable Tourism Development…, 2024). The CBT logo, 

depicting blue mountains against a yurt background, has become well recognized among tourists not only from Kyrgyzstan 

but also from other countries. CBT signs are usually duplicated in English and include QR codes or links to the tourist site. 

These signs are placed on guesthouses, along tourist routes, or in national crafts centres. Translation into English helps 

promote the idea of rural tourism by attracting guests from other countries. Examples of CBT labelling in marketing include 

guesthouses in the villages of Arslanbob or Tamga. Upon seeing such a label, visitors understand that the tourist object meets 

basic quality standards and that its owners adhere to ecological responsibility norms and local community involvement. 

In the future, it is proposed to expand the number of labelling types by introducing a unified national brand, the 

“green village.” This label is recommended for entities practicing environmentally sustainab le rural tourism. Use of the 

“green village” logo means that the tourist object operates in accordance with international eco-standards. 

Understanding that different rural tourism entities are at various stages of integration with international sustainable  

development standards, it is proposed to assign them categories – bronze, silver, or gold. For tourists, the assignment of 

a category to a tourist object will signal the quality of services provided. Information about tourist objects, their 

category, and ranking can be placed in a specially created national register of rural tourism entities.  

In light of growing competition in the global tourism market, it is extremely important to properly position Kyrgyzstan 

as an attractive destination. The creation of a national brand associated with environmental friendliness, cultural heritage, 

and unique natural landscapes will attract tourists from all over the world. Participation in international tourism exhibitions 

and forums, creation of appealing promotional materials, and the development of marketing campaigns – all contribute to 

promoting Kyrgyzstan internationally. Rural tourism advantages are also crucial. Rural tourism can help build strong and 

sustainable communities if local residents actively participate in the development and implementation of tourism projects 

(Burlakovs et al., 2020). This includes involvement in the development and management of tourism products. It is 

important that tourism income is evenly distributed among local populations to encourage further participation. As a result, 

this not only contributes to economic growth but also strengthens social solidarity and respect. One of the most important 

aspects of rural tourism development is ecosystem sustainability support. Unlike mass tourism, rural tourism can be more 

environmentally sustainable if a strategy is developed to minimize negative environmental impact by using methods such 

as creating eco-friendly tourist routes, improving infrastructure for wildlife observation, and engaging local residents. 

Sustainable rural tourism is based on balancing economic development with nature conservation (Giyasova et al., 

2025). This can be achieved by creating environmentally safe routes for tourists, using local renewable resources, and 

regulating the number of visitors in certain natural areas. To avoid harm to ecosystems during peak seasons, it is 

important to consider tourism seasonality. Sustainable rural tourism development depends on the implementation of 

ecosystem conservation strategies (Zhao et al., 2025). For example, the creation of eco-friendly routes allows tourists to 

enjoy nature without damaging it, thereby reducing anthropogenic pressure. Developing infrastructure for wildlife 

observation is also important so that tourists can appreciate the beauty of nature without disrupting natural processes. 

Local residents also play an important role in rural tourism development and environmental protection.  

Tourists and rural populations can become more responsible towards nature through educational programs and 

ecological events. Locals can offer guests eco-friendly products such as kurt, suzmo, chuchuk, tandoor bread, and others, 

demonstrate traditional farming methods, and organize excursions to show visitors the importance of nature conservation.  

Moreover, the negative environmental impact can be significantly reduced using eco-friendly technologies in rural 

tourism, such as solar panels, rainwater harvesting systems, and waste recycling. Agri -ecotourism is a direction in which 

tourists can participate in agricultural activities without harming ecosystems (Ostapenko & Bryantsev, 2023).  
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Tourists are often poorly informed about the importance of ecological sustainability. They will be more considerate 

of the environment if information campaigns are conducted, signs with nature rules are placed, and “leave no trace” 

principles are applied. The likelihood of tourists adhering to ecological norms depends on how well they understand the 

importance of nature preservation. Thus, a comprehensive approach to rural tourism development, which includes 

ecosystem protection, responsible resource consumption, and local community involvement, helps preserve natural 

wealth and enhances its value for future generations. Environmentally sustainable rural tourism can foster harmonious 

interaction between humans and nature, promoting rural economic development and conservation of unique natural sites. 

