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Abstract: Domestic tourism emerged as a recovery strategy post-COVID-19. This study sought to identify domestic tourism 

research agendas in Africa post-COVID-19.  Following a document review methodology, data was collected via an electronic 

search of journal articles on the Web of Science and SCOPUS. A total of 42 articles were reviewed and analysed using 

thematic analysis. It was established that product development, marketing, resilience, sustainability and measurement of 

domestic tourism were the main research agendas. Domestic tourism emerged as a complement rather than a substitute for 

international tourism. The study sets the agenda for African domestic tourism resilience and sustainability research.  
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INTRODUCTION 

Tourism plays a significant role in the economies of many African countries (Bama and Nyikana, 2021). The COVID-

19 pandemic significantly impacted the tourism industry on a global scale (Gössling et al., 2021; Tung, 2021). In Africa, 

the pandemic propelled domestic tourism to the limelight as many destinations adopted it as a recovery strategy (Giddy and 

Rogerson, 2021; Mensah and Boakye, 2023; Soliku et al., 2021). Before the pandemic, most African countries relied on 

international tourism, which was viewed as more lucrative than its domestic counterpart (Emmy et al., 2023; Stone and 

Nyaupane, 2020). Among its many advantages, domestic tourism presents a more stable demand that is resilient to 

external threats (Setiawati, 2023; Xi and Xang, 2023). It is also known to aid in the geographical spread of tourism 

flows and economic benefits as domestic tourists explore remote and unknown areas in their country (World Travel 

Tourism Council, 2019). However, despite apparent benefits, domestic tourism in Africa is not research -driven and is 

often relegated to second place after international tourism (Kihima, 2015). It is often considered when international 

tourism faces a crisis rather than a significant segment (Matiza et al., 2022; Manono and Rotich, 2013).    

In support of this opinion, Aburumman et al. (2023) argued that African destinations mostly use domestic tourism to 

recover from declining international flows. As tourism destinations move beyond recovery from COVID-19, issues of 

resilience and sustainable growth emerge. While recovery is short-term and mainly focuses on regaining the market 

share, resilience is long-term (Hynes et al., 2022). It refers to the ability to withstand change or crisis by adapting or 

maintaining a position (Folke et al., 2010). Hall et al. (2017) proposed that tourism resilience can be viewed from an 

individual, organisational, or destination level. Prayag (2020) expanded this to describe the levels of tourism resilience 

as macro level (tourism system), meso level (tourism supply chain), and micro level (tourists, individual businesses and 

host communities). Some authors consider resilience an alternative development model to sustainability (Lew et al., 

2016), while others consider it a complementary concept (Espiner et al., 2017). Sustainability in the context of tourism is 

the ability to balance social, economic and environmental concerns of tourism.  

It is important to note that COVID-19 is not the only crisis in tourism. In the past, the industry has faced other 

infectious disease outbreaks such as MERS, Ebola (Zhaowen et al., 2023), terror attacks (Novelli et al., 2018), climate 

change (Dube et al., 2023; Scott et al., 2019), cyclones (Nhamo and Dube, 2021), economic crisis (Bhakat et al., 2023), and 

war such as the Russia-Ukraine crisis (Kupika and Dube, 2023; OECD, 2022). These crises affect domestic tourism too, 

hence the significance of developing resilient and sustainable destinations informed by research. This study is a review 

paper that aims to pinpoint current research trends and identify potential research agendas for domestic tourism post covid.  

It also points out practical implications for the industry that can inform resilience-building and sustainability initiatives. 

The study is novel since previous reviews on African domestic tourism were conducted before 2020, leaving out the post-

COVID-19 period. Past reviews were also country-specific country, hence missing out on a regional perspective. This research 

article is structured as follows: The first section is the introduction, followed by the research methodology. The next part 

describes the findings, followed by the section on discussion of the findings, while the last part provides a conclusion.   
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MATERIALS AND METHODS 

The research adopted a qualitative document review methodology, as proposed by Bowen (2009). The process 

involved finding, selecting, appraising and synthesising relevant data (Bowen, 2009). This method has been used to 

conduct reviews in the past by tourism scholars such as Hambira et al., 2022; Stone et al., 2021. 

