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Abstract: Local wisdom-based tourism is increasingly seen as a strategic approach to achieving sustainable, inclusive, and 

competitive destination development, particularly in areas with rich cultural heritage and vibrant traditional social systems. 

Bireuen Regency, Aceh, boasts tourism potential stemming from relatively well-preserved natural resources and deeply 

embedded sociocultural values within its communities. This study explores the development of local wisdom based tourism 

products in Bireuen Regency, using the something to see, something to do, and something to buy framework integrated with 

sustainable tourism strategies. This research method uses an exploratory qualitative approach. Data were collected through in-

depth interviews with key informants, including tourism site managers and members of indigenous communities, selected using 

snowball sampling. Additional data were obtained through observation and documentation. Data analysis involved systematic 

stages of data reduction, data display, interpretation, and conclusion drawing. Results of the reseach reveal that Bireuen Regency 

possesses diverse local wisdom-based tourism potentials encompassing natural landscapes, tangible and intangible cultural 

heritage, and traditional social systems. Cultural traditions such as Meugang, Khanduri Laôt, and Khanduri Blang emerge as 

authentic cultural tourism attractions. Local knowledge and community social practices support the development of experiential 

and educational tourism. Furthermore, local crafts and culinary products including plik u, purun weaving, crafts from coconut 

powder, sate matang, kuah beulangong, and Acehnese noodles contribute significantly to community-based economic 

empowerment. A SWOT analysis positions tourism development in Quadrant I, indicating strong internal strengths and external 

opportunities, thereby supporting an aggressive development strategy centered on cultural preservation and digital promotion. 
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*  *  *  *  *  *  
 

INTRODUCTION              

Tourism is a service-based sector characterized by extensive horizontal and vertical linkages across multiple 

economic and social domains. Owing to these interconnections, tourism plays a strategic role in development agendas, 

as it is expected to generate significant contributions to economic growth at both national and regional levels while 

simultaneously enhancing community well-being (Cong et al., 2021). Beyond its economic significance, tourism also 

contributes to cultural preservation and the reinforcement of local identity, positioning it as a multidimensional 

development instrument. In the Indonesian context, the discourse on local wisdom–based tourism development has 

gained increasing prominence alongside growing awareness of the importance of cultural values in strengthening 

destination competitiveness. Local wisdom is no longer understood merely as inherited traditions; rather, it encompasses 

a broader system of values, knowledge, and social practices that underpin community life and guide collective behavior.  

This perspective aligns with contemporary approaches to sustainable and community-based tourism, which 

emphasize cultural integrity, social inclusivity, and local participation. In Aceh Province, local wisdom constitutes a 

central element shaping the cultural character of society, as reflected in diverse traditions, customary practices, and 

religious expressions that are deeply embedded in everyday life. These socio-cultural foundations offer a distinctive 

context for tourism development that is both culturally grounded and socially meaningful.  

Within this regional setting, Bireuen Regency demonstrates considerable potential for the development of tourism 

rooted in local cultural resources. The presence of tangible and intangible cultural heritage that has been identified as a 

potential cultural tourism asset indicates that Bireuen possesses valuable cultural capital that can be strategically 
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developed as an authentic tourism attraction (Novalita et al., 2023). Beyond its cultural potential, Bireuen Regency also 

possesses natural tourism resources that serve as prominent destinations for local communities. On the other hand, Aceh 

is widely recognized as a region that applies the concept of halal tourism by integrating customary and religious values 

into tourism practices. This approach not only strengthens cultural identity but also enhances destination 

competitiveness in a global tourism market that increasingly demands unique, authentic, and sustainable experiences.  

Accordingly, the development of local wisdom–based tourism products in Bireuen is strategically important, as it 

integrates cultural values, natural potential, and the principles of halal tourism that have become a defining characteristic  

of Aceh. Despite its considerable potential, tourism development in Bireuen Regency faces several challenges. 

Strategies for tourism product development that utilize local culture have not yet been optimally integrated.  

Community participation in tourism management and promotion remains limited, while innovation in branding and 

marketing of local tourism products has not been maximized. In addition, cultural and environmental preservation has 

not been fully addressed, creating risks of cultural commodification. Furthermore, policies and regulatory frameworks 

that support the development of local wisdom–based tourism remain limited. 

The development of local wisdom–based tourism has become a central focus in sustainable destination development, 

as it integrates cultural preservation, community empowerment, and enhanced destination competitiveness. Scholarly 

attention to the role of local wisdom in tourism management has continued to grow, with emerging trends emphasizing 

ecotourism, community-based tourism, and cultural heritage conservation as key thematic areas (Judijanto, 2025).  

Local wisdom–based tourism development strategies further highlight the importance of integrating cultural values 

into tourism product design, whereby cultural and natural assets function as primary attractions while simultaneously 

contributing to local community welfare (Oematan et al., 2022). Destination differentiation strategies that foreground 

local values have been shown to enhance tourist experiences and strengthen destination appeal (Gai et al., 2024).  

 In this regard, local wisdom serves as an essential medium for cultural preservation and the empowerment of 

community-based cultural values. Consequently, tourism development should be grounded in region-specific potential, 

the authenticity of village-based products, the reinforcement of local culture, and efforts to maintain environmental 

sustainability (Yusri & Hajar, 2025).  

Effective tourism development should be grounded in regional potential, the authenticity of village-based products, 

the strengthening of local culture, and the protection of environmental sustainability. In line with this perspective, 

sustainable tourism or ecotourism emphasizes the responsible use of resources, respect for local traditions, and the 

implementation of sustainable practices across all tourism sectors. Sustainable tourism prioritizes social equity, 

economic viability, and environmental responsibility, while actively involving local communities to generate economic 

opportunities and support cultural preservation (Litheko, 2022). A holistic approach to destination management is also 

essential. This approach underscores the need for comprehensive destination planning, sustainable development, and 

effective governance to ensure that the benefits of tourism can be sustained over the long term (Kalaitan et al., 2021).  

In the tourism industry, a product is understood as a set of interrelated elements whose utilization occurs 

simultaneously. More broadly, tourism products encompass a combination of tangible goods and intangible services or 

facilities that can be accessed, experienced, and enjoyed by tourists throughout their journeys. The tourist travel process 

is designed to create meaningful experiences, beginning with departure from the place of origin, engagement at the 

destination, and concluding with the return journey. Tourism products are commonly classified into primary and 

secondary products. Primary products constitute the main attractions that motivate tourists to visit a destination, whereas 

secondary products support the travel experience but do not serve as the primary reason for visitation, such as 

accommodation and catering services. These secondary products exhibit a complex character, as they involve 

interactions between tangible and intangible elements and encompass broader geographical and thematic scopes ( Benur 

& Bramwell, 2015). The development of sustainable tourism products emphasizes the responsible use of resources, respect 

for local traditions and culture, and the implementation of sustainable practices to ensure benefits for communities without 

generating negative impacts (World Tourism Organization, 2016; Mishra, 2025). One of the key strategies in this approach 

is the utilization of local wisdom, which encompasses unique values embedded in community life and shapes patterns of 

thinking, attitudes, and behaviors that are harmonious with the environment (Magdalena et al., 2021).  