Finally, rural tourism should become an important component of regional development strategic planning. Including this 

sector into long-term programs aimed at improving infrastructure, education, healthcare, and other social areas will create a 

balanced development model for the region. Rural tourism should be seen as part of a sustainable long-term development 

strategy rather than just a temporary trend. This will make rural areas more attractive for living and working. 

 

DISCUSSION 

The key idea of the presented work is that the development of rural tourism serves as a prerequisite for the 

sustainable development of certain regions in Kyrgyzstan. This idea is supported by previous studies, including those by 

Akylbekova et al. (2024), who argue that the growth of rural tourism enables communities to diversify their incomes, 

thereby reducing their dependence on traditional agriculture, which is increasingly vulnerable to the impacts of climate 

change. The cases presented in the study highlight Kyrgyzstan's rich tourism potential, the development of which will 

positively influence other economic sectors. This hypothesis aligns with the conclusions of Agarwal et al. (2024), who 

suggest that rural tourism development will help create “green” jobs that not only generate income but also reduce 

poverty levels. Due to Kyrgyzstan's abundant natural resources, tourism enterprises can be established with relatively 

low financial investments. To support this idea, the study examined examples of masterclasses on national crafts, 

cultivation of traditional crops, and biodiversity conservation. Nevertheless, challenges such as overcrowding in public 

places and potential increases in the cost of living must be addressed to enhance tourist inflow and improve service quality. 

Based on the results of the PESTEL analysis, it was concluded that the development of rural tourism in Kyrgyzstan 

depends on the support of both the government and private investors. The importance of such support was also emphasized 

in other studies, particularly by Sabyrbekov (2019), who stressed that agritourism can stimulate investments in both public 

and private sectors, thereby accelerating development and improving living standards. According to the conducted 

research, state and private investment is primarily necessary for infrastructure modernization and improving accessibility to 

specific locations. Similar recommendations were found in the work of Saputro et al. (2023), who believe that stakeholders 

must collaborate to set priorities and achieve improvements. Furthermore, the analysis highlighted the government's 

responsibility to develop regulations and standards governing rural tourism operators. 

The work also proposed that infrastructure development and increased tourist flows in certain regions could be part 

of broader efforts aimed at preserving biodiversity. This proposition is based on the idea that rural tourism is a means to 

increase community involvement in addressing environmental issues in the region. Thus, rural green traffic helps 

achieve broader goals such as environmental conservation, poverty reduction, and sustainable economic growth. This 

thesis is supported by earlier studies, including Nuraeni & Handayani (2024), who analysed the impact of green tourism 

on the economic development of various countries, including Costa Rica. According to these experts, despite challenges 

posed by the COVID-19 pandemic and other external factors, the gross added value of tourism reached 43,645.1 million 

soms in 2023, significantly exceeding the 29,084.0 million soms planned in 2019.  

Therefore, it can be argued that the tourism sector has considerable resilience and demonstrates potential for 

sustainable development despite external shocks. As an essential component of the green economy, rural tourism plays a 

crucial role in the country’s sustainable economic development. Being closely connected to their land and environment, 

local communities prioritize nature conservation, seeking to preserve natural resources in their pristine s tate. This deeply 

rooted environmental concern harmonizes with state conservation programs, creating synergy that benefits both the land 

and its people. Conservation of natural resources ensures not only their current state but also their preservation for future 

generations. Additionally, fostering patriotism and environmental care among the local population strengthens ties to 

their native regions. Consequently, the younger generation is more likely to remain in rural areas, leading to changes in 

migration patterns and employment opportunities. 

In the recommendations section, the study proposed that the prosperity of rural entrepreneurship and tourism 

depends on the availability of skilled labour within communities. A detailed analysis of this suggestion wa s found in the 

earlier research of Demidchik et al. (2021), who assert that studying successful global examples can help the Kyrgyz 

Republic develop a thriving and sustainable rural tourism sector that benefits its people and natural heritage. To enhance 

the attractiveness of rural tourism for target audiences, joint efforts by multiple stakeholders are necessary.  