 An online search was conducted on Scopus and Web of Science (WOS) databases, as they are international 

databases containing a wide range of high-quality publications in tourism. The search, guided by the keyword “domestic 

touris*”, covered the period between April 2020 to August 2023. The initial search generated 553 documents from 

Scopus and 393 from Web of Science. The search was further refined using inclusion criteria that limited the selection to 

journal articles published in English focusing on Africa. After applying the criteria, the Scopus database yielded 24 

articles, while WOS yielded 29. The two lists were then merged and checked for duplicates and relevance.  

After removing 11 duplicates and 7 articles that were not relevant, a final combined list of 33 articles was realised. A 

further 9 articles were purposively selected from references of the combined list and added to result in a final sample of 

42 articles. These 42 articles were then subjected to thematic analysis.  

 

RESULTS AND DISCUSSIONS 

It was evident that various methodologies have been employed in domestic tourism post-COVID-19. Most studies were 

empirical (81%), while 19% were conceptual, indicating an emerging trend of conceptual studies in tourism scholarship. 

Out of the empirical studies, 50% were quantitative, 26% were qualitative, and 24% were mixed-method studies. Table 1 

shows the complete list of these studies and their respective methodologies. 
 

Table 1. Number and methodology of journal articles analysed 
 

 

Themes observed in the studies reviewed 

The study sought to identify a research agenda for domestic tourism that would propel the segment towards 

resilience and sustainability in Africa post-COVID-19. The findings revealed the following themes: COVID-19 and 

domestic tourism, predicting domestic tourism behaviour, marketing of domestic tourism, economic, environmental and 

social impacts of domestic tourism, and conceptualising domestic tourism. These are illustrated in Table 2. 
 

Table 2. Summary of emerging codes and themes 
 

Code Emerging sub-theme Final Research Themes 

Impacts of COVID-19 and domestic tourism 
Covid and domestic tourism Resilience 

Responses, adaptations and recovery strategies from COVID-19 

Demographic characteristics 

Predicting domestic tourism behaviour 

and demand 

 

 

Segmentation, targeting and marketing 

Marketing domestic tourism 

 

Product development 

Psychographic characteristics 

Motivation for domestic tourism 

Preferences for domestic tourism 

Constraints for domestic tourism 

Informal domestic business travellers 

Visiting Friends and Relatives 

Domestic Non-tourists 

Technology/ digital marketing 

Domestic tourism and host communities- Social issues Balancing the economic benefits of 

increasing domestic tourism numbers versus 

environmental and social concerns 

Sustainability 
Conservation/environmental issues of domestic tourism 

Definition and measurement of domestic tourism demand data Conceptualisation of domestic tourism 
Monitoring and evaluation of 

domestic tourism 

 

QUANTITATIVE QUALITATIVE MIXED METHOD CONCEPTUAL 

Aburumman et al., 2023 Chakrabarti and Ekblom, 2023 Chamboko-Mpotaringa and Tichaawa, 2023 Bama et al., 2022 

Aina and Ezeuduji, 2021 Melubo, 2020 Chetty and Ndlovu, 2022 Hambira et al., 2022 

Bayih and Singh, 2020 Mensah and Boakye, 2023 Chebli et al., 2021 Matiza, 2020 

Dlomo and Ezeuduji, 2020 Nyikana and Bama, 2022 Emmy et al., 2023 Mensah and Boakye, 2023 

Matiza et al., 2022 Rogerson et al., 2021 Mwawaza et al., 2022 Rogerson and Baum, 2020 

Matiza and Kruger, 2022 Saleem et al., 2022 Kifworo et al., 2020a Shereni et al., 2023 

Matiza and Slabbert, 2022 Soliku et al., 2021 Kifworo et al., 2020b Stone et al., 2021 