These cultural values influence how community express emotions and interact with their surroundings, serving as 

life guidelines that encompass both material and immaterial dimensions (Miller, 2012). The integration of local wisdom 

into sustainable tourism product development enables the creation of destinations that are authentic, attractive, and 

capable of empowering local communities. Tourism is highly dependent on the socio-cultural dimensions of society.  

Furthermore, tourism development drives changes in destination characteristics, resulting in complex socio-cultural 

implications (Artal-Tur, 2018; Mkhize & Hlengwa, 2024; Zhuang et al., 2019). Cultural heritage provides crucial 

support to various development efforts, particularly in driving social and economic growth in many rural areas (Mashele 

et al., 2025). The social and cultural impacts of tourism activities emphasize the importance of preserving local traditions 

and cultural heritage. Therefore, responsible tourism development that respects local values deserves continued support.  

This step aims to prevent overexploitation of culture and the erosion of traditional lifestyles and community wisdom 

(Ferdos et al., 2026). Therefore, community-based tourism development requires an effective strategy to ensure 

maximum benefits in sustainable development in the tourism industry (Durrah et al.,  2026). Based on this background, 

this study aims to explore the development of local wisdom–based tourism products in Bireuen Regency, Aceh, through 

the integration of cultural heritage, community empowerment, and sustainable tourism strategies.  
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MATERIALS AND METHODS 

This study employed an exploratory qualitative research method. A qualitative approach was adopted to obtain in-depth 

information through naturalistic inquiry, in which the researcher served as the primary instrument for data collection and 

analysis. In addition, the use of an exploratory approach aimed to achieve a comprehensive understanding of the 

phenomena under investigation. Figure 1 presents the overall research framework employed in this study. The research was 

conducted in four main stages: formulation of research objectives, application of research methods, data analysis, and 

formulation of research outputs. Based on Figure 1 exploratory research seeks to examine the underlying causes of a 

phenomenon rather than to describe variables, symptoms, or conditions contextually. Nevertheless, this approach facilitates 

the development of comprehensive data through observation, surveys, interviews, policy studies, and documentation. The 

analysis was conducted based on observations gathered from various activities across several tourist attractions within the 

geographical area of Bireuen Regency. Data sources consisted of primary data derived from field research and secondary 

data obtained through library research. Data collection was carried out through several stages: (a) observation, involving 

direct and spontaneous observation of tourism objects in Bireuen Regency using both on-site field notes and pre-prepared 

observation checklists; (b) interviews with key informants, namely indigenous community members and tourism site managers 

in Bireuen Regency, Aceh Province selected using a snowball sampling technique; and (c) documentation studies derived 

from field activities. Data trustworthiness was ensured through credibility, transferability, dependability, and confirmability. 

Data analysis techniques included data reduction, data display, SWOT analysis, and conclusion drawing (Kotler, 2002). 

Furthermore, the variables examined in the SWOT analysis comprised strengths, weaknesses, opportunities, and threats. 
 

 
Figure 1. Research Methodology Steps (Source; Reseachers, 2025) 

 

RESULTS  

This study was successfully conducted as planned. The following results focus on exploring the development of local 

wisdom–based tourism products in Bireuen Regency, Aceh Province, viewed through the dimensions of something to see, 

something to do, and something to buy, as well as the strategies for developing local wisdom–based tourism products. The 

research findings are presented as follows. 
 

Something to See in Bireuen Regency. Attractions 

Bireuen Regency is well known for its coastal natural beauty and local culture, which constitute the primary capital for 

the development of its tourism attractions. Its coastal landscape is characterized by scenic beaches complemented by rows 

of coastal pine trees that enhance the visual appeal of the area. Bireuen Regency possesses a variety of tourism attractions. 

In general, tourism objects and attractions in Bireuen Regency are classified into three main categories, as outlined below. 
 

Natural Tourism Attractions 

In general, nature-based tourism refers to recreational and tourism activities that utilize natural potential to appreciate 

environmental aesthetics, whether in relatively pristine conditions or areas that have undergone cultivation or management 

processes, with the expectation of attracting tourist visits. The distribution of various types of natural tourism attractions 

found in Bireuen Regency is presented in Figure 2. Based on Figure 2, which presents the map distribution of natural 

tourism attractions in Bireuen Regency, it can be concluded that Bireuen Regency possesses highly diverse natural tourism 
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potential that is distributed across almost all subdistricts. The dominant types of tourism attractions include coastal tourism, 

natural bathing sites, waterfalls, wetlands (paya), as well as hilly landscapes and ecotourism areas. Coastal tourism 

attractions are predominantly found in subdistricts located along the coastline, such as Samalanga, Simpang Mamplam, 

Jeumpa, Kuala, Pandrah, Gandapura, Jangka, and Peudada. This distribution indicates that Bireuen’s coastal areas hold 

significant potential for the development of marine and coastal tourism. Meanwhile, freshwater-based tourism attractions, 

including river bathing sites, wetlands, and waterfalls, are distributed across central and inland subdistricts such as Juli, 

Peusangan, Peusangan Siblah Krueng, Kota Juang, and Gandapura. Subdistricts such as Samalanga, Simpang Mamplam, 

Juli, and Gandapura are recorded as having a relatively higher number of natural tourism attractions compared to other areas, 

suggesting their potential to serve as centers for priority tourism development. The presence of diverse tourism attractions, 

ranging from coastal tourism to ecotourism and white-water rafting, indicates that Bireuen Regency possesses rich natural 

resources that can be developed in a sustainable manner. Overall, the distribution of natural tourism attractions in Bireuen 

Regency demonstrates substantial potential to support regional tourism development, enhance local economic activity, and 

function as an attraction for both local and regional tourists, provided that these resources are managed effectively. 
 

 
Figure 2. Map Natural Tourist Objects in Bireuen Regency (Source: Data Processing, 2025) 

 

Cultural Tourism Attractions 

Cultural heritage tourism, which involves visits to historical sites, cultural attractions, and locations of cultural 

significance, is an effective way to learn about the history and development of a destination (Khoa et al., 2025).   Bireuen 

Regency possesses considerable potential in cultural tourism attractions. This is evident from the presence of various 

historical sites and heritage remains distributed across subdistricts throughout Bireuen Regency. Figure 3 illustrates the 

spatial distribution of cultural tourism attractions in Bireuen Regency.  
 