The idea of interdisciplinary collaboration discussed in this work aligns with the recommendations of Chen et al. 

(2023), who argue that creating a favourable environment for tourism development requires cooperation between 

entrepreneurs, government bodies, and local communities. Attracting investors to finance service and infrastructure 

improvements is also critical to transforming destinations into competitive and appealing places. This multifaceted 

strategy enhances service quality and ensures the long-term growth and sustainability of the sector. Providing high-

quality tourist services requires attention to the unique preferences and expectations of each guest. This demands staff to 

demonstrate attentiveness, empathy, and the ability to create a safe and comfortable environment. According to the 

research, client-oriented rural tourism encompasses a wide range of services, from delicious meals made with locally 
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sourced organic products to entertaining activities highlighting the region’s natural and cultural heritage. Similar 

strategies were found in the work of An & Alarcon (2021), who also emphasized that national policy should pay special 

attention to tourist safety, including comprehensive measures for visitor protection and increasing their trust.  

The recommendations also included the idea of international cooperation aimed at creating easily recognizable labels 

and brands for rural tourism. The importance of such cooperation is supported by previous studies, whose authors 

emphasized the need to consider the entrepreneurial practices of rural residents and national development strategies 

(Deirmentzoglou et al., 2025; Pesic et al., 2025). Rural communities can become attractive tourist destinations by 

adapting international principles to local conditions. A key component of this process is the active involvement of the 

government and private sector, as well as deriving benefits from this cooperat ion. The unification of efforts among 

government bodies, local communities, and entrepreneurs is necessary to strengthen the country’s image as an appealing 

tourist destination. To support rural tourism and promote sustainable economic growth in these regions, the state should 

provide a wide range of assistance, including financial incentives, promotional initiatives, and infrastructure 

development (López-Sanz et al., 2021; Yang et al., 2021). The rapid development of digital technologies has made their 

integration into tourism services an important part of maintaining competitiveness in the modern market, offering 

reliable internet access at tourist sites and seamless payment systems for financial transactions.  

These components make destinations more attractive and accessible to a broad and diverse audience, meeting the 

needs of tech-savvy travellers (Kintonova et al., 2022; Zeqiri et al., 2025).  Thus, digital tools not only improve the 

conditions of tourists’ stays but also significantly increase the productivity of hospitality businesses. Technologies such 

as automated image recognition, face mask verification systems, and real-time monitoring technologies not only comply 

with safety and occupational health standards but also enhance customer service. These advances provide two benefits: 

they give visitors a sense of security and confidence, and they meet regulatory requirements.  

 

CONCLUSIONS 

The prospects for the development of rural tourism as a tool for sustainable development in specific regions of the 

Kyrgyz Republic were examined. Based on the results of the PESTEL analysis, it was concluded that the country is 

developing under conditions of political and economic instability, a partial overcoming of which is possible through the 

development of new types of tourism, including rural tourism. More than half (56%) of respondents agreed with the 

statement that rural tourism could become a driving force for the country’s economic development by creating new jobs, 

reducing population outflow from certain regions, and attracting foreign investment. However, the analysis of both 

quantitative and qualitative data indicated that despite favourable geographical location and natural diversity, the 

Kyrgyz Republic has not fully realized its tourism potential. The vast majority (79%) of respondents stated that the 

national tourism sector requires significant improvements in terms of accessibility, infrastructure, and quality of services. 

At the same time, about half (48%) of respondents noted an improvement in their own well-being over recent years and 

expressed willingness to spend part of their income on domestic travel. Thus, there is a demand for rural tourism in the 

Kyrgyz Republic, the functioning of which depends on the effectiveness of the chosen development strategies. 