Nunkoo et al., 2022 Stone and Nyaupane, 2020 Kifworo et al., 2020c Timothy, 2020 

Odunga et al., 2020 Tichaawa, 2021   

Osiako et al., 2022    

Raafat et al., 2023    

Ragab et al., 2020    

Rodgerson and Rodgerson, 2023    

Seyfi et al., 2022    

Vermeulen-Miltz et al., 2022    

Wilkinson et al., 2021    

Wireko -Gyebi,2022    
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COVID-19 and domestic tourism 

Most of the reviewed studies on domestic tourism post-COVID-19 were focused on the pandemic and its implications 

on domestic tourism (Aburumman et al., 2023; Hambira et al., 2022; Nunkoo et al., 2022; Nyikana and Bama, 2022; Salem 

et al., 2022; Soliku et al., 2021; Vermeulen-Miltz et al., 2022). Some of the studies, however, were not exclusively on 

domestic tourism but mentioned domestic tourism as a recovery strategy from COVID-19 (Chakrabarti and Ekblom, 2023; 

Giddy and Rogerson, 2021; Mensah and Boakye, 2023; Rogerson and Baum, 2020; Rogerson et al., 2021; Soliku et al., 

2021). Some focused on other aspects of domestic tourism that were not directly related to COVID-19 (Kifworo et al., 

2020a; Kifworo et al., 2020b; Kifworo et al., 2020c; Odunga et al., 2020; Timothy, 2020).   

The COVID-19 pandemic caused significant disruptions to domestic tourism due to the implementation of total or 

partial lockdown measures (Soliku et al., 2021; Vermeulen-Miltz et al., 2022). Even when the lockdown was lifted, the 

perceived risk arising from the pandemic negatively affected the travel intention of domestic tourists (Aburumman et al., 

2023). Domestic tourism also emerged as a catalyst in spreading COVID-19 morbidity and mortality, justifying some 

destinations' containment measures in the pandemic's initial stages (Nunkoo et al., 2021). Despite the disruptions, domestic 

tourism was the first to recover, as most destinations lifted restrictions locally before allowing international travel (Bama 

and Nyikana, 2021). Even when the restrictions on international travel were eventually lifted, the stringent travel conditions 

imposed served as a deterrent to international travel (Rodgerson and Rodgerson, 2021). The preference for domestic 

tourism was also perpetuated by the perception that “home was safer than abroad” (Wolff et al., 2019, p.6). While this is a 

positive trend, debates abound on whether domestic tourism is a substitute for international tourism or is a short-term 

reaction to the COVID-19 pandemic (Seyfi et al., 2022). Indeed, studies such as Matiza and Slabbert (2022) and Matiza et 

al. (2022) argue that the shift to domestic tourism in many destinations is crisis-induced. This brings to question the ability 

of African destinations to maintain the momentum towards domestic tourism, hence the concern about resilience.  

 

Responses and recovery strategies 

The review revealed immediate responses to the COVID-19 pandemic and long-term recovery strategies by various 

stakeholders. The initial responses were short-term measures meant to help tourism survive the crisis. They included 

government responses such as policy and marketing interventions (Mensah and Boakye, 2023). They also included 

responses by individual tourism businesses such as laying off staff, marketing through social media, price reductions, 

downsizing and product diversification (Rogerson et al., 2021). There was also stakeholder support for Small and Medium 

Enterprises (SMEs) in finances and skills development (Soliku et al., 2021). Hence, there was a collaboration between the 

governmental and private sectors in instituting these response operations (Nyikana and Bama, 2022).  

Recovery strategies for the entire tourism industry and those specific to domestic tourism were also featured widely. 

Domestic tourism served as a recovery strategy for many destinations (Chakrabarti and Ekblom, 2023; Hambira et al., 

2022; Mensah and Boakye, 2023; Nyikana and Bama, 2022; Rodgerson and Baum, 2020; Shereni et al., 2023; Soliku et al., 

2021). Some scholars argue that domestic tourism is only a springboard to recovery that has short-lived gains (Nyikana and 

Bama, 2022). Before the pandemic, some African destinations did not focus on domestic tourism but relied heavily on 

international tourism (Emmy et al., 2023). This raises concerns about whether destinations will maintain attention to domestic 

tourism or revert their focus to the seemingly more lucrative international tourism and neglect the domestic market. 