 
 

Figure 3. Map Cultural Tourism Objects in Bireuen Regency (Source: Data Processing, 2025) 
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Based on Figure 3, which presents the map distribution of cultural tourism attractions in Bireuen Regency, it can be 

concluded that Bireuen Regency possesses a rich cultural tourism heritage with high historical value, characterized by an 

almost even distribution of attractions across various subdistricts. The majority of cultural tourism sites consist of the 

graves of historical figures, religious scholars, and heroes, as well as commemorative monuments, reflecting the historical 

trajectory, struggles, and the development of Islam in the Bireuen region. Samalanga Subdistrict stands out as a central hub 

of cultural tourism, as it hosts the highest number of cultural attractions, including the graves of prominent figures, an 

ancient mosque, and the Tun Sri Lanang cultural house. This distribution highlights Samalanga’s historical role as one of 

Aceh’s centers of civilization, religious life, and intellectual activity in the past. In addition, other subdistricts, such as Kota 

Juang, also feature important cultural tourism sites in the form of monuments, museums, and the regent’s official residence, 

which represent the region’s governmental history and local struggles. Cultural tourism attractions associated with themes 

of struggle and heroism are found in subdistricts such as Simpang Mamplam, Pandrah, Jeunib, and Jangka, as indicated by 

the presence of martyrs’ graves and commemorative monuments. Meanwhile, cultural and religious values are also 

reflected in subdistricts including Jeumpa, Peusangan, Peusangan Siblah Krueng, and Kuta Blang through the graves of 

kings and religious scholars, as well as traditional Acehnese houses. Overall, the distribution of cultural tourism attractions 

in Bireuen Regency demonstrates substantial potential for the development of historical, religious, and cultural educational 

tourism. If managed and promoted optimally, these cultural tourism assets can strengthen regional identity, preserve 

historical values, and serve as tourism attractions that support sustainable tourism development in Bireuen Regency. 
 

Man-Made Tourism Attractions  

In addition to natural and cultural tourism attractions, Bireuen Regency also possesses man-made tourism attractions. 

These man-made attractions are distributed across various subdistricts in Bireuen Regency. For further details, the spatial 

distribution of man-made tourism attractions in Bireuen Regency is illustrated in Figure 4. Based on Figure 4, which presents 

the map distribution of man-made tourism attractions in Bireuen Regency, it can be concluded that man-made tourism 

attractions in Bireuen Regency are distributed across several subdistricts and are generally associated with water infrastructure 

as well as fisheries and recreational activities. The dominant types of man-made tourism attractions include dams, reservoirs, 

irrigation systems, and fishing facilities, which serve dual functions as infrastructure supporting local livelihoods and as 

recreational tourism sites. Jeumpa Subdistrict has the highest number of man-made tourism attractions, primarily in the form 

of dams and freshwater fish cages, indicating the productive utilization of water resources with potential for development as 

educational and recreational tourism. Meanwhile, Peusangan Subdistrict is also notable for the presence of dams and 

reservoirs that can be utilized as water-based tourism and fishing destinations. Although the number of man-made tourism 

attractions in other subdistricts such as Jeunib, Peudada, Kota Juang, and Juli is relatively limited, these sites continue to play 

an important role as local tourism destinations, particularly for surrounding communities. The presence of fishing areas and 

reservoirs provides accessible and relatively affordable family-oriented tourism alternatives. Overall, the distribution of man-

made tourism attractions in Bireuen Regency demonstrates potential for the development of infrastructure-based and water 

recreation tourism. With appropriate spatial planning, improved facilities, and effective promotion, these man-made attractions 

can complement natural and cultural tourism, thereby enriching the diversity of tourism destinations in Bireuen Regency. 
 

 
 

Figure 4. Map of Artificial Tourist Attractions in Bireuen Regency (Source: Data Processing, 2025) 
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Local Culture  

Local communities have ample opportunities to participate in ecotourism development. This role is crucial because 

the success of community-based tourism depends on the commitment and readiness of local residents to actively 

participate, as well as their understanding of the importance of preserving cultural values and environmental 

sustainability in their areas (Nizamiev et al., 2025). Developing cultural tourism in traditional villages generally 

involves utilizing local knowledge that has been passed down through generations. This knowledge is not only a vital 

part of a valuable cultural heritage but also serves as a foundation for implementing sustainable tourism practices that 

are in harmony with the environment and the lives of local communities (Sumarmi et al., 2026). One of the most 

prominent traditions that embodies the depth of local cultural meaning in Bireuen Regency is the Meugang tradition, 

along with Khanduri Laot and Khanduri Blang. The Meugang tradition is a distinctive Acehnese cultural celebration held 

two to three days before major Islamic holidays, particularly Ramadan, Eid al-Fitr, and Eid al-Adha. During this period, 

traditional markets become vibrant centers of community activity as residents purchase beef and buffalo meat to prepare 

traditional Acehnese dishes, such as kuah beulangong and Acehnese rendang. Beyond its culinary significance, Meugang 

serves as a powerful expression of gratitude, togetherness, and social solidarity. Communities gather to prepare, share, and 

enjoy traditional meals, reinforcing family relationships, strengthening mutual cooperation, and preserving cultural values 

that have been passed down through generations. For visitors, Meugang offers an authentic cultural tourism experience 

through opportunities to observe local culinary traditions, participate in communal celebrations, and interact directly with 

the friendly local community. In Bireuen Regency, Meugang is not only an important element of Acehnese cultural heritage 

that deserves preservation but also a valuable cultural tourism asset with significant potential to attract both domestic and 

international tourists while promoting community-based tourism and the preservation of local cultural traditions. 

The Khanduri Laot tradition is a cultural practice of coastal communities. Khanduri Laot represents a ritual through which 

coastal community express gratitude to Allah SWT. This communal feast serves as a form of thanksgiving by fishermen for 

the marine harvests they have obtained over time. In addition, it functions as a forum for social bonding aimed at fostering 

shared awareness of the importance of preserving marine life so that ecosystems and habitats remain protected (Figure 5). 

Khanduri Laot is typically held once a year at a time agreed upon by the Panglima Laot, traditional leaders who regulate 

customary maritime law in Aceh. On the day of the ceremony, community members gather along the coastline or at river 

estuaries, bringing various dishes, marine products, and a goat or cow to be sacrificed. The ritual begins with a collective 

prayer led by a religious figure, seeking safety for fishermen and blessings for future catches. Following the ritual, the 

community shares a communal feast along the seashore. For tourists, Khanduri Laot in Bireuen Regency offers an authentic 

cultural experience rich in ecological meaning. This tradition not only enriches Aceh’s cultural heritage but also conveys 

important values related to environmental conservation, social solidarity, and the spiritual life of coastal communities. 
 