Relying on contextual analysis, quantitative survey data, and qualitative interview data, a conceptual model for the 

development of rural tourism in the Kyrgyz Republic was developed. This model implies interdisciplinary cooperation 

to achieve the following goals: development of infrastructure, rational use of natural and cultural resources, support for 

local communities, marketing and promotion, environmental sustainability, government support and cooperation with 

the private sector, and measures to improve social welfare in rural communities. Based on this model, groups of 

strategies for the development of rural tourism in specific regions of the Kyrgyz Republic were proposed. These strategy 

groups include: infrastructure initiatives aimed at improving accessibility of tourist sites; creation and operation of 

tourist locations and routes in compliance with national standards and international sustainable development 

recommendations; professional training and retraining of tourism sector personnel; enhanced presence of rural tourism 

facilities in national and international information spaces through online marketing; investment support for rural tourism 

entities; and international and interdisciplinary cooperation in the field of rural tourism.  

The present study has certain limitations, including the relatively small sample size and the limited number of tourist 

locations analysed, which may affect the generalisability of the findings. Future research should expand the scope of 

surveyed locations and consider comparative analyses of rural tourism development strategies alongside other types of 

tourism to identify effective management solutions for enhancing economic growth in the Kyrgyz Republic. 

 

Author Contributions: Conceptualization, Ch.A. and F.N.; methodology, N.A. and F.N.; software, V.K. and D.K.; 

validation, Ch.A. and N.A. and V.K.; formal analysis, N.A. and V.K.; investigation, Ch.A. and D.K.; data curation, Ch.A. 

and F.N.; writing - original draft preparation, Ch.A. and N.A.; writing - review and editing, F.N. and N.A. and D.K.; 

visualization, F.N. and V.K. and D.K.; supervision, N.A. and D.K.; project administration, Ch.A. All authors have read and 

agreed to the published version of the manuscript. 
 

Funding: Not applicable.  
 

Institutional Review Board Statement: Not applicable. 
 

Informed Consent Statement: Not applicable. 
 

Data Availability Statement: The data presented in this study may be obtained on request from the corresponding author. 



Prospects for the Development of Rural Tourism as a Tool for Sustainable Development of Rural Regions 

 

 571 

Acknowledgements: The research undertaken was made possible by the equal scientific involvement of all the authors 

concerned. 
 

Conflicts of Interest: The authors declare no conflict of interest. 

 

REFERENCES  
Abdelrehim, A., & Bshair, A. (2025). The role of digital tools in promoting tourism: An applied study on online marketing strategies. 

Innovative Marketing, 21(2), 14-26. http://dx.doi.org/10.21511/im.21(2).2025.02 

Agarwal, R., Mehrotra, A., Mishra, A., Rana, N. P., Nunkoo, R., & Cho, M. (2024). Four decades of sustainable tourism research. Trends 

and future research directions. International Journal of Tourism Research, 26(2), e2643. https://doi.org/10.1002/jtr.2643 

Akylbekova, N., Sabyrova, A., Dzhumabaeva, M., & Yang, Q. (2024). Rural tourism as a factor in overcoming poverty in the Kyrgyz Republic. 

In E. G. Popkova, A. V. Bogoviz, B. S. Sergi, O. V. Kaurova, & A. N. Maloletko (Eds.), Sustainable Development of the Agrarian Economy 

Based on Digital Technologies and Smart Innovations, 13-18, Springer, Cham. http://dx.doi.org/10.1007/978-3-031-51272-8_3 

Almeida, A., & Machado, L. P. (2020). Rural development and rural tourism: The impact of infrastructure investments. In R. A. Castanho, G. Couto, 

& R. Santos (Eds.), Peripheral Territories, Tourism, and Regional Development, IntechOpen, London. https://doi.org/10.5772/intechopen.95610 

American Sociological Association. (1997). Code of ethics. https://www.asanet.org/wp-content/uploads/savvy/images/asa/docs/pdf/CodeofEthics.pdf 

An, W., & Alarcon, S. (2021). Rural tourism preferences in Spain: Best-worst choices. Annals of Tourism Research, 89, 103210. 

https://doi.org/10. 1016/j.annals.2021.103210 

Bachtiar, Y., & Bernanthos, B. (2024). The role of social media in promoting tourism villages: A case study in Semarang Regency. 