In addition to its role in revitalising the tourism sector, domestic tourism also experienced a significant decline during 

the pandemic that warranted attention. Therefore, strategies focused on domestic tourism recovery and long-term growth 

emerged from the review. One emerging strategy was product diversification beyond the current product offering (Stone et 

al., 2021). Kifworo et al. (2020c) observed that product variety was ranked higher than disposable income in determining 

participation in domestic tourism. Empirical evidence indicates that preferences in international markets differ from those 

in domestic markets; hence necessitating product customisation to cater to the domestic tourism market (Adinolfi et al., 

2021; Melubo, 2020; Stone et al., 2021). Beyond availing the right product offering, it is also essential to adopt marketing 

strategies that appeal to the domestic market (Chamboko-Mpotaringa and Tichaawa., 2023). As stated earlier, the domestic 

market exhibits heterogeneity, rendering a generic marketing approach impractical (Matiza et al., 2022).  

Technology use in marketing also took centre stage, with social media being instrumental in domestic tourism post-

pandemic marketing (Aina and Ezeuduji, 2021). Adopting digital marketing by domestic tourists necessitates a 

comprehensive understanding of their favoured platforms (Chamboko-Mpotaringa and Tichaawa, 2023). For instance, social 

media influencers greatly influenced the Millennials and Generation Z market (Aina and Ezeuduji, 2021; Raafat et al., 2023). 

In addition to advertising, public education and awareness creation are essential in stimulating a travel culture among the 

local communities (Soliku et al., 2021). Marketers must also know and understand how to effectively package their 

marketing messaging for the domestic market. Where possible, the destination image should be co-created with the locals 

to avoid the stereotypical Western image that targets international tourists (Melubo, 2020; Stone and Nyaupane, 2020). 

In addition to developing a suitable product and effectively promoting it to the intended target market, it is crucial to 

ascertain that it is affordable. One of the significant constraints to domestic tourism in Africa has been the lack of disposable 

income (Adinolfi et al., 2021; Aina and Ezeuduji, 2021; Kifworo et al., 2020c). Various initiatives were put forward post-

COVID-19 to mitigate this constraint. Melubo (2020) suggested supporting economic opportunities for locals to create 

disposable income. (Giddy and Rogerson., 2021) suggested affordable or dual pricing for domestic tourists. Other initiatives 

encouraged a culture of saving for holidays. Adinolfi et al. (2021) proposed savings for tourism through stokvels and lay-

by-lay arrangements that enable tourists to pay for their holidays at their own pace as they meet other obligations.  
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Domestic tourism behaviour and demand 

With domestic tourism being viewed as a significant recovery strategy by most tourism destinations (Mensah and 

Boakye, 2023), there has been a need to grow domestic tourism to the pre-pandemic level and beyond. Previously, it has 

been erroneously assumed that the international tourism product equally appeals to domestic tourists (Kifworo et al., 

2020b). Thus, studies focused on predicting domestic tourism behaviour and demand are critical. Many factors, including 

demographic characteristics, psychographic characteristics, preferences, constraints and motivation, determine tourist 

demand. These factors are used to profile and segment the market, as demonstrated by Matiza and Kruger (2022), who 

profiled domestic tourists based on socio-demographics, push factors, constraints and willingness to pay. 

Age, education, marital status, occupation, and gender are significant demographic determinants of domestic tourism 

demand (Kifworo et al., 2020b; Dlomo and Ezeuduji, 2020; Matiza and Kruger, 2022). For instance, females with tertiary 

education are more likely to travel than their male counterparts (Aina and Ezeuduji, 2021). In addition to demographic 

factors, psychographic characteristics have also been used in domestic market segmentation. Matiza et al. (2022) identified 

four psychographic segments that could be targeted for domestic tourism: Psychocentric, Traditional idealist, Apprehensive 

and Despondent domestic tourists.  Preferences inform tourism product development and shape marketing messages 

(Kifworo et al., 2020a). Mwawaza et al. (2022) noted domestic tourists’ preference for diverse and affordable tourism 

products. Domestic tourists also prefer technology-based marketing, mainly social media (Aina and Ezeuduji, 2021; 