   
 

Figure 5. Community Gathering During the Meugang Celebration 

Reflecting the Values of Gratitude, Togetherness, and Social 

Solidarity (Source: Data Analysis, 2025) 

Figure 6. Preparation of Traditional Communal Meals During the 

Khanduri Laot Celebration Reflecting Gratitude, Social Solidarity, and the 

Preservation of Coastal Cultural Heritage (Source: Data Analysis, 2025) 

 

In addition, the Khanduri Blang tradition refers to a communal meal accompanied by collective prayers held prior to the 

commencement of rice field plowing activities. Khanduri Blang is performed before farmers begin cultivating their rice 

fields. The ceremony is led by a keujruen blang, an individual or elder appointed as the leader among farmers. The 

keujruen blang is responsible for regulating all activities conducted in the rice field area, including the organization of 

customary rituals. During Khanduri Blang, a sheep or buffalo is typically sacrificed. The ritual begins with samadiah or 

collective prayers, followed by peusijuek rituals for the rice seeds to be planted and for the lueng ie (water gate). 

Agricultural tools used for plowing are also required to undergo the peusijuek ritual. The ceremony then continues with a 

communal meal involving all members of the community (Figure 6). Following the implementation of Khanduri Blang, 

samadiah or collective prayers are held in the evening for a period ranging from three to seven nights. On the seventh day 

after Khanduri Blang is conducted, farmers may begin cultivating the rice fields. When the rice plants start to turn green a 

stage locally referred to by the Bireuen community as padèe ka dara another ritual known as Khanduri Ie Bu is performed. 

Khanduri Ie Bu symbolizes a process of overseeing the rice crops as they enter the pre-harvest stage (Figure 7). 
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Figure 7. Community Gathering During the Khanduri Blang Tradition Symbolizing Gratitude,  

Communal Prayer, and Social Solidarity before the Rice Planting Season (Source: Data Analysis, 2025) 

 

Something to Do in Bireuen Regency 

Local Knowledge - Intangible cultural heritage refers to the various practices, representations and knowledge systems 

that are passed down from generation to generation and maintained in the lives of people, thus contributing to the formation 

of cultural identity and sustainability (Zhang, 2026). In social life, the people of Bireuen Regency highly uphold the values 

of mutual cooperation (gotong royong) and deliberation. The tradition of peumulia jamee (honoring guests) forms an 

integral part of community identity. This value is reflected in various customary activities such as khanduri, meugang, and 

khanduri laot, in which all community members actively participate regardless of social status. Local knowledge is also 

evident in the traditional Acehnese house architecture commonly found in rural areas. These stilt houses are constructed 

using natural materials such as wood and are designed to be resilient to earthquakes and floods while ensuring adequate 

tropical air circulation. The underlying philosophy emphasizes a balance between comfort, safety, and aesthetic harmony.  

In the field of traditional medicine, the people of Bireuen Regency utilize herbal remedies derived from plants such 

as betel leaves, turmeric, and tree roots to treat minor illnesses. This practice reflects a deep understanding of the 

surrounding natural environment and its prudent use. In addition, local communities possess knowledge related to 

seasonal patterns known as keunong or keuneunong. Keunong refers to seasonal conditions determined by the alignment 

of the Kala star and the moon in the sky. Furthermore, the community maintains extensive knowledge of various fish 

species, including Sure, Kareueng, Geurape, Yee, Bawai Itam, Bawai Puteh, Paroe, Sisek, Bileh, Blaneuk, Turok, 

Jeunara, Lameukan, Udeueng Tima, Udang Wat, Noh, Bieng, Bieng Laot, Kreueng, and Tirom. 
 

Local Social Processes - The community of Bireuen Regency maintains a social system deeply rooted in the value of 

ukhuwah (brotherhood). Centers of social interaction are typically located in the meunasah, a multifunctional building that 

serves as a place of worship, deliberation, religious study, and social activities. The meunasah functions as a symbol of 

social unity, where community members engage in discussion, collectively resolve issues, and strengthen interpersonal 

relationships. Bireuen society is characterized by a distinctive social organizational system known as the gampong 

structure. The gampong is led by a keuchik and supported by tuha peut (the customary deliberative council) and the imam 

meunasah. This structure reflects a combination of formal governance systems and Acehnese customary values.  

In everyday life, social organization in Bireuen Regency also includes informal groups such as fishermen associations, 

farmer groups, religious study groups, and youth organizations. These groups serve as platforms for interaction, 

cooperation, and the maintenance of social harmony. The social system of Acehnese society is inseparable from the values 

of Islamic law (syariat Islam), which function as moral and legal guidelines in community life. Principles such as 

deliberation and consensus (musyawarah mufakat), justice, and mutual cooperation are applied in social decision-making 

processes. In Bireuen society, social conflicts are generally resolved through customary mechanisms and deliberation. 

Customary institutions such as the tuha peut and keuchik play an important role as mediators. Conflict resolution is 

conducted through a familial approach that prioritizes peace and the preservation of harmonious relationships among 

community members, in accordance with the principle of peusijuek (a ritual symbolizing reconciliation and blessing). 
 

Something to Buy in Bireuen Regency 

Local Skills -Local skills and traditional products constitute important tourism resources in Bireuen Regency. 

Handicrafts hold a special appeal for tourists because they are often purchased as souvenirs with symbolic value, serving as 

lasting reminders of their travel experiences. In addition to preserving local cultural heritage, handicraft production creates 

employment opportunities for local artisans and contributes to community income (Ahmad et al., 2026) (Figure 8).  

The people of Bireuen Regency produce a variety of traditional handicrafts made from coconut leaves, coconut fiber, 

and purun, including bleut (woven mats used for seating or drying agricultural products). The region is also well known for 

its distinctive local products, such as pliek U (fermented coconut paste), boh giri Matang (Matang citrus), banana chips, 

and Sate Matang, a traditional Acehnese-style satay that has become one of Bireuen's culinary icons. These handicrafts and 
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local products not only preserve Acehnese cultural identity but also provide economic benefits for local communities while 

enhancing the attractiveness of Bireuen Regency as a destination for cultural and gastronomic tourism (Figure 9).  
 

   
 

Figure 8. Community Members Producing Traditional Handicrafts from Coconut Fiber and Other Local. These Handicrafts Reflect Local 

Creativity, Preserve Cultural Heritage, and Contribute to Sustainable Livelihoods and Community-Based Tourism (Source: Data Analysis, 2025) 

 

 
Figure 9. Pliek U, a traditional fermented coconut product representing local culinary heritage and a value-added product that 

supports community-based tourism and the local economy (Source: Data Analysis, 2025) 

 

Overall, the local handicrafts, traditional culinary products, and agricultural specialties of Bireuen Regency represent 

valuable cultural assets that strengthen community-based tourism. Handicrafts made from coconut fiber and natural 

materials, together with distinctive local products such as pliek U, boh giri Matang, and Sate Matang, not only preserve 

Acehnese cultural heritage but also create sustainable livelihood opportunities for local communities. By promoting these 

authentic local products, Bireuen Regency can enhance its appeal as a cultural and gastronomic tourism destination while 

supporting local economic development and the long-term sustainability of its cultural traditions (Figure 10 and 11). 
 