Journal of Social Research, 4(1). https://doi.org/10.55324/josr.v4i1.2330 

Burlakovs, J., Jani, Y., Kriipsalu, M., Grinfelde I., Pilecka, J., & Hogland, W. (2020). Implementation of new concepts in waste 

management in tourist metropolitan areas. IOP Conference Series: Earth and Environmental Science, 471(1), 012017. https://doi.org/ 

10.1088/1755-1315/471/1/012017  

Chen, S., Sotiriadis, M., & Shen, S. (2023). The influencing factors on service experiences in rural tourism: An integrated approach. 

Tourism Management Perspectives, 47, 101122. https://doi.org/10.1016/j.tmp.2023.101122 

Chin, C. H., Chan, W. C., Ming, L., & Chin, C. L. (2025). Revealing the Competitiveness of Rural Tourism: Exploring Tangible and 

Intangible Resources in Sarawak (Malaysia) and Henan Province (China). Geojournal of Tourism and Geosites, 58(1), 18-31. 

https://doi.org/10.30892/gtg.58102-1387 

Deirmentzoglou, G. A., Anastasopoulou, E. E., & Vlassi, E. (2025). International economic relations and sustainable tourism: The case 

of Greece. International Conference on Tourism Research, 8(1), 73-80. http://dx.doi.org/10.34190/ictr.8.1.3472 

Demidchik, N. N., Kudaibergenova M. D., & Kintonova, A. (2021). Using the Internet of Things (IoT) for natural resources monitoring 

system. In: Proceedings of the TEEE International Conference on Smart Information Systems and Technologies, 1-5, IEEE, Nur-

Sultan. https://doi.org/10. 1109/SIST50301.2021.9465979 

Dooranov, A., Jumabekova, N., Sarygulova, R., Bavlankulova, D., & Dzhylkychieva, Zh. (2024). Economic assessment of the export 

potential of the Kyrgyz regions: Methodology for calculating and analysing the rating. Scientific Bulletin of Mukachevo State 

University. Series “Economics”, 11(3), 59-72. https://doi.org/10.52566/msu-econ3.2024.59 

Dou, Y., Dzhylkychieva, Z., Liang, Z., & Zhang, S. (2024). Research on optimization of rural tourism development path in Henan 

province. Glasnik Srpskog Geografskog Drustva, 104(2), 375-390. http://dx.doi.org/10.2298/GSGD2402375D 

Dyomin, M., Ivashko, Y., Ivashko, O., Kuśnierz, K., & Kuzmenko, T. (2021). Development trends and problems of large Ukrainian 

historical cities in the twentieth and twenty-first century: Case study of urban tendencies and problems of revitalization of an 

industrial district. Wiadomosci Konserwatorskie, 2021(65), 26-36. https://doi.org/10.48234/WK65TRENDS  

Dzhailova, A. D., Sheralieva, D. A., Murzalieva, N. V., Dzhailov, D. S., & Torokulova, N. D. (2024). Integration of the agricultural sector 

and water use system of Kyrgyzstan in the context of global integration programs. BIO Web of Conferences, 107, 04007. 

https://doi.org/10.1051/bioconf/202410704007 

Giyasova, Z., Guliyeva, S., Azizova, R., Smiech, L., & Nabiyeva, I. (2025). Relationships between human development, economic growth, and 

environmental condition: The case of South Korea. Environmental Economics, 16(2), 73-83. https://doi.org/10.21511/ee.16(2).2025.06  

Habibulloev, S., Han, F., Bakhtiyorov, Z., Xuankai, M. A., & Nuhzor, O. (2024). Factors influencing sustainable development in eco-

tourism settlements: A comparative analysis. Heliyon, 10(4), e26454. https://doi.org/10.1016/j.heliyon.2024.e26454 

Hu, Y., Sun, S., Yang, Z., & Chen, Y. (2025). Role and challenges of rural tourism in promoting sustainable rural development. 