Dlomo and Ezeuduji, 2020). Additionally, domestic tourists prefer destinations with enhanced security (Dlomo and 

Ezeuduji, 2020), and with niche tourism products (Chebli et al., 2021; Kifworo et al., 2020a). Motivation and constraints 

are other significant drivers of tourism demand. Among the constraints revealed by the study were a lack  of disposable 

income, lack of product variety, lack of travel culture, and high cost of tourism products (Aina and Ezeuduji, 2021; 

Adinolfi et al., 2021; Kifworo et al., 2020c; Melubo, 2020; Mensah and Boakye, 2023; Shereni et al., 2023). Other 

constraints are a lack of local interpretation services (Melubo, 2020) and health risks (Aburumman et al., 2023).   

As for motivation, both pull and push factors significantly affected domestic tourist satisfaction and intention to visit 

and revisit (Bayih and Singh, 2020; Osiako et al., 2022). The push factors represent the reason for wanting to participate in 

tourism, while the pull factors are destination attributes that respond to the need. Wireko-Gyebi (2022) noted that students 

in tertiary institutions were motivated by escapist and social motives. The domestic market exhibits pull and push factors 

heterogeneity (Matiza and Slabbert, 2022; Matiza et al., 2022). This calls for a differentiated approach, as not all domestic 

tourists are alike. Though not fully exploited, Indigenous knowledge systems are pull factors for domestic tourism and 

could be used to develop niche tourism products (Shereni et al., 2023). Chebli et al. (2021) supported the sentiment and 

observed that domestic tourists seek niche authentic, and immersive cultural experiences instead of mass tourism.  

Regarding identifying market segments for domestic tourism, Kifworo et al. (2020b) identified viable demographic 

segments of non-tourists with the highest potential for conversion into domestic tourists. These include the youth, 

retirees/empty nesters and high-income earners who favour outbound tourism. Studying non-tourist perspectives yields 

information on why people are not participating in tourism, informing marketing and product strategies required to 

harness new markets (Kifworo et al., 2020b; Matiza and Kruger, 2022). Tichaawa (2021) identified five segments of 

informal domestic business travellers that could be harnessed for domestic tourism.  

These are informal salespeople, shop owners, herdsmen, local farmers and wholesalers. Visiting Friends and 

Relatives (VFR) is another significant segment that drives domestic tourism in Africa and has excellent potential for 

expansion (Rodgerson and Baum, 2020; Tichaawa, 2021). However, there are concerns about whether VFR will move 

beyond numbers and sustain domestic tourism in the long run (Rogerson and Rogerson, 2023).  

 

Resilience and Sustainability Concerns for Domestic Tourism 

Growing domestic tourism in Africa has socioeconomic and environmental implications that destinations must 

navigate as they strive towards resilience (Chetty and Ndlovu, 2022; Rodgerson and Baum, 2020). Economically, there 

have been concerns about whether destinations can bear the economic implications of expanding domestic tourism in 

Africa, as citizens may not have the spending capacity of international visitors who bring in foreign currency (Bama et 

al., 2022). These concerns underscore the issues pertaining to domestic tourism expenditure. Tourism businesses are 

concerned about reduced income from implementing dual pricing to attract cash-strapped domestic tourists who cannot 

afford tourism priced for the international market (Rodgerson and Baum, 2020).  

The COVID-19 pandemic demonstrated the need to reposition through price cuts, marketing and product innovation 

to attract domestic tourists to nature-based destinations, which were previously highly dependent on international 

tourism (Chakrabarti and Ekblom, 2023; Giddy and Rogerson, 2021). While others view this shift as critical in 

sustaining income in the short run, some argue that price reduction will taint the destination's image, reduce profitability 

(Rodgerson and Baum, 2020) and result in mass tourism with adverse environmental effects (Stone et al., 2021). 

Consequently, there is a need to move beyond increasing domestic tourism numbers to environmental protection (Chetty 

and Ndlovu, 2022) and provide satisfying experiences for customer loyalty and long-term resilience (Chebli et al., 2021). 