   
Figure 10. Sate Matang, a traditional culinary specialty  

of Bireuen Regency, Aceh, representing the region's gastronomic 

heritage and a popular attraction for domestic and international 

visitors (Source: Data Analysis, 2025) 

Figure 11. Boh Giri Matang (Matang citrus), a distinctive  

local agricultural product sold by local vendors contributing to 

community livelihoods and the region's tourism appeal  

(Source: Data Analysis, 2025) 
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Strategy for Developing Local Wisdom Based Tourism Products in Aceh 

The development of tourism products based on local wisdom has strong potential as a tourism attraction, as it 

embodies cultural values and unique characteristics inherent in Acehnese society. The importance of developing Aceh’s 

local wisdom–based tourism products lie in ensuring that tourism in Aceh remains sustainable through the continued 

existence of tourism products rooted in local wisdom. Based on the Cartesian diagram mapping constructed using 

weighted scores for each factor, the results of the SWOT analysis indicate that the selected strategy is the SO strategy, 

or an aggressive strategy. Accordingly, the following section presents the formulation of strategies for developing local 

wisdom–based tourism products in Aceh. Based on the Table 1, the total internal analysis score is 2.92 (1.77 + 1.15), 

indicating that strengths outweigh weaknesses to a considerable extent.  

 
Table 1. Internal Factors Analysis (IFAS): Strengths and Weakness (Source: Researcher, 2025) 

 

No. Internal Factors Weight Rating Score 

Strengths 
   

1 Strong Acehnese local wisdom (customs, language, culture, Islamic values) 0.08 4.0 0.31 

2 Diverse and attractive natural tourism resources (beaches, mountains, natural bathing sites, tourism villages) 0.08 4.0 0.31 

3 Local wisdom–based products with potential to enrich national cultural heritage 0.08 3.5 0.27 

4 Openness of local communities toward visitors 0.08 3.5 0.27 

5 Tourism products containing local cultural values (culinary products, handicrafts, traditions) 0.08 4.0 0.31 

6 Strong Acehnese cultural identity suitable for tourism branding 0.08 4.0 0.31 

Subtotal Strengths 0.46 
 

1.77 

Weaknesses 
   

1 Low level of community awareness regarding the preservation of local wisdom 0.08 2.5 0.19 

2 Limited human resources related to local wisdom–based tourism information 0.08 2.0 0.15 

3 Bireuen Regency has not yet become a national or international tourism activity center 0.08 2.5 0.19 

4 Limited data and information on Acehnese local wisdom 0.08 2.0 0.15 

5 Lack of detailed planning for local wisdom–based tourism development 0.08 2.0 0.15 

6 Inadequate tourism facilities 0.08 2.0 0.15 

7 Limited accessibility to rural tourism destinations 0.08 2.0 0.15 

Subtotal Weaknesses 0.54 
 

1.15 

Total Internal Factors 1.00 
 

2.92 

  

Table 1 presents the Internal Factor Analysis Summary (IFAS), matrix, which identifies the strengths and 

weaknesses influencing the development of local wisdom-based tourism in Bireuen Regency. The analysis produced a 

total internal factor score of 2.92, indicating that the internal condition of tourism development is moderately strong and 

provides a favorable basis for future development. The main strengths include the strong Acehnese local wisdom 

reflected in customs, language, culture, and Islamic values; the diversity of natural tourism resources; tourism products 

containing local cultural values; and a strong cultural identity that can be utilized as a destination branding strategy.  

In addition, the openness of local communities toward visitors and the availability of local wisdom-based products 

further increase the attractiveness of tourism destinations. However, several internal weaknesses remain, including 

limited community awareness of preserving local wisdom, inadequate human resources with expertise in local wisdom -

based tourism, insufficient tourism facilities and accessibility, limited documentation of Acehnese local wisdom, and the 

absence of comprehensive planning for tourism development. These findings indicate that while Bireuen Regency 

possesses considerable cultural and natural assets, strengthening institutional capacity, infrastructure, and human 

resources is essential to maximize the potential of sustainable tourism development. 

 
Table 2. External Factors Analysis (EFAS): Opportunities and Threats (Source: Researcher, 2025) 

 

No. External Factors Weight Rating Score 

Opportunities    

1 Global tourism trends favoring authenticity and local culture 0.11 4.0 0.44 

2 Growth of halal tourism at national and international levels 0.11 3.5 0.39 

3 Advances in digital technology and platforms 0.11 4.0 0.44 

4 Opportunities to develop various special-interest tourism packages 0.11 4.0 0.44 

5 Potential collaboration with travel agencies, influencers, and arts and cultural communities 0.11 3.5 0.39 

Subtotal Opportunities 0.56  2.11 

Threats    

1 Competition with local wisdom–based tourism products from other regions 0.11 2.5 0.28 

2 Decline of local wisdom–based tourism products due to environmental degradation 0.11 2.5 0.28 

3 Loss of local cultural identity due to foreign cultural influences through tourism 0.11 2.5 0.28 

4 Insufficient regulation or supervision of mass tourism that may damage natural and cultural resources 0.11 2.0 0.22 

Subtotal Threats 0.44  1.06 

Total External Factors 1.00  3.17 
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Table 2 presents the External Factor Analysis Summary (EFAS), which identifies the external opportunities and threats 

influencing the development of local wisdom-based tourism in Bireuen Regency. The analysis produced a total external 

factor score of 3.17, indicating that the external environment provides substantial opportunities for tourism development 

despite the existence of several challenges. The most significant opportunities include the growing global demand for 

authentic cultural experiences, the rapid expansion of halal tourism at both national and international levels, advances in 

digital technology and online tourism platforms, opportunities to develop special-interest tourism packages, and the 

potential for collaboration with travel agencies, social media influencers, and cultural communities. These opportunities 

create favorable conditions for promoting Bireuen Regency as a destination that emphasizes Acehnese local wisdom and 

cultural heritage. However, several external threats must also be considered, including increasing competition from other 

regions offering similar local wisdom-based tourism products, environmental degradation that may reduce the quality of 

tourism resources, the erosion of local cultural identity due to globalization and foreign cultural influences, and inadequate 

regulations or supervision of mass tourism that may negatively affect natural and cultural assets. Overall, the relatively high 

EFAS score suggests that Bireuen Regency is well positioned to capitalize on external opportunities while implementing 

appropriate strategies to mitigate potential threats and achieve sustainable tourism development. 
 