International Theory and Practice in Humanities and Social Sciences, 2(3), 16-30. http://dx.doi.org/10.70693/itphss.v2i3.145 

Ihnatenko, M., Antoshkin, V., Postol, A., Hurbyk, Y., & Runcheva, N. (2020). Features of the content and implementation of innovation 

and investment projects for the development of enterprises in the field of rural green tourism. International Journal of Management, 

11(3), 304-315. https://doi.org/10.34218/IJM.11.3.2020.033  

Ivashko, Y., Dmytrenko, A., Paprzyca, K., Krupa, M., & Kozłowski, T. (2020). Problems of historical cities heritage preservation: chernihiv art 

nouveau buildings. International Journal of Conservation Science, 11(4), 953-964. https://ijcs.ro/public/IJCS-20-70_Ivashko.pdf  

Kintonova, A., Povkhan, I., Mussaif, M., & Gabdreshov, G. (2022). Improvement of iris recognition technology for biometric identification 

of a person. Eastern-European Journal of Enterprise Technologies, 6(2), 60-69. https://doi.org/10.15587/1729-4061.2022.269948 

Kozhoshev, A. O., Kulueva, C. R., Saiakbaeva, A. A., Nuralieva, C. A., & Akylbekova, N. I. (2022). Issues of the development of digital 

entrepreneurship in the regions of Kyrgyzstan. In A. V. Bogoviz, & E. G. Popkova (Eds.), Digital Technologies and Institutions for 

Sustainable Development, 149-154, Springer, Cham. http://dx.doi.org/10.1007/978-3-031-04289-8_25 

Li, J., Cherikova, D., Kerimkulova, M., Li, H., & Zhang, W. (2024). Exploring the distribution of tourism resources in Kyrgyzstan under the 

background of the Belt and Road Initiative and SWOT analysis. Grassroots Journal of Natural Resources, 7(2), 407-436. 

https://doi.org/10.33002/nr2581.6853.070221 

Li, J., Mirzayeva, A., Pak, E., Akhundova, A., & Panjieva, N. (2025). Saving and Transforming Cultural Landscapes for Sustainable 

Tourism. Grassroots Journal of Natural Resources, 8(1), 407-430. https://doi.org/10.33002/nr2581.6853.080116  

Li, K., Zou, Y., Wang, H., & Chen, S. (2025). Exploring the relationship between the tourist behavior and the spatial characteristics for 

rural tourism. Scientific Reports, 15(1), 9229. https://doi.org/10.1038/s41598-025-93517-0  

 

http://dx.doi.org/10.21511/im.21(2).2025.02
https://doi.org/10.1002/jtr.2643
http://dx.doi.org/10.1007/978-3-031-51272-8_3
https://doi.org/10.5772/intechopen.95610
https://www.asanet.org/wp-content/uploads/savvy/images/asa/docs/pdf/CodeofEthics.pdf
https://doi.org/10.%201016/j.annals.2021.103210
https://doi.org/10.55324/josr.v4i1.2330
https://doi.org/%2010.1088/1755-1315/471/1/012017
https://doi.org/%2010.1088/1755-1315/471/1/012017
https://doi.org/10.1016/j.tmp.2023.101122
https://doi.org/10.30892/gtg.58102-1387
http://dx.doi.org/10.34190/ictr.8.1.3472
https://doi.org/10.%201109/SIST50301.2021.9465979
https://doi.org/10.52566/msu-econ3.2024.59
http://dx.doi.org/10.2298/GSGD2402375D
https://doi.org/10.48234/WK65TRENDS
https://doi.org/10.1051/bioconf/202410704007
https://doi.org/10.21511/ee.16(2).2025.06
https://doi.org/10.1016/j.heliyon.2024.e26454
http://dx.doi.org/10.70693/itphss.v2i3.145
https://doi.org/10.34218/IJM.11.3.2020.033
https://ijcs.ro/public/IJCS-20-70_Ivashko.pdf
https://doi.org/10.15587/1729-4061.2022.269948
http://dx.doi.org/10.1007/978-3-031-04289-8_25
https://doi.org/10.33002/nr2581.6853.070221
https://doi.org/10.33002/nr2581.6853.080116
https://doi.org/10.1038/s41598-025-93517-0


Chinara ADAMKULOVA, Nelli AKYLBEKOVA, Fatima NASYROVA, Venera KERIMALIEVA, Duishekan KERIMBEKOVA 