On the social front, it is suggested that making domestic tourism more accessible to host communities around protected 

areas helps to mitigate human-wildlife conflicts as communities appreciate and support conservation (Wilkinson et al., 

2021). Increasing access goes beyond reducing the cost of tourism. It involves including host communities as tourism 

partners rather than just hosts. Inclusion can be achieved by involving them in marketing, creating products that appeal to 

locals and favourable pricing (Stone and Nyaupane, 2020). Promoting community-based tourism can also achieve social 

justice within tourism destinations. Environmental concerns about domestic tourism were also emergent. Promoting 
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domestic tourism may negatively affect the protected areas in nature-based destinations with high visitations (Stone et al., 

2021). Environmental concerns also extend to domestic beach tourists. The beach is a popular destination with domestic 

tourists (Kifworo et al., 2020a). According to Chetty and Ndlovu (2022), beachgoers are known to be careless with waste 

disposal/and exhibit poor waste management. They further advocated for the inclusion of tourists in stakeholder 

collaboration for sustainable tourism in areas such as environmental education, code of conduct, enforcement and policing. 

The other environmental concern is the contribution of domestic tourism to carbon emissions. Though domestic travel in 

Africa is mainly short-haul, domestic tourism may still localise emissions unless low-carbon transport is used (Seyfi et al., 

2022). Thus, domestic tourism providers and consumers need to adopt low-carbon initiatives. 

 

Definition and measurement of domestic tourism demand data 

The definition and measurement of domestic tourism have consistently been debated among tourism researchers. This 

discourse has been challenging due to the need for precise data collection indicators, sources and methods and ambiguity in 

definitions of domestic tourism (Ragab et al., 2022). Traditionally, domestic tourism has been defined as the activities of 

persons travelling to and staying outside their usual environment but within their country of residence for less than one year 

for leisure, business and other personal purposes unrelated to work or employment (UNWTO, 2010). These traditional 

definitions have been challenged, including travel within one's country of residence, same-day excursions, one's usual 

environment, and travel to contested territories within one's country (Timothy, 2020).  

Additionally, certain activities, such as those associated with visiting friends and relatives (VFR) or engaging in 

business-related travel, resemble leisure activities or align with work-related travel. Consequently, the definition of 

domestic tourism becomes ambiguous (Rodgerson and Baum, 2020). Thus, there is a need to re-conceptualise the 

parameters of domestic tourism. It is commendable that tourism satellite accounts have been used to measure the economic 

contribution of domestic tourism (Odunga et al., 2020). However, other aspects, such as accounting for all the domestic 

tourist flows, still need to be improved. Quantifying domestic tourism contributes to the discourse on whether domestic 

tourism is merely a recovery strategy or a resilient and sustainable segment. 

 

DISCUSSION 

For most African destinations, COVID-19 propelled and gave prominence to domestic tourism. While domestic tourism 

kept many destinations afloat during the pandemic and has been instrumental in recovery, stakeholders are concerned about 

its ability to thrive beyond the crisis in Africa. It is, therefore, vital to interrogate domestic tourism as Africa transitions 

from being a host destination reliant on external tourism source markets to its own source market. Two prominent angles arise, 

one being how to grow the segment and the second one being ensuring resilience and sustainability. The review findings focus 

on increasing access and returns concerning growing domestic tourism. Domestic tourist expenditure is seen as less than 

international tourism, which translates to less income. As Rodgerson and Baum (2020) stated, domestic tourists are majorly 

cash-constrained nationals and, hence, have a reduced ability to pay more for tourism. This constraint leads to price reductions, 

hence, reduced business income. This limitation is also observed by the OECD (2022), which posits that domestic tourism 

cannot compensate for the loss of international tourism, which comes with the further advantage of strong foreign currencies.  

The cost of tourism is a concern in most African tourism destinations (Mwawaza et al., 2022; Woyo, 2021). Beyond 

availing the right products to the right target audience, it is crucial to ensure they are affordable. The industry has been 

mitigating affordability by using a dual pricing model with lower rates to lure the domestic market. However, this can also 

be challenging as tourism establishments strive to ensure that the domestic market yields comparable income to the 

international market. At this point, it would be prudent to segment the domestic market into high-end and budget markets.   