 
 

Figure 12. Cartesian Diagram of SWOT Strategic Positioning (Source: Data Analysis, 2025) 

 

Figure 12 illustrates the strategic position of local wisdom-based tourism development in Bireuen Regency based on the 

SWOT analysis. The Internal Factor Evaluation (IFE) produced a total score of 2.92, consisting of strengths (1.77) and 

weaknesses (1.15), while the External Factor Evaluation (EFE) yielded a total score of 3.17, consisting of opportunities 

(2.11) and threats (1.06). Based on these results, the SWOT coordinates are calculated as X = 0.62 (Strengths − 

Weaknesses) and Y = 1.05 (Opportunities − Threats), placing the strategic position in Quadrant I (Strengths–

Opportunities). This quadrant indicates that Bireuen Regency possesses strong internal resources and favorable external 

opportunities to support tourism development. Therefore, an aggressive growth strategy is recommended by maximizing 

the region's cultural heritage, Acehnese local wisdom, natural tourism attractions, and community participation to 

strengthen destination competitiveness. Strategic priorities include diversifying local wisdom-based tourism products, 

enhancing destination branding, improving tourism infrastructure and accessibility, strengthening the capacity of local 

communities and tourism stakeholders, and fostering collaborative governance to ensure sustainable tourism development.  

Rangkuti (2016) explains that strategy fundamentally serves as a set of tools used to achieve organizational objectives. 

He categorizes strategy into three main types: managerial strategy, investment strategy, and business strategy.  

Managerial strategy is typically formulated by decision-makers at the macro level and encompasses aspects such as 

product development, pricing decisions, market expansion, and financial management. Meanwhile, investment strategy 

focuses on capital investment initiatives aimed at promoting more aggressive growth.  

Business strategy, or functional strategy, involves operational activities such as distribution, marketing, 

strengthening organizational structures, and improving production processes. Based on the analysis of internal and 

external conditions, these various types of strategies can be employed as a foundation for formulating the strategic 

direction of local wisdom–based tourism product development in Bireuen Regency, Aceh, as presented in Table 3. 
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Table 3. SWOT Matrix for the Development Strategy of Local  

Wisdom–Based Tourism Products in Bireuen Regency, Aceh (Source: Data Analysis, 2025) 
 

No. 
SO Strategy  

(Strength–Opportunity) 
ST Strategy (Strength–Threat) 

WO Strategy  

(Weakness–Opportunity) 

WT Strategy  

(Weakness–Threat) 

1 

Developing integrated 

tourism packages (nature, 

culture, and culinary tourism) 

based on Acehnese local 

wisdom 

Strengthening regulations and 

service quality standards for local 

wisdom–based tourism to address 

competition from other regions 

Improving tourism 

infrastructure (access, public 

facilities, cultural information 

signage) through government 

support and investment 

Establishing destination 

management standards to 

prevent unpreparedness in 

facing sudden increases in 

tourist arrivals 

2 

Positioning Acehnese local 

wisdom as the core 

destination branding of 

Bireuen tourism 

Preserving local culture through 

regular festivals to prevent 

cultural erosion due to 

globalization 

Providing professional 

training for tourism actors 

who lack knowledge of 

modern tourism management 

Providing assistance to 

cultural MSMEs to enhance 

their competitiveness against 

external products 

3 

Strengthening the local 

creative economy through 

cultural products such as 

traditional cuisine, handi-

crafts, and performing arts 

Establishing local wisdom–based 

tourism attractions as competitive 

advantages that are difficult for 

other regions to replicate 

Developing Aceh cultural 

information centers to address 

limited information on local 

wisdom for tourists 

Reorganizing poorly managed 

destinations to prevent 

environmental degradation or 

damage caused by tourism 

exploitation 

4 

Collaborating with travel 

agencies, influencers, and 

national and international 

tourism platforms to expand 

promotion 

Developing environmentally 

friendly tourism management 

systems to mitigate the risk of 

environmental degradation due to 

increased tourist activity 

Designing training curricula 

for local tour guides focusing 

on history, culture, and 

foreign language skills 

Enhancing community literacy 

regarding the importance of 

cultural preservation amid 

modernization 

5 

Enhancing community 

capacity in cultural tourism 

services and homestay 

management 

Strengthening Acehnese cultural 

identity as a distinctive hallmark 

to remain relevant amid global 

tourism trends 

Expanding marketing efforts 

through digital platforms to 

compensate for previously 

suboptimal promotion 

Formulating clear regulations 

for the protection of local 

culture and destination 

ecosystems 

6 

Developing integrated 

tourism zones that highlight 

local cultural values 

— 

Establishing academic 

collaborations with 

universities for research and 

development of local culture 

as a tourism attraction 

— 

7 

Optimizing digital promotion 

(websites and social media) 

to showcase local wisdom–

based attractions 

— — — 

 

DISCUSSION 

The development of local wisdom–based tourism products in Bireuen Regency, Aceh, as demonstrated by the findings of 

this study, reflects a sustainable tourism approach that places culture, nature, and local communities at the core of destination 

development. The results indicate that Bireuen’s tourism potential is derived not only from its rich natural resources but also 

from the continuity of socio-cultural practices that remain active and functional in the everyday lives of local communities. 

These living cultural practices contribute to the authenticity and distinctiveness of the destination. This finding aligns with the 

global paradigm of sustainable tourism, which emphasizes that the future competitiveness of tourism destinations is largely 

determined by their capacity to preserve cultural authenticity while simultaneously empowering local communities (World 

Tourism Organization, 2016). In this context, the integration of local wisdom into tourism product development in Bireuen 

represents not merely a cultural asset but a strategic foundation for sustainable destination development. 
 

Something to See: Tourism Attractions as Representations of Local Identity 

From the something to see perspective, the findings of this study indicate that Bireuen Regency possesses a complex and 

layered tourism landscape comprising natural, cultural, and man-made attractions. The presence of coastal areas, rivers, 

waterfalls, wetlands (paya), and hilly landscapes reflects the richness of ecosystems that remain relatively well preserved. In 

contemporary tourism literature, such natural attractions are commonly conceptualized as nature-based tourism, which holds 

high value due to its capacity to offer visual appeal, tranquility, and emotional connections with nature (Buckley, 2020). 

Modern tourists increasingly avoid mass tourism destinations and tend to seek spaces that provide calmness, authenticity, and 

ecological sustainability. Beyond natural attractions, the findings further demonstrate that cultural tourism attractions in 

Bireuen Regency possess strong historical and symbolic significance. The existence of the graves of religious scholars and 

traditional leaders, historical struggle sites, traditional Acehnese houses, and museums indicates that tourism spaces in Bireuen 

function as sites of collective memory. Cultural tourism rooted in local history can strengthen place identity and foster 

emotional bonds between tourists and destinations. Accordingly, cultural tourism attractions in Bireuen serve not merely as 

objects to be observed but as narrative media through which Acehnese history and identity are articulated and sustained.  