 

 572 

López-Sanz, J. M., Penelas-Leguía, A., Gutiérrez-Rodríguez, P., & Cuesta-Valiño, P. (2021). Rural tourism and the sustainable 

development goals. A study of the variables that most influence the behavior of the tourist. Frontiers in Psychology, 12, 722973. 

https://doi.org/10.3389/fpsyg.2021.722973 

Momosheva, G., Nizamiev, A., Artykbaeva, S., & Daovlatova, F. (2024). Greening development prospects of urban settlements in 

Kyrgyzstan. E3S of Web Conferences, 537, 06002. https://doi.org/10.1051/e3sconf/202453706002 

National Statistical Committee of the Kyrgyz Republic. (2024). Unemployment rate (in per cent). https://stat.gov.kg/ru/opendata/category/113/ 

Nuraeni Handayani, D. (2024). Post COVID-19 tourism based on environment conservation and community empowerment. World Journal 

of Entrepreneurship Management and Sustainable Development, 20(2), 105-122. http://dx.doi.org/10.47556/J.WJEMSD.20.2.2024.2 

Nuraliev, N. A., Myrzabayeva, N. M., & Zhoomartova, Z. (2024). The relationship between environmental factors and migration 

processes in Kyrgyzstan. E3S Web of Conferences, 533, 04004. https://doi.org/10.1051/e3sconf/202453304004 

Omirzakova, M., & Wendt, J. A. (2025). Transport as a factor in the development of rural tourism in Aktobe region, Republic of 

Kazakhstan. Geojournal of Tourism and Geosites, 59(2), 952-964. https://doi.org/10.30892/gtg.59239-1471 

Ostapenko, I., & Bryantsev, A. (2023). Theoretical aspects of the territorial-functional organization of agro-ecotourism in Kazakhstan. 

International Journal of Geomate, 25(109), 109-116. https://doi.org/10.21660/2023.109.m2310  

Ostapenko, I., Kozbagarova, N., & Bryantsev, A. (2023). Potentials of Using Container Buildings for Producing Facilities for the Agro-Ecological 

Tourism Complexes in Kazakhstan. ISVS E-Journal, 10(6), 351-364. https://www.researchgate.net/publication/388688589_Potentials_ 

of_Using_Container_Buildings_for_Producing_Facilities_for_the_Agro-Ecological_Tourism_Complexes_in_Kazakhstan  

Pesic, A. M., Brankov, J., & Moreira, C. O. (2025). Sustainable tourism and use of natural resources – contemporary practices and 

management challenges. Sustainability, 17(6), 2383. https://doi.org/10.3390/su17062383 

Sabyrbekov, R. (2019). Tourism benefits perception in rural Kyrgyzstan: A case study of tourism in the Arashan Kashka Suu and 

Chunkurchak areas. https://www.researchgate.net/publication/335489624_Tourism_benefits_perception_in_rural_Kyrgyzstan_A_ca

se_study_of_tourism_in_the_Arashan_Kashka_Suu_and_Chunkurchak_areas 

Saputro, K. A., Hasim, K. L., & Beik, I. S. (2023). Evaluation of sustainable rural tourism development with an integrated approach using 

MDs and ANP Methods: Case study in Ciamis, West Java, Indonesia. Sustainability, 15(3), 1835. https://doi.org/10.3390/su15031835 

Soulard, J., Park, J., & Zou, S. (2024). Pride in transformation: a rural tourism stakeholder view. Journal of Travel Research, 63(1), 80-

99. https://doi.org/10.1177/00472875221143487 

Sustainable Tourism Development Programme for 2025-2030. (2024). https://cbd.minjust.gov.kg/53-370/edition/23959/ru 

Taranov, I., & Kawabata, Y. (2024). Organic agriculture in Kyrgyzstan: Experiences with implementing participatory guarantee systems. 