The high-end domestic market seeks premium and unique products. Evidence shows that some domestic tourists do not 

rank income or cost of products as a constraint but rather find the lack of product variety to be most challenging (Kifworo 

et al., 2020c). This segment is okay with paying a premium for unique and memorable experiences and would benefit from 

niche products. Thus, this is an opportunity to create high-end tourism products that attract premium domestic tourists who 

would otherwise opt for outbound tourism. This market share is, however, small. 

The budget domestic tourists who form the majority are price sensitive and would benefit from the dual pricing. Other 

behavioural strategies, such as encouraging a culture of saving for holidays, are also helpful. Tour operators in some parts 

of Africa have tapped into groups that save together, such as Stokvels in South Africa (Adinolfi et al., 2021) and Chamas in 

Kenya (Mathuva, 2022). Other initiatives involve flexible pre-payment modes that allow payment by instalment. 

Regarding marketing, it is necessary to contextualise domestic tourism within the African region by utilising preference 

research to customise products and marketing messages (Kifworo et al., 2020b; Matiza and Kruger, 2022). Since the 

domestic market is not homogenous, a heterogenous approach based on identified market segments should be adopted 

(Matiza et al., 2022). Research should also move beyond focusing only on current tourists to include examination of non-

tourists. People not currently participating in tourism (non-tourists) present potential new market segments that can increase 

participation in destinations with low domestic tourism (Li et al., 2016). It is also evident that technology, especially social 

media influencers, is very influential in creating awareness of remote destinations and instilling a travel culture amongst 

peers. Growing domestic tourism may also include the inclusion of locals in tourism marketing, management and supply 

chains. Arrangements to allow locals to have controlled access to cultural and natural resources that were historically at 

their disposal can contribute to a change in perspective towards tourism. Additionally, as destinations grow domestic 

tourism, measures should be taken to ensure that destination carrying capacity is not exceeded. Over tourism in the form of 

congestion, competition for amenities, transportation, accommodation, and challenges in waste management in the 
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destination may occur. More studies are required to ascertain whether domestic tourism results in less carbon footprint 

given that it is often short-haul. Green tourism should be incorporated into awareness messages for domestic tourism, such 

as carbon literacy. The awareness will empower domestic tourists to make sustainable travel choices. 

Destinations must move domestic tourism beyond recovery to build resilience towards future crises and sustainability. 

In order to achieve this, there is a need for a mechanism that can monitor progress and identify potential adverse effects 

requiring mitigation. Developing a monitoring and evaluation framework for domestic tourism is crucial in clarifying 

definitions, data sources, indicators to be measured, and methods to be used. The framework will facilitate continuous 

monitoring and periodic assessment of resilience and sustainability. 

 

CONCLUSION  

Several practical implications and research gaps have emerged from this review that require further attention as part of the 

domestic tourism research agenda. Firstly, the industry and other stakeholders should treat domestic tourism as a complement 

to international tourism rather than a substitute, competitor, or fallback option whenever there is a crisis. Whereas international 

tourism compensates in terms of relatively higher returns, domestic tourism compensates in stability and ironing out 

seasonality. The two segments should be marketed and developed simultaneously as informed by customised research. 

Secondly, there is also a need to empower SMEs in African domestic tourism destinations regarding capacity building, 

access to finance, carbon literacy and digital technology, as they serve a large proportion of the budget domestic tourism 

segment. Thirdly, in terms of research gaps, there is a need for research on domestic tourism product preferences and 

marketing strategies targeting new segments such as the VFR, informal business travellers and niche or special interest 

tourism. Fourthly, research on domestic tourism's economic, social and environmental impacts should be conducted. This 

will be instrumental in informing domestic tourism's resilience and sustainability measures. Lastly, studies on redefinitions 

and measurement of domestic tourism are needed. These will help to develop a robust monitoring and evaluation strategy 

to measure and monitor resilience and sustainability. They will also contribute to theory development for domestic tourism.  
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