Local traditions such as Meugang, Khanduri Laot, and Khanduri Blang enrich the something to see dimension through 

their embodiment of intangible cultural heritage. These traditions illustrate how spiritual values, social solidarity, and 

human nature relationships are harmoniously integrated within everyday cultural practices. Qiu et al. (2022) emphasize that 
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tourists are increasingly attracted to destinations that offer experiences of living culture rather than artificially staged 

cultural performances. In this regard, Acehnese traditions practiced in Bireuen demonstrate substantial potential as 

authentic and sustainable cultural tourism attractions. Culture has evolved into one of the core products in the international 

tourism market, with tourists participating in cultural activities accounting for approximately 40% of total international 

arrivals in 2016 (World Tourism Organization, 2016). Consequently, many destinations leverage their cultural assets to 

adapt and enrich tourism offerings in response to growing visitor interest in cultural attractions. Furthermore, local potential 

and local wisdom can be utilized in the development of geotourism as part of the tourism sector, contributing to economic 

growth, strengthening regional image, and enhancing the welfare of local communities (Hasmira et al., 2023). 

The development of cultural tourism functions not only as a medium for showcasing local cultural richness but also 

as a crucial mechanism for safeguarding its continuity. By presenting traditions, arts, culinary practices, and local 

knowledge to visitors, communities are encouraged to continuously practice and preserve their ancestral heritage, 

thereby fostering cultural pride and strengthening awareness of the importance of preservation. At the same time, 

cultural tourism development must be grounded in principles of mutual respect and appreciation of diversity, ensuring 

that interactions between tourists and local communities enrich cultural experiences, cultivate harmonious relationships, 

promote tolerance, and reinforce diversity as a shared asset. The success and sustainability of culture -based tourism are 

largely determined by the involvement and collaboration of multiple stakeholders. These include government actors 

responsible for policy formulation, infrastructure provision, and destination promotion; tourism businesses that deliver 

supporting services; local communities as the primary custodians of cultural heritage and beneficiaries of economic 

gains; academics and non-governmental organizations that contribute through research, capacity building, and 

sustainable policy development; and tourists as consumers who drive demand for cultural products. Such stakeholder 

synergy not only enhances economic outcomes but also ensures the protection of cultural heritage for future generations. 

Accordingly, strengthening customary institutions, improving collaboration, developing tourism attractions, upgrading 

the physical condition of traditional elements, and establishing community-based groups become essential components 

of sustainable cultural tourism development (Fattah et al., 2025). Furthermore, cultural tourism development is closely 

interconnected with the reconfiguration of public spaces, with each reinforcing the other. Development processes within 

a particular area should therefore contribute meaningfully to the overall quality of surrounding spaces. Tourism 

activities, events, or programs as cultural products can only function optimally when supported by conducive 

environmental and contextual conditions. In this regard, the atmosphere and character of space constitute integral 

elements of attraction that play a decisive role in the success of cultural tourism initiatives (Hornyák et al., 2025).  

 

Something to Do: Tourism Experiences and Social Participation 

The something to do dimension in this study demonstrates that Bireuen Regency offers a rich array of tourism experiences 

grounded in local knowledge and community social processes. Values such as mutual cooperation (gotong royong), peumulia 

jamee (honoring guests), deliberation (musyawarah), and the role of the meunasah as a center of social activity reflect an 

inclusive and participatory social system. In the tourism context, these elements closely align with the concept of experiential 

tourism, in which visitors are not merely passive observers but actively engage in the social and cultural activities of local 

communities (Pine & Gilmore, 2020). Local knowledge practices including seasonal calendrical systems (keunong), 

knowledge of fish species, traditional medicine, and Acehnese vernacular architecture indicate the presence of valuable local 

ecological knowledge. Tourism based on such local knowledge has the potential to generate meaningful learning experiences 

for visitors while simultaneously encouraging the preservation of traditional knowledge that is increasingly at risk of decline. 

Accordingly, tourism activities in Bireuen can be developed in the form of educational tourism, cultural tourism, and special-

interest tourism that positions local communities as the primary holders and transmitters of knowledge. 

Local social processes rooted in the gampong structure, along with the roles of the keuchik, tuha peut, and imam 

meunasah, indicate that communities in Bireuen Regency possess strong institutional capacity. This finding supports the 

concept of community-based tourism (CBT), in which the success of tourism development is largely determined by the level 

of local community participation and control (Goodwin & Santilli, 2021). The use of customary mechanisms and deliberation 

(musyawarah) for conflict resolution further demonstrates the presence of strong social capital, which is essential for 

maintaining tourism sustainability and preventing social conflicts arising from tourism activities. Moreover, community-based 

tourism emphasizes the involvement of local communities in tourism planning and management, including resource 

conservation, economic development, and project ownership. This approach encompasses three main dimensions: community 

involvement through ownership, power and control over tourism management, and outcomes that support community self-

reliance and sustainability (Mayaka et al., 2019). The effectiveness of this model ultimately depends on the capacity of local 

communities to acquire and apply the skills required for tourism business operations (Khunnikom et al., 2022). 

 

 Something to Buy: Local Products and Culture-Based Creative Economy 

Within the framework of sustainable tourism, the development of cultural heritage can be classified into three main 

components: cultural heritage itself, cultural artifacts, and efforts to protect cultural assets (Ginting  et al., 2024). The 

attractiveness of a tourism destination is shaped by the integration of multiple interrelated factors and conditions that 

collectively sustain visitor interest and enhance the competitiveness of a particular destination or location (Kadyrbekova 

et al., 2024). From the something to buy perspective, the findings of this study demonstrate that the local skills of 

communities in Bireuen Regency possess substantial potential to support the development of a tourism-based creative 
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economy. Handicrafts such as weaving, coconut-based products including pliek and coconut oil, traditional culinary 

products, as well as local fisheries and agricultural products reflect a close interconnection between culture and 

economic activities. These products embody cultural meanings while simultaneously serving as sources of livelihood for 

local communities. The level of cultural development within a society is closely associated with the increasing diversity 

of food types, the complexity of processing techniques, and the precision of presentation methods (Harsana  et al., 2019). 

Culinary activities can therefore be regarded as an important indicator of a community’s cultural advancement (Rijal et 

al., 2020). Traditional local gastronomy has a very important role in understanding and preserving intangible cultural 

heritage (Phrammanachot et al., 2026). In this context, Acehnese ethnic cuisine refers to a variety of traditional foods 

prepared using distinctive techniques and ingredients that represent the cultural identity of the Acehnese people. 

Consequently, local culinary and craft products in Bireuen not only function as commodities for tourist consumption but 

also act as cultural expressions that reinforce local identity within the tourism experience.  

To date, Acehnese communities continue to maintain the consumption of a wide range of traditional dishes, 

including pliek, pulut ijo, thimpan, sate Matang, kuah beulangong, and mie Aceh. Within the socio-cultural context, 

Acehnese ethnic culinary traditions are commonly practiced during customary events as a form of honoring guests 

through practices known as khanduri, namely communal dining activities aimed at strengthening togetherness, unity, 

and social harmony. The advancement of cultural tourism plays a crucial role in increasing awareness of a region’s 

existence while simultaneously supporting the preservation of its cultural heritage.  