Frontiers in Sustainable Food Systems, 8, 1453850. https://doi.org/10.3389/fsufs.2024.1453850 

Toktoraliev, E. T., Abylmeyizova, B. U., Toktokozhoeva, T. K., & Beyshenkulova, D. A. (2025). Trends in the tourism sector of Kyrgyzstan 

and problems of nature conservation in its mid-mountain zone. Annals of Environmental Science and Toxicology, 9(1). 

http://dx.doi.org/10.17352/aest.000083 

Trisia, M. A., Prats, L., & Guia, J. (2024). Rethinking rurality in rural tourism: a new materialist approach. Tourism Geographies, 26(7), 

1223. https://doi.org/10.1080/14616688.2024.2360632  

Vujko, A., Karabasevic, D., Cvijanovic, D., Vukotic, S., Mircetic, V., & Brzakovic, P. (2024). Women’s empowerment in rural tourism 

as key to sustainable communities’ transformation. Sustainability, 16(23), 10412. https://doi.org/10.3390/su162310412 

Yang, J., Chen, M. H., Yang, R., & Su, J. (2021). Effects of rural revitalization on rural tourism. Journal of Hospitality and Tourism 

Management, 47, 35-45. http://dx.doi.org/10.1016/j.jhtm.2021.02.008 

Zeqiri, A., Youssef, A. B., & Zahar, T. M. (2025). The role of digital tourism platforms in advancing sustainable development goals in 

the Industry 4.0 era. Sustainability, 17(8), 3482. http://dx.doi.org/10.3390/su17083482 

Zhansagimova, A. E., Nurekenova, E. S., Bulakbay, Z. M., Kerimkhulle, S. Y., & Beloussova, E. V. (2022). Development of Rural 

Tourism Based on Green Technologies in Kazakhstan. In E. G. Popkova & B. S. Sergi (Eds.), Environmental Footprints and Eco 

Design of Products and Processes, 17-26, Springer, Cham. https://doi.org/10.1007/978-981-19-1125-5_3  

Zhao, Y., Umair, M., Gulzar, F., Guliyeva, S., & Xabibullayev, D. (2025). The role of private natural heritage conservation areas in 

promoting sustainable development Goals Insight. Ecological Indicators, 176, 113658. https://doi.org/10.1016/j.ecolind.2025.113658  
 

 
Article history: Received: 18.07.2025 Revised: 31.01.2026 Accepted: 24.02.2026 Available online: 19.03.2026 

 

https://doi.org/10.3389/fpsyg.2021.722973
https://doi.org/10.1051/e3sconf/202453706002
https://stat.gov.kg/ru/opendata/category/113/
http://dx.doi.org/10.47556/J.WJEMSD.20.2.2024.2
https://doi.org/10.1051/e3sconf/202453304004
https://doi.org/10.30892/gtg.59239-1471
https://doi.org/10.21660/2023.109.m2310
https://www.researchgate.net/publication/388688589_Potentials_%20of_Using_Container_Buildings_for_Producing_Facilities_for_the_Agro-Ecological_Tourism_Complexes_in_Kazakhstan
https://www.researchgate.net/publication/388688589_Potentials_%20of_Using_Container_Buildings_for_Producing_Facilities_for_the_Agro-Ecological_Tourism_Complexes_in_Kazakhstan
https://doi.org/10.3390/su17062383
https://www.researchgate.net/publication/335489624_Tourism_benefits_perception_in_rural_Kyrgyzstan_A_case_study_of_tourism_in_the_Arashan_Kashka_Suu_and_Chunkurchak_areas
https://www.researchgate.net/publication/335489624_Tourism_benefits_perception_in_rural_Kyrgyzstan_A_case_study_of_tourism_in_the_Arashan_Kashka_Suu_and_Chunkurchak_areas
https://doi.org/10.3390/su15031835
https://cbd.minjust.gov.kg/53-370/edition/23959/ru
https://doi.org/10.3389/fsufs.2024.1453850
http://dx.doi.org/10.17352/aest.000083
https://doi.org/10.1080/14616688.2024.2360632
https://doi.org/10.3390/su162310412
http://dx.doi.org/10.1016/j.jhtm.2021.02.008
http://dx.doi.org/10.3390/su17083482
https://doi.org/10.1007/978-981-19-1125-5_3
https://doi.org/10.1016/j.ecolind.2025.113658