Culture also functions as a tourism attraction that can enhance income generation and create employment 

opportunities for local communities (Patabang et al., 2023). Culinary tourism, or gastronomy tourism, has emerged as 

one of the most dynamic sectors within the global tourism industry (Rivza et al., 2025). This form of tourism 

encompasses visits to food producers or restaurants, participation in culinary festivals, and the experience of tasting or 

enjoying local food, which often serves as a primary motivation for tourists (Hall & Sharples, 2003).  

More broadly, gastronomic tourism can be understood as any tourism experience that enables individuals to learn 

about, appreciate, or consume distinctive local cuisine (Smith & Honggen, 2008). Gastronomic tourism places particular 

emphasis on food and tourists’ dining experiences (Marine-Roig et al., 2019) and highlights the close relationship 

between cuisine and local culture, a linkage that has been widely examined in tourism studies (Ghanem, 2019; Fusté -

Forné, 2022). Traditional gastronomy plays an important role in sustaining cultural traditions and values, while the 

relationship between food and tourism destinations has become a central issue in contemporary culinary tourism 

research (Raji et al., 2020). Cultural heritage in the field of gastronomy can serve as a significant driver of regional 

tourism when managed effectively through an experience-based economic approach.  

One of the main advantages of gastronomic tourism lies in its capacity to deliver multisensory experiences that 

extend beyond taste and aroma to include sound and the unique atmosphere of tourism locations, thereby deepening 

tourists’ engagement with local cultural heritage (Rivza et al., 2022). 

 

Development Strategy: SWOT Analysis and Its Implications 

The results of the SWOT analysis indicate that the development of local wisdom–based tourism products in Bireuen 

Regency, Aceh, is positioned in Quadrant I, reflecting relatively strong internal and external conditions. The SO 

strategy, or aggressive strategy, is therefore considered an appropriate choice, as it enables the optimization of internal 

strengths to capitalize on external opportunities, including the growing demand for authentic tourism experiences, the 

expansion of halal tourism, and advances in digital technology. This finding is consistent with Ruhanen  et al. (2022), 

who argue that culture-based destinations need to adopt proactive strategies to maintain competitiveness amid the 

dynamic global tourism landscape. Nevertheless, several weaknesses such as limited human resources, low awareness of 

cultural preservation, inadequate facilities, and accessibility constraints suggest that tourism development in Bireuen 

requires a well-planned and sustainable approach. Scheyvens et al. (2021) emphasize that without community capacity 

building and careful planning, local wisdom–based tourism risks cultural commodification and the erosion of local 

values. In this regard, the advancement of cultural tourism is essential not only to increase awareness of a region’s 

presence but also to safeguard its cultural heritage. Moreover, culture can function as a tourism attraction that 

contributes to income generation and job creation for local communities (Patabang et al., 2023).  

Based on the SWOT matrix, the development strategy for local wisdom–based tourism in Bireuen Regency, Aceh, 

emphasizes the importance of leveraging regional strengths and opportunities to create sustainable tourism competitiveness 

while simultaneously minimizing existing weaknesses and threats. The integration of natural, cultural, and culinary tourism 

potentials into integrated tourism packages, along with the reinforcement of local wisdom as a core identity and destination 

branding, emerges as a key strategy for attracting tourist interest. The development of the local creative economy, 

enhancement of community capacity, and optimization of digital promotion and multi-stakeholder collaboration further 

strengthen Bireuen’s tourism position at both regional and national levels. At the same time, defensive strategies are 

directed toward strengthening regulatory frameworks, improving service quality standards, promoting environmentally 

friendly destination management, and safeguarding cultural heritage and ecosystems to address competition and the adverse 

effects of globalization and modernization. Efforts to improve infrastructure, enhance human resource capacity through 

training, provide support for cultural MSMEs, and develop cultural information and research centers are also critical in 

addressing internal limitations. Overall, the success of these strategies is highly dependent on synergy among government 

institutions, local communities, tourism businesses, academics, and other stakeholders to ensure that local wisdom–based 
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tourism development not only contributes to regional economic growth but also sustains Acehnese cultural heritage in the 

long term. Accordingly, the economic, social, and environmental impacts of tourism influence community quality of life, 

which in turn shapes public perceptions and levels of support for tourism development (Halim, 2022). 

 

CONCLUSION 

Based on the findings of this study, it can be concluded that the development of local wisdom–based tourism 

products in Bireuen Regency, Aceh, demonstrates strong potential to be directed toward a sustainable tourism model. 

This potential is derived not only from relatively well-preserved natural resources such as coastal areas, rivers, wetlands, 

and hilly landscapes but also from the continuity of social and cultural values that remain embedded in the everyday 

lives of local communities. Tourism attractions in Bireuen represent an authentic local identity through natural tourism, 

historical sites, customary traditions, and cultural practices that function as spaces of collective memory and expressions 

of living culture. Local traditions, the presence of traditional houses, the graves of religious figures, and various 

customary rituals further reinforce Bireuen’s position as a destination that offers not only visual appeal but also rich 

historical narratives and profound cultural meanings. 

Beyond visible attractions, tourism development in Bireuen is also supported by a wealth of activities and 

experiences rooted in community social participation. Values such as mutual cooperation, hospitality toward guests, the 

role of customary institutions, and local knowledge related to nature, seasonal cycles, fisheries, traditional medicine, and 

architecture demonstrate the capacity of local communities to act as primary agents of tourism development.  

These conditions create opportunities for the development of educational tourism, cultural tourism, and community -

based tourism that position local communities as subjects rather than mere objects of development.  

At the same time, local products including handicrafts, traditional cuisine, and agricultural and fisheries outputs —

reflect the close interrelationship between culture and economic activity, thereby offering significant potential to 

strengthen the local creative economy and enhance community welfare through tourism. 

The strategic analysis further indicates that the internal and external conditions of Bireuen Regency are relatively 

supportive of the development of local wisdom–based tourism, thereby necessitating an aggressive and proactive 

development strategy. Nevertheless, challenges related to limited human resources, inadequate facilities, accessibility 

constraints, and low awareness of cultural preservation must be addressed through integrated and sustainable planning. 

Overall, this study confirms that the integration of tourism attractions, tourism experiences, and local products provides 

a strong foundation for Bireuen’s tourism development as a competitive and inclusive destination capable of 

safeguarding Acehnese local wisdom amid the dynamics of modern tourism.  

In summary, the findings reaffirm that the development of local wisdom–based tourism products in Bireuen 

Regency, Aceh, is underpinned by a robust foundation for sustainable destination development. The integration of 

something to see, something to do, and something to buy demonstrates that tourism in Bireuen  extends beyond visual 

consumption to encompass experiential engagement, learning processes, and community empowerment. These findings 

contribute to the tourism literature by providing empirical evidence that Acehnese local wisdom can serve as an 

effective strategy for building destinations that are competitive, inclusive, and sustainable.  
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